
★ Voter: My brutally honest ballot 

★ Parties, beauty & the end of ‘siren gowns’ 

★ When Aaron Spelling ruled the town 



^ Broadcast’s biggest drama is back. A-list guest stars 
nVade (Chris Rock ... as a cannibal?), hints of a tour and a 
spinoff abound, and real-life twists create a soap within 
a soap as THR goes inside season two. Says co-creator 
Lee Daniels: ‘I’m surprised the show’s even on the air’ 

FROM LEFT: JUSSIE SMOLLETT, TERRENCE HOWARD, 
TARAJl P. HENSON, TRAl BYERS AND BRYSHERE ‘YAZZ’ GRAY 
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CRAFTING ETERNITY SINCE 1755 



260 years of continuous history is reflected in the Harmony Coiiection, 

A new legacy has dawned, 




Geneva official watchmaking 
certification 
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American Airlines 



Up for Best Performance: 
American’s premium 
experience. 



Don’t miss our award-winning premium experience at LAX and JFK starring Flagship® Check-In, 
Flagship® Lounges, Five Star Service* and luxury Cadillac gate-to-gate transfers. Enjoy the star 
treatment coast to coast aboard the only true First Class between L.A. and New York. 
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AARON KIRMAN 

PRESIDENT, AAROE ESTATES 



GLOBAL REPRESENTION 
OF THE FINEST ESTATES 

CAREER SALES IN 
EXCESS OF $2.5 BILLION 




ESTATES 




The Danny Thomas Estate, Beverly Hills 

Price on request 



Bel-Air Canyon, Bel-Air 

$125,000,000 





La Villa Contenta, Malibu 

$60,000,000 



9420 Readcrest Drive, Beverly Hills 

Completed Estate $24,500,000 





613 Indian Cove, Palm Desert 

$24,500,000 



1714 Stone Canyon Road, Bel-Air 

$ 22 , 000,000 



JOHN AAROE GROUP DUBAI NEWYORK PARIS SHANGHAI BEIJING MOSCOW S AO PAULO LONDON HONGKONG 
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Empire s Terrence Howard 
(above) and the cast were 
photographed Aug. 23 on the 
show’s soundstage at 
Cinespace Studios in Chicago. 



styling by MICHAEL FISHER 
On the cover, on Smollett: Perry Ellis 
suit, Calvin Klein shirt, TheTie Bar 
tie, Jimmy Choo shoes. On Howard: 
Calvin Klein suit and shirt, Ermenegildo 
Zegnatie, Christian Louboutin 
shoes. On Henson: Sophie Theallet 
dress, Kimberly MacDonald earrings 
and ring. Stuart Weitzman shoes. 
On Byers: Paul Smith suit, Sunspel shirt, 
D Squared pocket square, To Boot 
New York shoes. On Gray: Perry 
Ellis pants and shirt, Kurt Geiger shoes. 



Q TO WATCH HOWARD TALK ABOUT 
LUCIOUS LYON’S NEW LEASE ON LIFE, 
GO TO THR.COM OR THR.COM/IPAD. 



FEATURES 



^ Al^Eyes on Empire 

-B- It’s TV’s soap opera 
within a soap opera, a show so big 
even Lucious Lyon couldn’t dream 
it up, with an A-list guest star 
invasion, a cannibal scene on the 
cutting-room floor and hints ' 
of a tour, a spinoff and a contract 
renegotiation as Hollywood’s 
most-watched sophomore returns. 
Says^co-creator Lee Daniels, 

“I’n| surprised the show’s even on 
the air.” By Lacey Rose ! 

^ Hollywood’s 100 ^ 

M. Favorite TV Shows ■ 

You can have only one favorite T| 
show. Now, thousands of the town’s 
insiders pull the trigger and 
name theirs in THR’s ranked list, 
as the cast of Modern Family, up 
for a record-breaking sixth comedy* 
Emmy, bring some back to life, 
and stars reveal their never-told 
stories (Cosby as Sam Malone?!). I 



^ When Aaron Spelling 

Ruled Television 

No one in the history of Til 
produced more of it than Spelling, 
the dirt-poor son of Jewish immi- 
grants whose sense of glitz, glamor 
and storytelling spanned Charlies 
Angeh to 90210 and is recalled here 
by farhily, stars and colleagues 
as a man who “always rooted for the 
underdog.” By David A. Keeps 
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79 

Piaget’s two-sided 
watch is dripping 
in diamonds; price 
upon request, 
at Piaget Boutique, 
Beverly Hills 



128 

Aaron Spelling 
(center) goes over a 
Dick Powell Show 
script with director 
Jeffrey Hayden 
and actress Ruta 



DEPARTMENTS 



THE REPORT 

Straight Outta Universal? 25 

The studio’s decision to put King Kong 
in turnaround signals a deeper clash with 
Legendary’s Thomas Tull. 

ABOUT TOWN 

The Red Carpet 40 

At the Toronto and Telluride film festivals, the 
Creative Arts Emmys and New York Fashion Week. 



THE BUSINESS 

Executive Suite: Sandra Stern 54 

The Lionsgate TV Group president on the 
showrunner crisis and negotiating with Netflix. 

The Fallacy of TV’s Golden Age 60 

The only thing exploding is the bad and mediocre. 

By Gavin Polone 

The Ultimate Pan-Cable Candidate 66 

Trump is Murdoch’s nightmare: a GOP ratings 
machine who “speaks to the center” and is just as 
much CNN’s politician as Fox’s. By Michael Wolff 

My Brutally Honest Emmy Ballot 72 

An Emmy-winning producer reveals his choices. 

STYLE 

Red-Carpet Couture Timepieces 79 

Watchmakers are drawing on elements 
of high jewelry with spectacular results, just 
in time for awards season. 

The Black Glam Slam 80 

Hollywood’s top pros reveal the beauty secrets 
ofthis year’s African-American Emmy nominees. 

Andy Samberg’s New Show: 

“My Four Parents!” 86 

The Emmy host vows no “hit” jokes, not to check 
Twitter and more. Plus: The insider’s party guide. 

An Art Stash Set to Make a Splash 90 

Serial patron Eli Broad has remade culture 



(and courted controversy) in L.A. as his namesake 
museum. The Broad, opens Sept. 20 downtown. 

Hollywood’s Top 25 Real Estate Agents 94 

shaky foreign markets haven’t rocked L.A.’s 
residential home prices (yet), as the town’s hottest 
brokers continue to log record-breaking sales. 



REVIEWS 

Toronto Halftime Scorecard 139 

TV 142 

B/indspot by Tim Goodman 



Scream Queens by DanielJ. Fienberg 



BACKLOT 

Hardly the Usual Song and Dance 148 

With eight world premieres, Spain’s San Sebastian 
Festival holds strong amid a crowded fall season. 

“It’s Relevant and Lucrative” 150 

Keynotes by Christoph Waltz and Marc Forster 
(and local money) help Zurich’s film fest ascend. 



PHOTOGRAPHED BY JamGS WOjcik 




IF THEY ONLY HAD AN EMMY 
FOR BEST LOOKING. 

There is however, an award for best perfomace. Anyone who has experienced this 
revolutionary plug-in hybrid, would most certainly cast their ballot for the BMW i8. 
With it’s eDrive technology, the BMW i8 combines the efficiency of an all-electric 
motor and the power of a Twin Power Turbo engine for an exhilarating driving experience 
that’s every bit BMW. This is one sports car that deserves to be on the red carpet. 






2015 BMW i8 



Starting at $1 36,500 MSRP 

Price plus government fees and taxes, any finance 
charges, any dealer document processing charge, any 
electronic filing charge and any emissions charge. 
Expires 10/31/15 



Beverly Hills BMW 

5070 Wilshire Boulevard, Los Angeles, CA 90036 
888-451-3166 www. bmwofbeverlyhills. com 
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THE 67™ 




Outstanding Lead Actress 
In a Comedy Series 
Nurse Jackie 

EDIE FALCO 

Outstanding Lead Actor 
In a Drama Series 
The Newsroom 

JEFF DANIELS 

Outstanding Lead Actress 
In a Drama Series 
Orphan Black 

TATIANA MASLANY 

Outstanding Supporting Actress 
In a Drama Series 
Mad Men 

CHRISTINA HENDRICKS 

Outstanding Guest Actor 
In a Drama Series 
The Blacklist 

ALAN ALDA 

Orange Is The New Black 

PABLO SCHREIBER 

Outstanding Supporting Actor 
In a Limited Series or a Movie 
American Horror Story: 

Freak Show 

FINNWITTROCK 



Outstanding Supporting Actor 
In a Comedy Series 
Modern Famiiy 

TY BURRELL 

Outstanding Supporting Actress 
In a Limited Series or a Movie 
American Crime 

REGINA KING 

American Horror Story: 

Freak Show 

KATHY BATES 

Outstanding Writing 

For a Variety Series 

Last Week Tonight With John Oliver 

JOSH GONDELMAN 

Outstanding Writing 
For a Drama Series 
Better Call Saul 

GORDON SMITH 

Outstanding Writing 
For a Limited Series, Movie 
Or a Dramatic Special 
Bessie 

HORTON FOOTE 

Outstanding Writing 
For Nonfiotion Programming 
Last Days In Vietnam 
(Amerioan Experience) 



Outstanding Drama Series 
Better Call Saul 

VINCE GILLIGAN 
THOMAS SCHNAUZ 
GENNIFER HUTCHISON 
NINA JACK 

Homeland 

CHIPJOHANNESSEN 
MICHAEL KLICK 

House Of Cards 

KAREN MOORE 

Outstanding Comedy Series 
Modern Family 

CHRISTOPHER LLOYD 

Parks And Recreation 

MORGAN SACKETT 

Silicon Valley 

JIM KLEVERWEIS 

Transparent 

NISHA GANATRA 

Outstanding Limited Series 
Amerioan Horror Story: 

Freak Show 

ALEXIS MARTIN WOODALL 



We Proudly Congratulate Our Clients on Their Nominations 
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AWARDS 



Outstanding Directing 
For a Limited Series, Movie 
Or o Dramatic Speciai 
Olive Kitteridge 

LISA CHOLODENKO 

Outstanding Reality- 
Competition Program 
So You Think You Can Dance 

NIGEL LYTHGOE 
JAMES BREEN 

The Voice 

AUDREY MORRISSEY 

Outstanding Directing 
For a Variety Special 
The Saturday Night Live 
40th Anniversary Special 

DON ROY KING 

Outstanding Production Design 
For a Narrative Period Program 
(One Hour or More) 

Mad Men 

DAN BISHOP 



Outstanding Struotured 
Reality Program 
Undercover Boss 

ELI HOLZMAN 
STEPHEN LAMBERT 
STUDIO LAMBERT & 
ALL3MEDIA AMERICA 

Outstanding Variety Sketch Series 
Portlandia 

GRAHAM WAGNER 

Drunk History 

SETH WEITBERG 

Outstanding Children's Program 
Dog With A Blog 

MICHAEL B. KAPLAN 

Outstanding Animated Program 
South Park 

ANNE GAREFINO 

The Simpsons 

LARINA JEAN ADAMSON 



Outstanding Special Class Program 
Beyonce And JAY Z On The Run 

BEYONC^ KNOWLES-CARTER’ 

Outstanding Short-Format 
Live-Action Entertainment Program 
Between Two Ferns 
With Zach Galifianakis: Brad Pitt 

BJ PORTER 

Outstanding Short-Format 
Nonfiction Program 
Parks And Recreation: 

Behind The Final Season 

MORGAN SACKETT 

Outstanding Television Movie 
Killing Jesus 

WALON GREEN 

Outstanding Original Music 
And Lyrics 

How Murray Saved Christmas 

WALTER MURPHY 



Outstanding Informational Series 
Or Special 

Anthony Bourdain: Parts Unknown 

CHRIS COLLINS 
LYDIA TENAGLIA 
SANDRA ZWEIG 
ZERO POINT ZERO 
PRODUCTION, INC. 

Outstanding Casting 
For a Drama Series 
House Of Cards 

JULIE SCHUBERT 

Outstanding Casting 
For a Limited Series, Movie 
Or a Special 
American Crime 

KIM COLEMAN 



‘Shared Representation 









cheers 



Charlie’s Angels 



Matthew Belloni 

EXECUTIVE EDITOR 
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Janice Min 

PRESIDENT/CHIEF CREATIVE OFFICER, ENTERTAINMENT GROUP 

Alison Brower 

DEPUTY EDITORIAL DIRECTOR 




Mad Men 



Shanti Marlar 

CREATIVE DIRECTOR 




Sudie Redmond 

EXECUTIVE MANAGING EDITOR 



Stephen Galloway 

EXECUTIVE EDITOR, FEATURES 




Jennifer Laski 

PHOTO & VIDEO DIRECTOR 

MANAGING EDITOR Amelie Cherlin 
EDITOR-AT-LARGE Kim Masters 



Jeanie Pyun 

DEPUTY EDITOR 




Star Trek 
Peter Flax 

FEATURES EDITOR 




The West Wing 




FILM EDITOR Gregg Kilday • senior film writers Borys Kit, Pamela McClintock, Tatiana Siegel 



Firefly 



The Sopranos 



FILM REPORTER Rebecca Ford • staff writer, film Mia Galuppo • chief film critic Todd McCarthy 
FILM &THEATER CRITIC David Rooney • INTERNATIONAL film EDITOR Deborah Yoimg 

AWARDS & SPECIAL PROJECTS EDITOR Stacey Wilson Hunt 




TELEVISION The Wire 

TELEVISION EDITOR Lacey Rose • chieftelevision critic Tim Goodman • television critic Daniel J. Fienberg • television editor, east coast Marisa Guthrie 
TELEVISION NEWS EDITOR Lesley Goldberg • senior writer, television Michael O’Connell • television writer Kate Stanhope 



SENIOR EDITORS Benjamin Svetkey, Mike Barnes (copy) • music editor Shirley Halperin 
reviews editor Jon Frosch • style editor Carol McColgin • senior style writer Merle Ginsberg 
SENIOR writers Seth Abramovitch, Gary Baum, Scott Johnson • senior reporter Rebecca Sun 
INTERNATIONAL BUSINESS EDITOR Georg Szalai • WEST COAST BUSINESS EDITOR Paul Bond 



SENIOR editor, NEW YORK Eriq Gardner • books editor Andy Lewis • staff writer Chris Gardner 





30 Rock 



STAFF WRITER, DIGITAL MEDIA Natalie Jarvey • ASSOCIATE EDITOR Luidsay Flans • staff reporter Austin Siegemund-Broka 
ASSISTANT STYLE EDITOR Jane Carlson • editorial assistants Sharifa Godfrey, Brian Porreca, Bryn Elise Sandberg 
ASSISTANT TO THE CHIEF CREATIVE OFFICER JeSSie KatZ 



Veronica Mars 



ART 

DESIGN DIRECTOR Peter B. Cury 
ART DIRECTORS Katherine Bryja, Kelsey Stefanson • assistant art directors Nicholas Brawley, 



Beverly Hills, 90270 



Christopher Hawkins, Christine Park • assistant designer Gillian McDonald 
ART PRODUCTION MANAGER Michelle Mondragon 



ART PRODUCTION ASSOCIATES Danielle Grimes, Jennifer Rzepka, Amanda Tannen 



The Twilight Zone 





Strangers With Candy 



Big Brother 




Popular 




PHOTO&VIDEO 

DEPUTY PHOTO DIRECTOR Carrie Smith 

PHOTO EDITORS Chelsea Archer, Michelle Stark • senior photo producer Kate Pappa • associate photo editors Tristan Cassel, Kimberly Diehl 
PHOTO researcher Megan Downie • assistant photo editor Jared Rosenthal • photo & video assistant Dustin Hattier • photo editor-at-large Jenny Sargent 

head of PRODUCTION, VIDEO Stephanie Fischette 
VIDEO PRODUCERS Victoria McKillop, Laela Zadeh • lead video editor Victor Klaus 
JUNIOR video editor Alfred Aquino • junior video editor/motion graphics artist Jose Cortez 

THR.COM 

DEPUTY EDITOR Kimberly Nordyke 

DEPUTY NEWS DIRECTOR Erik Hayden • senior editor Dave McCoy • staff editor Ryan Parker 




Buffythe Vampire Slayer 




Freaks and Geeks 



STAFF EDITOR, NEW YORK Hilary Lewis • digital STYLE director Erin Weinger • associate style editor Stephanie Chan 
ASSOCIATE editors Ryan Gajewski, Ashley Lee • copy chief Pete Keeley • photo editor Amy Kaplan • social media editor Tessa Zolly 



ASSISTANT editors Meena Jang, Samantha Reed, Natalie Stone, Arlene Washington • awards blogger/analyst Scott Feinberg 

COPY 

ASSOCIATE MANAGING EDITOR Jennifer H. Levin 
deputy copy chief Darah Head • senior copy editor Cheryl Cheng • copy editor Andy Eiser 



Late Show With David Letterman 




INTERNATIONAL 

INTERNATIONAL NEWS EDITOR Kevin Cassidy 
ASIA BUREAU CHIEF Clifford Coonan • Canada bureau chief Etan Vlessing 
FILM REVIEWERS Harry Windsor Australia • Clarence Tsui china • Jordan Mintzer France • Elizabeth 'Kevr hong kong 
Boyd Van Hoeij Luxembourg • Jonathan Holland spain • Stephen Dalton, Leslie Felperin, Neil Young u.k. • Lisa Tsering u.s. 
CORRESPONDENTS Agustin Mango Argentina • Pip Bulbeck Australia • Rhonda Richford France 
Scott Roxborough Germany • Karen Chu hong kong • Ariston Anderson italy • Nyay Bhushan india • Gavin J. Blair japan 
Lee Hyo-won Korea • John Hecht Mexico • Nick Holdsworth, Vladirnir Koslov Russia • Pamela Rolfe spain • Alex Ritman u.k. 

CONTRIBUTING EDITORS 

Bill Carter • Tina Daunt politics • Carolyn Giardina tech • Jonathan Handel labor • Austin Hargrave • Bill Higgins • Wesley Mann 
Miller Mobley • Degen Pener culture • Joe Pugliese • Ramona Rosales • Elizabeth Snead fashion • Michael Walker • Michael Wolff 




The Simpsons 



OYSTER PERPETUAL GMT-MASTER II 



t 



ROLEX 




GEARYS 

Rodeo Drive Westfield Century City 

310 ^ 7-4200 310 - 887-4100 



ROLEX BOUTIQU E 



Beverly Drive 
310 - 273-4741 



ROLEX 4r OYSTER PERPETUAL AND GfvlT-MASTER II ARE ® TRADEMARKS. 




Since its inception in 1992, Cigar Aficionado's 
editor and publisher Marvin R. Shanken has 
conducted six interviews with intriguing men 
from different walks of life. Men who rarely 
give interviews. With our October issue we now 
offer Shanken’s seventh cover interview in the 
23-year history of the magazine. 

1 994 Cuban Leader Fidel Castro 

1 995 Business Mogul Ronald O. Perelman 
2003 Director Francis Ford Coppola 
2003 War Hero General Tommy Franks 
2005 NBA Legend Michael Jordan 
2008 Hollywood Producer Arnon Milchan 







THE INTERVIEW 




Robert De Niro 



On Newsstands Everywhere 
CigarAficionado.com 
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Seinfeld 



Lynne Segall 

EXECUTIVE VICE PRESIDENT/GROUP PUBLISHER, ENTERTAINMENT GROUP 



Shark Tank 



Elisabeth Deutschman 

VICE PRESIDENT, TELEVISION & MEDIA 



Victoria Gold 

VICE PRESIDENT, ENTERTAINMENT 



Julian Holguin 

SENIOR VICE PRESIDENT, BRAND PARTNERSHIPS 




ADVERTISING 

MANAGING DIRECTOR, FASHION & BEAUTY Tyler Moss Del Vento 



EXECUTIVE DIRECTOR, JEWELRY & WATCHES Karen Uzel 
EXECUTIVE DIRECTOR, WEST COAST BRAND PARTNERSHIPS Bill Corvalan 




It’s Always Sunny in Philadelphia 



Alison Smith 

MANAGING DIRECTOR, INTERNATIONAL SALES 



House of Cards 




EXECUTIVE DIRECTOR, INDEPENDENT FILM & TALENT Debra Fink 
EXECUTIVE DIRECTOR, TELEVISIONS. FILM Bellinda Alvarez • EXECUTIVE DIRECTOR, TELEVISION Scott Perry 
DIRECTORS, BRAND PARTNERSHIPS Karbis Dokuzyan, Brittany Strametz 
EXECUTIVE DIRECTOR, REGIONAL CONSUMER Tina Marie Smith 
SENIOR DIRECTOR, LUXURY, FASHION & BEAUTY Olivier Berton • SENIOR ACCOUNT DIRECTOR Lori Copeland 




An\erican Horror Story: 
Asylum 



DIRECTOR OF BUSINESS DEVELOPMENT Cathy Field • EXECUTIVE ASSISTANT Loraine Smirnov 
SALES COORDINATORS Alyssa Adkisson, Ali Feulner 




ACCOUNT DIRECTOR, ASIA Ivy Lam • INTERNATIONAL ACCOUNT DIRECTOR Tommaso Campione 



Naked and Afraid 



ACCOUNT DIRECTOR, NEWZEALAND 8. AUSTRALIA Lisa CrUSe 



DIGITAL MEDIA 

GENERAL MANAGER, DIGITALDaniel StraUSS 




VICE PRESIDENT, ANALYTICS 8. AUDIENCE DEVELOPMENT Jim ThompSOn 
INTERACTIVE ART DIRECTOR Rett Alcott • SENIOR DIRECTOR, PRODUCT Nathan McGowan 



Criminal Minds 



DIRECTOR, PRODUCT Reed Hallstrom • senior product manager Alex White 



PRODUCT MANAGER Daniel Reynoso • digital project manager Franklin Horn 
SENIOR ADVERTISING OPERATIONS MANAGER Corinne van den Heuvel • advertising operations associate Samantha Turpen 



SENIOR DIRECTOR, REVENUE OPERATIONS Natalie Tejwani • DIRECTOR, MEDIA Alyssa Convertini 
SENIOR ACCOUNT MANAGER , FILM & ENTERTAINMENT Ali Kummer 
DiGiTALACcouNT MANAGERS Jessica Cervantes, Molly Codner, Jamie Davidson, Renee Giardina 
DIGITAL ANALYTICS MANAGER Katherine Shaoul • SOCIAL MARKETING MANAGER Stephanie Apessos 
ASSOCIATE DIGITALACCOUNT MANAGER Katelyn Taylor 

MARKETING 

VICE PRESIDENT, MARKETING Ifyle Konkosld 

creative DIRECTOR Liz Welchman • directors, integrated marketing Julie Cotton, Laura Lorenz 
SENIOR INTEGRATED MARKETING MANAGERS Jessica Bemstcin, Lisa DiMatteo 




The Shield 



SENIOR DESIGNER Taryn Espinosa • marketing design manager Kim Grasing 
INTEGRATED MARKETING MANAGERS Tara Broughton, Ashley Rix 
MARKETING COORDINATORS Jonathan Holguin, Samantha Smith 



EXECUTIVE ASSISTANT/MARKETING COORDINATOR Mary Rooney 
EXECUTIVE DIRECTOR, CONFERENCES 8. EVENTS Curtis ThompSOn 



ASSOCIATE MANAGER, EVENT MARKETING AnUsh CabralofF • EVENT MARKETING COORDINATOR Joshua Bracken 



OPERATIONS 

FINANCE DIRECTOR David Aimone 



ADVERTISING BUSINESS MANAGER Jerry Ruiz • GROUP PRODUCTION DIRECTOR Kelly Joues 
DIRECTOR, AUDIENCE DEVELOPMENT 8. CIRCULATION Katie Fillingame 
ADVERTISING PRODUCTION MANAGER Maya Eslami • SENIOR DESIGNER Suzanne Rush 



Last Tango in Halifax 




Twin Peaks 



IMAGING MANAGER Brian Gaughen • imaging specialist Rod Woodfork 

HEADQUARTERS 

5700 Wilshire Blvd., Suite 500 • Los Angeles, CA 90036 • phone (323) 525-2000 
EDITORIAL EMAIL THRnews@thr.eom • advertising (323) 525-2013 • advertising fax (323) 933-8244 • art department fax (323) 525-2244 

NEW YORK 340 Madison Ave., 6th floor, New York, N.Y. 10173 • phone (212) 493-4200 
fax (646) 654-5637 • new york sales office (212) 493-4193 

SUBSCRIPTIONS 

(866) 525-2150 (U.S.); (845) 267-4192 (outside U.S.) • hollywoodreporter.com/subscribe 

John Amato 

PRESIDENT, ENTERTAINMENT GROUP 



Gary Bannett 

CHIEF FINANCIAL OFFICER 



Allan Johnston 

CHIEF OF STAFF 



Jim Jazwiecki 

SENIOR VICE PRESIDENT, TECHNOLOGY 




Dana Miller 



EXECUTIVE VICE PRESIDENT, 
MARKETING & BRAND DEVELOPMENT 



Meghan Milkowski 

VICE PRESIDENT, PRODUCTION & CIRCULATION 



Angela Vitacco 

VICE PRESIDENT, HUMAN RESOURCES 



Daudi Titus 

CONTROLLER 



Michele Singer 

GENERAL COUNSEL 



Alexandra Aguilar 

HUMAN RESOURCES DIRECTOR 





A TRUE PROMISE WILL NEVER BE BROKEN 

Less than one percent of the world’s diamonds can carry the Forevermark inscription 
- a promise that each is beautiful, rare and responsibly sourced. 



FOREVERMARK 

yv 

THE DIAMOND. THE PROMISE. 



Forevermark is part of The De Beers Group of Companies. FOREVERMARK.COM 



FOREVERMARK 2014 - 2015. FOREVERMARK'*. 0 “. THE DIAMOND. THE PROMISE.^” ARE TRADE MARKS OF THE DE BEERS GROUP OF COMPANIES. 




CONTRIBUTORS 



1 Stonestreet (left) and Ferguson in character as Breaking Bad’s Walter White and Jesse Pinkman. 

2 Illustrator Lazar brought the photo and sketch together. 

3 The final image and homage. 



MODERN FAMILVTAKKS ON TV’S BEST SHOWS 



M y dream was getting ed o’neill 
to reprise his Married . . . With Children 
character, Al Bundy, with his current 
co-star Sofia Vergara as Peg Bundy,” says THR 
awards and special projects editor Stacey Wilson 
Hunt, who, with assistance from 20th Century 
Fox Television, helped re-create several beloved 
series on THR’s list of Hollywood’s 100 Favorite 
TV Shows (page 116) with the stars of Modern 
Family. O’NeiH’s heart was set on Tony Soprano, 
but after some coaxing, he eventually agreed. In 



the end, the Dunphys paid tribute to six classics, 
including tableans from Cheers, I Dream of 
Jeannie, Frasier, The Mary Tyler Moore Show and 
Breaking Bad. All were shot Sept. 2 on the Fox 
lot during a five-hour session that Himt says was 
“incredibly calm.” Adds THR creative director 
Shanti Marlar, who visited the set, “This cast is a 
well-oiled machine and was really into the idea.” 
To set the mood, photographer Ramona Rosales 
played the shows’ theme songs on set. “Having 
Julie Bowen jumping and spinning and throwing 



the hat ... I mean, she was Mary Tyler Moore,” 
marvels Rosales. During the Cheers and /'raster 
shoots. Modern Family co-creator Christopher 
Lloyd stopped by for a walk down the proverbial 
memory lane. (Lloyd’s father, David, was a writer 
on the Boston-bar sitcom, and Christopher was 
an executive producer on the spinoff.) 

The Breaking Bad shoot had everyone laugh- 
ing. Recalls THR photo editor Michelle Stark: 
“Jesse Tyler Ferguson and Eric Stonestreet were 
really tough and in character — then they sud- 
denly went into their Modern Family characters. 
It was hilarious.” 

The final step involved sending photographs 
from the shoot to illustrator Zohar Lazar, who 
was tasked with capturing the series’ iconic sets 
and backdrops. Lazar then digitally married 
the photos with his illustrations. Says Marlar: “If 
we didn’t nail the sets, it would have fallen apart. 
We were lucky that Zohar took this one on.” E2Z3 




The ace cast 
of Modern Family, 
from left: Ariel 
Winter, Sarah 
Hyland, Ty Burrell, 
Bowen, Ferguson, 
Stonestreet, 
Nolan Gould, Rico 
Rodriguez, 
O’Neill and Vergara. 




A FORMER EXECUTIVE EDITOR OF DETAILS 

who has penned cover profiles for Marie Claire 
and Elle, Keeps stumbled upon recurring 
motifs while putting together an oral history of 
television superproducer Aaron Spelling’s 
50-year career (page 128) for THR’s Emmy Issue. 
"Almost everyone I spoke to did an imperson- 
ation of his raspy voice and slight Texas twang,” 
says Keeps, 60, adding that several people 
commented on the deep shag carpet in the late 
TV producer’s office: "Jason Priestley said it 
reached up to his knees!” 




MELISSA MAGSAYSAY 

TO CELEBRATE THIS YEAR’S RECORD-BREAKING 

number of 12 African-American Emmy- 
nominated actresses, fashion journalist and 
co-founder of website The Hive interviewed 
the glam squads of some of the biggest names 
in television (page 80), including Taraji P. 
Henson, Viola Davis and Kerry Washington. 
"This story was one of the most interesting 
I’ve reported in a longtime,” says Magsaysay, 
37. “The makeup artists and hairstylists had 
endless insights on making these actresses shine 
on the red carpet.” 




GEORGE EPAMINONDAS 

A NATIVE OF SYDNEY, NOW BASED IN L.A.. 

Epaminondas has been a senior editor at InStyle 
and Australian Vogue, and his writing has 
appeared in The New York Times and Harper’s 
Bazaar. In this issue, he previews The Broad 
(page 90). “It might be the latest billionaire- 
backed museum, but its genesis stretches back 
decades,” says Epaminondas, 46. “Philanthropist 
Eli Broad has given generously to L.A.’s art 
institutions, but now it’s clear he wants total cre- 
ative control. The Broad isafascinating addition 
to downtown L.A.” 




ERIC RAY DAVIDSON 



“PHOTOGRAPHING THE EMPIRE CAST WAS 

a blast (page 102). I’m a huge fan of the show,” 
says the photographer, 33, who is married 
to THR power stylist llaria Urbinati. “We got to 
shoot on an amazing, brand-new part of their 
Leviticus set,” says Davidson of his cover shot. “I 
love working with big groups and big person- 
alities — and this cast has personality to spare. 
I did so much directing over the music that I 
lost my voice by the end of the day.” Davidson 
also shot THR’s July 31 Straight Outta Compton 
cover, “Boys in the ’Wood.” 
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PHOTOGRAPHED BY RaiTioiia Rosales 




yaoo.coM 




BEVERLY HILLS 240 NORTH RODEO DRIVE | CANOGA PARK WESTFIELD TOPANGA | COSTA MESA SOUTH COAST PLAZA | LOS ANGELES BEVERLY CENTER | SAN DIEGO FASHION VALLEY | SAN FRANCISCO 164 GEARY STREET 




We salute the man and mentor 
whose life and work inspired so many. 
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Universal’s Gorilla Warfare: 
Strife Behind Kong^s WB Move 

Legendary’s Thomas Tull may have annoyed studio brass on Jurassic World as Universal’s 
Donna Langley balks at a pricey ape reboot and Warners swoops in for a Godzilla mashup By Kim Masters 





U NIVERSAL PICTURES’ DECISION 
to let Thomas Tull’s Legendary 
Pictures take its Kong: Skull Island 
project to Warner Bros, in the 
midst of a five-year production and financ- 
ing deal is being read as a symptom of 
relationship trouble between the companies. 

Several sources say there has been 
strain, in part because Tull kicked off the 
deal in 2014 with a couple of clunkers that 
he put through Universal’s distribution 
system and then upset some at the studio 
who feel he has indulged a bad habit of 
wrapping himself in credit for hits that he 
merely helped finance. In this case, the 
film at issue was the biggest movie of the 
year to date, Jurassic World. 

Known as a brash fanboy with a knack for 
raising big money, Tull, 43, brought poten- 
tially hundreds of millions to Universal 
after his relationship with Warners soured 
amid similar reports of tension over that 
studio’s perception that he grabbed credit 
for Christopher Nolan’s Batman movies and other hits on 
which he was a financing partner. (In a 2009 Wall Street 
Journal profile, for example, Tull said Legendary had 
made The Dark Knight 1) “That will always be his biggest 
problem,” says a source close to Warners. “Not just say- 
ing, ‘Thank you.’ ” Legendary, Warners and Universal 
declined comment, but a source with ties to Tull notes that 
both studios “certainly decided to cash his checks.” 

In a twist, following Universal’s decision to pass on Kong 
— with a budget north of $125 million — Warners is 
stepping in with a three-picture deal that kicks off with 
Kong, followed by a sequel to 20I4’s Godzilla, the biggest 
Warners hit originated by Legendary ($629 million 
worldwide); followed by a mashup that pits the ape 
against Godzilla. Warners is said to be kicking in 
25 percent of budgets as well as marketing costs on 
the Kong films. One industry veteran notes that the 
deal brings Tull “back to Warners, which was thrilled to 
see him leave.” But a studio insider says a broader deal 
between Warners and Legendary won’t happen in the 
foreseeable future as WB is happy with its financing 
partnership with James Packer and Brett Ratner’s RatPac 
Entertainment. 

It’s still early days in the relationship between 
Legendary and Universal. But things got off to an inaus- 
picious start as the deal required the studio to distribute 
two existing Legendary-backed films: Michael Mann’s 



$70 million BlcLckhat, which was released in January and 
grossed a paltry $17.8 million worldwide, and Seventh Son, 
a $95 million-plus fantasy that reached only $111 million 
worldwide. (Universal lost no money on those films but 
didn’t relish the association with them.) 

Universal has invested in three Legendary projects: the 
$16 million horror movie Krampus (Dec. 4); the ambi- 
tious Warcraft, based on the video game (June 10); and 
The Great Wall, a Matt Damon sci-fi action film directed 
by Zhang Yimou for November 2016. (Tull shares “original 
story” credit on Great Walll) Several sources say the latter 
two are seen as “problem movies” that have height- 
ened concerns on the part of Universal studio chief 
Donna Langley. 

Meanwhile, Legendary opted into two big 
Universal hits: It took 26 percent of Jurassic World, 
which has grossed $1.7 billion worldwide, and 60 per- 
cent of the moderately budgeted Straight Outta Compton, 
which has earned $181 million. Legendary also invested in 
Danny Boyle’s awards hopeful Steve Jobs (Oct. 9). 

Kong is not the first Legendary film in which Universal 
has declined to participate. This spring, the studio bowed 
out of paying for half of Guillermo del Toro’s Crimson Peak 
(Oct. 16). The studio had said it would share the cost 
only if the film got a PG-13 rating; a source says Langley 
believed the movie cost too much for an R rating. With del 
Toro delivering an R, Legendary is footing the whole bill. 





MICHAEL LOMBARDO 

The HBO chief dominates the 
Creative Arts Emmys, 
winning 29 awards thanks to 
Game of Thrones, Bessie, 
the Scientology doc Going Clear 
and docuseries The Jinx. 




GABY DELLAL 

The director’s transgender teen 
drama About Ray is bumped at 
the last minute from its Sept. 18 
release after mixed reviews 
at Toronto (despite a splashy 
$6 million acquisition deal with 
The Weinstein Co. at Cannes). 




M. NIGHT SHYAMALAN 

The former A-list director makes 
a strong comeback with The 
Visit, made for $5 million of his 
own money and opening to 
a strong $25.4 million domestic 
via Universal, the biggest 
bow for a horror film this year. 



JOY BEHAR 

The former View 
panelist returns to a fatigued 
ABC show, with ratings down 
47 percent so far from the start 
of its most recent season. 



SHOWBIZ STOCKS 



O $9.04 (- 1 - 2 . 1 %) 
TIVO (Tivo) 

Having made hundreds of 
millions of dollars by protecting 
its intellectual property, the 
DVR maker sues Samsung for 
patent infringement. 



O $30.32 (- 4 %) 

YAHOO (YHOO) 

The web pioneer still is spinning 
off its stake in Chinese Internet 
giant Alibaba, as content chief 
Kathy Savitt exits. 
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Legendary wanted to produce a sequel to del Toro’s Pacific 
Rim, which was made under the Warners deal and turned 
into one of those films that grosses a lot ($411 million world- 
wide) while being so costly that a follow-up isn’t a sure 
thing. Sources say Legendary liked that the original per- 
formed exceptionally well in China, where the company is 
heavily invested, but for now the project — which had been 
ramping up to make a release date in August 2017 — has 
been halted indefinitely. 

Some industry insiders assumed King Kong was a 
Universal property, probably because of Peter Jackson’s 2006 
film and the theme park attraction, but the material is in 
the public domain. Tull wanted Universal to kick in 26 per- 
cent, and sources say some at the studio were excited about 
the idea of a new Kong movie. But “when you’re taking a big 
swing like that,” says an insider, “you’d better have your 
shit together.” And Universal was 
not convinced that such was 
the state of Legendary’s project. 
But Legendary attorney Skip 
Brittenham says Tull has talked 
for years of making a movie 
that would matchup Kong and 
Godzilla and asked Universal 
to let the project go to Warners. 

Now that Legendary has 
moved Kong, that settles a brew- 
ing argument over the script’s 
references to Monarch, the secret 
government entity in Godzilla 
that employed the characters 
played by Ken Watanabe and Sally 
Hawkins. Obviously, the inclu- 
sion of Monarch in Kbwg’ is a move 
to tie the ape into a hoped- 
for Godzilla “universe.” Warners, 
which held onto the right to participate in any Godzilla 
sequel, did not relish the idea of a Godzilla element in a 
Universal-backed Kong movie. 

A threshold problem is that Kong supposedly is much 
smaller than Godzilla. “There were funny comments 
about him having to be the size of the Empire State Building 
instead of hanging off of it,” says a Universal insider. But a 
source close to Tull says Legendary is confident it can come 
up with a rationale to explain how Kong and Godzilla can do 
battle — and possibly become allies. 

Sources with ties to both Legendary and Universal 
point out that the deal between the two was engineered by 
NBCUniversal CEO Steve Burke just before the ouster of 
Adam Fogelson as Universal’s film chairman. Burke was said 
to have promised Tull nearly unfettered access to Universal 
projects (minus Fast ^ Furious, Minions movies and Ted). 

But after Universal’s record-setting year at the box office, 
says a person with knowledge of the situation from the 
studio’s perspective, things have changed: “Donna Langley 
is ascendant and carrying far more weight with [Universal 
Filmed Entertainment Group chairman] Jeff Shell, Burke 
and [Comcast chairman and CEO] Brian Roberts than 
Thomas Tull. That was not Thomas Tull’s plan.” And given 
Universal’s dazzling run, says another person close to the 
studio, “They have the right to be really selective.” QZZa 
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A CBS Chiefs Teary Exit: 
‘I Think I Want to Go’ 



Nina Tassler will step down as the network’s top exec after n years to pursue 
plays and a book, while Glenn Geller is in and Leslie Moonves admits challenges 
in the broadcast model: ‘Obviously there’s a lot more competition’ By lacey Rose 



W HEN CBS ENTERTAINMENT 

chairman Nina Tassler asked 
her boss of 25 years to lunch 
in July, Leslie Moonves knew something big 
was afoot. “We never have ‘official’ lunches,” 
he tells THR. “I think I want to go,” he says 
Tassler told him over a misty-eyed meal on 
the CBS Radford lot. “I’m writing this book, 

I have a couple of plays I want to do, 

I have a couple of movie projects, and 
my daughter is starting high school 
— and I don’t want her to leave the 
house before I have more time.” 

Moving on was something Tassler, 58, 
says she had given thought to since she lost 
a dear friend to cancer a few years ago. “I 
began to think about life and became more 
introspective,” she says. Over lunch that 
day, and in many that followed, she and 
Moonves, who have grown close through the 
years, hammered outatimeline that would 
have her step down at the end of 2015 after 
11 years on the Job. Tassler suggested that 
the Entertainment Group’s well-liked current 
programming chief, Glenn Geller, 43, 
take her place — and Moonves, who says 
he long has been impressed by Geller’s 
analysis and taste, agreed. “I was stunned 
and shocked and filled with pride that I 
was being given the shot,” says Geller. “But 



the first thing I said [to Nina] was, ‘You’re 
leaving?!’ ” He will assume the role of enter- 
tainment president immediately and work 
with Tassler through the transition. She’s 
expected to stay on as an adviser through 
2017, if not beyond. 

That Moonves decided to promote from 
within says as much about CBS’ culture 
as the challenges of broadcast TV. The 
top network job comes with free- 
falling ratings and an increasingly 
fractured landscape that features 
about 400 original shows. “Obviously 
there’s a lot more competition, and 
that makes it tougher to get great writing 
staffs together and five or six great actors 
in the same show,” says Moonves. 

The announcement, made strategically 
after Stephen Colbert’s Late Show debut 
and before the 2015-16 season begins, 
caught many offguard. Tassler inked a new 
four-year contract in 2014, and CBS has 
ended 12 of the past 13 seasons as the most 
watched network. Her exit leaves Fox’s 
Dana Walden as the only female broadcast 
network chairman, a title she shares with 
Gary Newman. But Tassler says that in her 
next endeavors, “I’m going to continue 
to look for more opportunities for women, 
in front of and behind the camera.” 





AS CBS LOSES ITS TOP NETWORK EXEC. ANOTHER KEY 
talent is moving on . Top golf analyst David Feherty has signed 
with NBC Sports Group and will contribute to NBC’s coverage and 
extend his presence on the NBCUniversal-owned Golf Channel. 
The five-year deal includes NBC’s Olympic golf coverage (the sport 
returns in 2016 after more than 100 years), the PGA Tour, the 
European Tour and the Ryder Cup. The pact also includes a first- 
look development deal with Universal Television that could 
expand Feherty’s brand into the nonsports space. Feherty tells 
THR it was a tough decision to leave CBS Sports after 20 years. 

A ribald poet laureate of the links, Feherty — a native of Northern 
Ireland — has worn his personal struggles, including alcoholism 
and bipolar disorder, on his sleeve, earning deep affection among 
fans. "It’s nice to be under one umbrella,” says Feherty, 57. “It’s 
building a brand and having agiant promotional machine behind 
you. I just hope I can live up to it. That I don’t f — anything up, 
actually. That would be my main ambition.” — marisaguthrie 
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Merv Adelson: A Tribute 

He was ‘tough, tough, but he was terrific,’ says his friend and former 
sparring partner of the Lorimar mogul who died penniless but proud at the Motion 
Picture Home. ‘Merv knew howto negotiate’ By Bob Oaly.astoldto Marisa Guthrie 



M erv ADELSON MADE AND LOST A 

fortune. He co-created Lorimar Produetions, 
which produced such hits as The Waltons 
and Dallas; sold it for $1.2 billion in 1989; 
and by 2003 was $112 million in debt — and living 
in a 500-square-foot apart- 
ment in Santa Monica. The 
mogul, who was marriedfour 
times (including to Barbara 
Waite rsj, died Sept. 8 at age 85. 

Former Warner Bros, chair- 
man Bob Daly remembers him. 

I did a lot of negotiating 
with Merv over the [Lorimar] 
acquisition. He was tough, 
tough, but he was terrific. If 
I made a deal with him and 
we shook hands, that was it. It 
wasn’t like you got the paper- 
work and it was [different]. 

In those days, there really 
were only three networks, 
and they had a tremendous 
amount of power. There 
would always be a battle. 

I remember many times us 
yelling at each other, and 
when it was over, we could 
go to lunch. That’s what 
a good negotiation is about: 

You push it to the wall as 
far as you can, but you never 
rupture a relationship. Merv knew how to negotiate. 

The sad part, and I mean the sad part, is both 
Merv and [Lorimar co-founder] Lee Rich ended up 
broke, and they probably built the best independent 
television company ever. Merv put an unbelievable 
group of people together, including Les Moonves, Dick 
Robertson and Jeff Schlesinger. Shows have come and 



gone, but that was a major accomplishment. They 
sold the company, and they got a lot of money, and 
they both ended up broke. 

That’s the sad part of Merv. He was a good guy, a 
good-looking guy. People liked him. Barbara Walters 
still has fond memories. I 
talked to her after he died. 

I called her to make sure 
she knew. [In a statement to 
THR, Walters said: “Merv 
was a kind and gentle man 
with a great sense of hmnor. 
We stayed friends long after 
our marriage.’’] 

He lived a great life- 
style. I’ve been to his house in 
Aspen; he had a beautiful 
house in Bel Air. He went into 
[the Motion Picture Home] 
because he had no more 
money; he didn’t go because 
he was sick. But he always 
was great there. It wasn’t 
like he was unhappy. He 
had a very positive attitude. 

[After Vanity Fair 
revealed Adelson was broke, 
Barry Diller invited him to a 
party for its editor.] The inter- 
esting thing is, Merv showed 
up. The article had come out 
about a month before, and 
Barry invited him, and everybody got up to go over and 
hug him: Terry Semel, myself. Brad Grey, Moonves. And 
he showed up with his head high and dressed nicely. 
You would not know he was going through any prob- 
lems. He was a very special man. 

Bob Daly was chairman of Warner Bros, from 1981-99. 




The Movie 
Trailer Report 

POWERED BY 
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TOP FILM TRAILERS 


WEEKLY 

VIEWS* 


RANK LAST 
WEEK 


LIFETIME 

VIEWS 


RELEASE 

DATE 




^ 1. Krampus 

* UNIVERSAL, TRAILER 1. RELEASED SEPT. 9 


6M 


New 


6M 


Dec. 4 


2. Our Brand Is Crisis 

WARNERS, TRAILER 1, RELEASED SEPT. 8 


2.1M 


New 


2.1M 


Oct. 30 


3. Hotel Transylvania 2 

SONY, TRAILER 1, RELEASED JUNE 17 


2M 


3 


47M 


Sept. 25 


4. Suicide Squad 

WARNERS, COMIC-CON TRAILER. RELEASED JULY 13 


L5M 


4 


83M 


Aug. 5 


5. Deadpool 

FOX, TRAILER 1, RELEASED AUG. 4 


L4M 


5 


27M 


Feb. 12 



28 THE HOLLYWOOD REPORTER 09.26.15 




RUSSELL, 
MUMOLO AND 
THE joy 
SCRIPT SNAFU 



W HAT HAPPENED TO 

Annie Mu mole’s writing 
credit on Joy? 

The Bridesmaids writer-actress 
was hired by Fox 2000 and pro- 
ducer John Davis to adapt the life of 
Joy Mangano (creator of the Miracle 
Mop) . After working on it for a year 
or more, Davis had an idea: What if 
they showed the script to David 
0. Russell {Siiver Linings Playbook)? 
To everyone’s surprise, the film- 
maker took the bait and reworked 
the whole screenplay, abandoning 
some biopic elements and fiction- 
alizing part of the tale. 

“David is like an impres- 
sionistic artist,’’ says Fox 2000 
president Elizabeth Gabler. 
“[Artists] take real things, put 
them through their imagination and 
create something unique.’’ Just 
how unique is a matter of debate: 
When Fox 2000 looked at Russell’s 
rewrite, it decided he should receive 
sole credit, but Mumolo, also 
an executive producer on the proj- 
ect, demurred. 

Usually, an automatic Writers 
Guild arbitration would ensue 
because Russell also is the director 
— and directors have a heavy 
burden of proof. In this case, since 
Mumolo and he both served in 
a “producorial capacity,” the auto- 
matic arbitration didn’t apply. 

But after Mumolo disputed the 
credit, the WGA arbitrated any- 
way and ruled that she would share 
a “story” credit with Russell, and 
her name would be listed first. In a 
victory for Russell, he was given 
the sole screenplay credit on the 
film, which opens Christmas 
Day and stars Jennifer Lawrence. 

Mumolo may have hoped for 
more. “Annie feels emotionally tied 
to this,” says a source. “It took a 
lot out of her life, and she became 
really good friends with Joy.” Still, 
there’s a silver lining, so to speak: 

If the picture wins a writing Oscar, 
she’ll get to share it with Russell. 

— PAMELA MCCLINTOCK 
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Weekend Numbers 



DOMESTIC INT’L 



TOTAL 

Cume I Gross ■ Cume ■ 



1. The Perfect Guy sonv 

25.9 25.9"’ I N/A N/A 25.9 



The thriller is the third 
film with African-American 
actors in the leads 
to prosper since early 
August and marks 
Sony’s highest opening 
of 2015 in a needed 
win for the studio. 





2. The Visit universal 

25.4 : 25.4™ [ ' 3.9 


2^3 




M. Night Shyamalan’s 
movie likewise was 
a needed victory (in this 
case for the filmmaker, 
who made it on his own for 
$5 million) and scored 
the top start of the year 
so far for a horror film. 



3. War Room sony 

7.8 39.6“ I300K '= 1.3 140.9 

4. A Walk in the Woods BROAD GREEN 

4.7 20® 1 300K'= : 1 I 21 



5. Mission: Impossible 5 paramount 
4.1 188.1® 1 91.3“ 424.8 I 612.9 



6. Straight Outta Compton universal 
3.9 155.5®! 1 180.4 



7. No Escape weinstein 

2.9 24.2® I 1.y° 6.3 | 30.5 

8. Transporter Refueled europacorp 

2.8 13.5® ; 5.2“ 12.5 26 

I I 

9. 90 Minutes in Heaven idp/goldwyn 
2.03 2.03™ ] N/A N/A | 2.03 



10. Gallo Con Muchos Huevos lionsgate 
2.02 6.8® N/A N/A 6.8 



11. Man From U.N.C.L.E. WARNER BROS. 
1.9 43® I 2.9“ 51.9 I 94.9 



12. Ant-Man DISNEY 

1.7 176.2® 5.r" 218.6 394.8 



13. Inside Out disney 



1.53 351.5”! 5.1“ 395.9 I 747.4 



14. Minions universal 

1.51 331.6'^°> 26'^^ 748.5 


1,080.1 


Thanks to a record start 
in China, the prequel 
has passed Toy Story 3 
($1.07 billion) to become 
the second highest- 
grossing animated film in 
history behind Frozen 
($1.28 billion). 





15. The Gift STX ENTERTAINMENT 

1.4 42.3® ] N/A 4.2 1 46.5 



Source: Rentrak; box-office estimates in $ millions 
( ) Number of weekends in release; ’ Number of territories 




Networks Play Favorites in Fall TV Shows 

Not all broadcast series get the same push, and those given a helping hand may survive longer 

By Michael O’Connell 



E ven as the volume of 
scripted TV surges, broad- 
cast execs share a universal 
gripe each fall about the futile 
act of promoting dozens of new 
series at the same time. Which 
shows get an extra push may reveal 
the ones with the best chance 
of survival. 

“If you try everything at once, 
you will end up accomplish- 
ing nothing,” says Fox Television 
Group COO Joe Earley. Thanks 
to a long lead time and the involve- 
ment of celebrity showrunner 
Ryan Murphy, Earley has been pro- 
moting the horror-comedy Scream 
Queens since February. 

A flow of viral teases and a vari- 
ety of stunts — like the pop-up 
roller coaster debuted at Comic- 
Con — have given Scream Queens 



the highest awareness (32 per- 
cent) of any new show not based 
on existing intellectual property. 
“Because of how our fiscal year 
breaks,” says Earley, “we got 
a lot of last year’s and this year’s 
budgets to build this campaign.” 
Existing franchises still are 
most likely to succeed and still 
considered ad priorities. While 
ABC is making a big push for its 
soapy Sunday efiorts Blood 8^ 

Oil and Quantico, the network’s 
golden child of the fall is The 
Muppets, which boasts a wildly 
uncommon 62 percent aware- 
ness. The network is using that 
to perform some marketing 
double duty by including Scandal s 
Kerry Washington anA.Black-ish 
star Tracee Ellis Ross among the 
many sharing the spotlight with 



the puppets in this aggressive 
campaign. 

NBC is leaning on stunt mar- 
keting for its high hopes in the 
mystery drama Blindspot and the 
reboot Heroes Reborn. The net- 
work is setting up camp in New 
York’s Times Square over four 
days in September to lure fans with 
social-media-friendly photo booths. 

Supergirl, another familiar 
title, has a late premiere (Oct. 26), 
but that hasn’t stopped CBS from 
hammering the airwaves with 
clips of the Melissa Benoist drama 
since the first trailer grossed 
an auspicious 14 million viewers. 

“It’s a pre-sold title,” says 
CBS Marketing Group president 
George Schweitzer. “People know 
the concept; our job is to let them 
know it exists.” B2Z3 



FALLON FENDING OFF 
COLBERT IN RATINGS 

D ethroning jimmy fallon is no easy task. 

Late-night’s reigning No. 1 got his first taste of 
serious competition since taking over NBC’s Tonight 
with the post-Labor Day launch of Stephen Colbert’s 
Late Show on CBS — but after a banner premiere, 
Colbert quickly assumed second-place status as 
Fallon nearly doubled his demo score with bold-faced 
bookings Justin Timberlake and Donald Trump. 
Still, Colbert, boasting a more handsome lead over 
ABC’s Jimmy Kimmel than his predecessor David 
Letterman had, makes his own play for Trump ratings 
on Sept. 22. — M.o. 





The Tonight Show 
Starring Jimmy Pallor 


1 


w 

The Late Show With 
Stephen Colbert 


.'v>/ 

Jimmy Kimmel 
Live! 




Viewers/ 18-49 rating 


Viewers / 18-49 rating 


Viewers / 18-49 rating 


TUES., 
SEPT. 8 


2.9M/0.B 


G.5M/1.4 


1.7M / 0.4 


WED., 
SEPT. 9 


4.1M/1.Z 




3.7M/0.8 


1.8M/0.5 


THURS., 
SEPT. 10 


4.3M/1.5 




4M/0.8 


2.2M/0.5 


FRIDAY, 
SEPT. 11 


4.5M/1.2 




3.5M / 0.7 


2M/0.4 



Source: Nielsen 
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Leaders in the industry 

City National understands what it takes to survive in the industry and make it to the top. With 
over 60 years of experience, we have an in-depth understanding of the Entertainment industry, 
helping our clients get the working capital and other financial services they need to achieve their 
“Super Hero” dreams. 
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REPORT 



7 DAYS ORD 



KA-CHING! 



WHO’S INKING 
ON THE DOTTED LINE 
THIS WEEK 



WHY APPRENTICE 
SAID TO ARNOLD: 
YOU’RE HIRED!’ 





NBC PRESIDENT OF 
late-night and alterna- 
tive programming Paul 
Telegdy couldn’t have 
said it any better: “The 
Celebrity Apprentice 
... will be back!” Two months after 
the network’s acrimonious split 
from longtime host and presiden- 
tial candidate Donald Trump, it 
announced Sept. 14. that 
Arnold Schwarzenegger (CAA, 

Bloom Hergott) will take the 
reins for season eight (the 15th 
cycle of the a\rera)A Apprentice 
franchise). 

The Terminator star quietly met 
with NBC executives in early 
September, according to an insider, 
after which talks “moved really 
fast.” The network was itching to 
press the reset button for several 
reasons: Celebrity Apprentice con- 
tinues to be an important part of 
NBC’s primetime schedule, as the 




network has canceled more than a 
dozen scripted programs this sea- 
son and has come to rely more and 
more on unscripted fare, includ- 
ing Neil Patrick Harris’ new variety 
show Best Time Ever and stalwarts 
such as The Voice senA America’s 
Got Talent. Another long-running 
reality competition. The Biggest 
Loser, took a hit with host Alison 
Sweeney’s departure in 
August after 13 seasons. (The 
network has tapped fan- 
favorite trainer Bob Harper 
to replace her.) 

Although NBC Entertainment 
chairman Bob Greenblatt said at 
TCA in August that his team had 
been “overwhelmed by a number 
of really exciting people who have 
come forward,” the prolonged 
vacancy has pushed the new Celebrity 
Apprentice back to the 2016-17 sea- 
son — the second delay in two years 
for the series. The most recent 



season, which averaged a 2.4 rating 
among adults 18-to-49, waited 
nearly a year before its January pre- 
miere. (Leeza Gibbons was declared 
the winner.) 

It remains to be seen who will 
join Schwarzenegger, 68, in the 
show’s boardroom. Three of 
Trump’s children — Donald Trump Jr., 
Ivanka Trump and Eric Trump — 
served as advisers on the Mark 
Burnett-produced series; none will 
return, which means it will take 
time and a further talent overhaul 
for NBC to fully remove Trump’s 
imprint from the show, which 
he had hosted since its 2005 debut. 

Despite his unceremonious 
exit. Trump gave his successor the 
thumbs-up. “Congrats to my 
friend,” the Republican frontrun- 
ner tweeted shortly after the 
news broke. “He’ll be great and will 
raise lots of money for charity.” 

— KATE STANHOPE 




Rights Available! 

Hot new books with Hollywood appeal 

BY REBECCA FORD AND TATIANA SIEGEL 

Paradime (Picador) 

BY Alan Glynn 
AGENCY Valerie Hoskins 
and Associates 

The author of Limitless will 
return in 2016 with a thriller 
(pitched as Enemy meets 
Vertigo) about a down-on- 
his-luck man who meets his exact double and 
becomes obsessed with his doppelganger’s lift 

The High Mountains of Portugal 

(Spiegel & Grau) 

BY Yann Martel 

AGENT Jerry Kalajian (IPG) 

His Life of Pi spawned a $609 million box- 
office hit, so eyes are on the author’s latest, 
which won’t be published until February. 
Part quest, part ghost story, part contempo- 
rary realism, the novel spans from the early 
1900s to the mid-’80s and this time features a 
chimpanzee instead of a tiger. 
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Fox Snaps Up the 
Profit at Nat Geo 



NATIONAL 

-itOyji\Pmc 



AmOST 

HUMAN 



A MONTH AFTER HBO 
snagged rights to first-run epi- 
sodes of Sesame Street, there 
is more evidence it’s tough to be 
a nonprofit media company 
in the digital age. On Sept. 9, 
21st Century Fox said it was 
acquiring a 73 percent stake in 
a new National Geographic 
unit. For 18 years. Fox has been 
a partner in the National 
Geographic Channels, a lucra- 
tive endeavor with channels in 500 million households 
globally. Fox gave it much of the credit in June for a 
12 percent year-over-year increase in operating income 
at its cable network programming segment. Under the 
terms of the deal — the bluest struck by James Murdoch 
since he was named CEO in June — Fox gives $725 million 
to the nonprofit National Geographic Society (led by 
Gary Knell) in exchange for signing over TV channels, mag- 
azines, etc. to a new for-profit entity called National 
Geographic Partners. Fox’s infusion of cash and other 
unspecified “consideration” will boost Nat Geo Society’s 
endowment to nearly $1 billion. — Paul bond 



•»FILM 

Michael Fassbender (CAA, 
the U.K.’s Troika) is in 
talks to star in the crime novel 
adaptation of Jo Nesbo’s 
The Snowman for Universal. 

Tom Cruise (CAA, Greenberg 
Glusker) will develop and likely 
star in Doug Liman’s sci-fi thriller 
Luna Park for Paramount. 

Zoe Saldana (ICM, Morris Yorn) 

will star in the graphic novel 
adaptation I Kill Giants, with 
Chris Columbus producing. 

Me and Earl and the Dying Girts 
Olivia Cooke (Gersh, the U.K.’s 
Shepherd, Luber Roklin)will 

star in Steven Spielberg’s Ready 
Player One for Warner Bros. 

Rob Marshall (CAA, Gendler 
& Kelly) will direct a new 
Mary Poppins film for Disney, 
with Finding Neverland's 
David Magee scripting and 
Hairspray’s Marc Shaiman and 
Scott Wittman songwriting. 

Universal and Amy Poehler 
(WME, 3 Arts, Sloane Offer) 

wilt produce the comedy 
Schooled from Burning Love’s 
Erica Oyama. 

Sigourney Weaver 
(UTA, Jackoway Tyerman) 
and Freida Pinto (CAA) are in 
talks for the gender-bending 
assassin thriller Tomboy, with 
48 Hrs.’ Walter Hill directing. 

Josh Gad (WME, Brillstein, 
Ziffren Brittenham) will 
play Roger Ebert opposite Will 
Ferrell in STX’s Russ & Roger. 

Ansel Elgort (CAA, Brookside, 
Morris Yorn) will star in the 
CIA drama Code Name Veil. 

McG (WME, Management 
360, Sloane Offer) will 
direct the horror comedy The 
Babysitter for New Line. 

Luke Wilson (CAA, Hirsch 
Wallerstein) and Chad Michael 
Murray (Gersh, Brillstein, 
FelkerToczek) will star in the 
Western Outlaws and Angels. 



Amanda Seyfried (Innovative, 
Frankfurt Kurnit) and Shirley 
MacLaine (ICM) will star in the 
comedy The Last Word. 

Christina Hendricks (ICM, 
LINK, Hirsch Wallerstein) and 
Emily Watson (UTA, the U.K.’s 
Independent, Schreck Rose) 

will star in the WWI drama The 
Angel Makers. 

Jonathan Rhys Meyers 
(CAA, Brillstein) will star in the 
survival drama Shambhala. 




Saldana 
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The Big Number 



Warner Bros. ’ TV advertising spend 
for summer movies, the highest of any 
studio, reports research firm iSpot.tv. 
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Carter Burwell (First Artists) 

has scored Universal’s Tom 
Hardy gangster film Legend. 

»»TORONTO 

Bleecker Street will release 
the Helen Mirren-Aaron Paul 
drone drama Eye in the Sky. 

IFC Midnight has acquired 
U.S. rights to the Turkish horror 
film Baskin. 

^TELEVISION 

Idris Elba(WME, the U.K.’s 
Artists Partnership, 
Headshell, James C. Finney] 

will produce the drama The 
Crusaders for Fox. 

Richard Armitage (WME, the 
U.K.’s United, Management 
360) and Michelle Forbes (UTA) 

will star in the spy drama Berlin 
Station for Epix. 



develop a multicultural 
family comedy. ... Fox has 
ordered to pilot a drama 
about the first woman in pro 
baseball from Galavant's 
Dan Fogelman. ... NBC has 
renewed The Carmichael Show 
and ordered an interracial 
family comedy from Parks and 
Recreation's Mike Schur 
and 30 Rock’s Matt Hubbard. 
... CBS will develop a drama 
inspired by lawyer Gloria 
Allred. ... AMC has ordered to 
series the comics adaptation 
Preacher. ... Showtime will 
develop a Theodore Roosevelt 
limited series. ... A&E will 
air the hourlong special Cosby: 
The Women Speak. 

>»EVENTS 

WME-IMG has acquired 
Donald Trump’s Miss Universe 
Organization. 




A Jackie Chan has 
signed with CAA. 

Stacey Dash has 
signed with CESD. 

Model, singer 
and actress Sky 
Ferreira has 
signed with WME. 

Periscope star 
Amanda Oleander 
has signed with 

UTA. 



Vivica A. Fox (Media Artists 
Group, L. Richardson) will 
play Cookie’s sister on Empire. 

Ben Wexler (WME, Felker 
Toczek) will showrun Fox’s The 
Grinder, replacing Greg Malins. 

Richard E. Grant (the U.K.’s 
ARG) and The Babadook's 
Essie Davis (WME, the U.K.’s 
United, Australia’s RGM, 
Parseghian Planco) have 
joined Game of Thrones. 

Tim Tebow (CAA, Ziffren 
Brittenham) has returned to 
ESPN as a football analyst. 

ABC has ordered to pilot 
the dog-narrated comedy 
Downward Dog and will 



^digital 




At Netflix, Robert Redford 
(WME, Jackoway Tyerman) 
and Jane Fonda (CAA, 
Untitled) are in 
talks to star in the 
film Our Souls at 
Night. ... The View’s 
Bill Wolff (Price) 
will showrun Chelsea 
Handler’s talk 
show. ... Narcos has 
been renewed. 



HOT 

PROPERTY 



Amazon has ordered to 
series Bryan Cranston’s con 
man drama Sneaky Pete. 

MREAL ESTATE 

Cate Blanchett (Christie’s) 

has sold her home in Sydney 
for $14.1 million. 



Listing Agents 

Hilton & Hyland, 
Ewing Sotheby’s 
Why It’s Hot 
Jennifer Lopez’s 
Hidden Hills home, 
on the market for 
$14i.5M, includes a 
recording studio. 
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THE BEAUTY SHOTS YOU 
EXPECT, WITH THE DIVERSITY 
OF LOCATIONS YOU DONT. 

Filming in the U.S. Virgin Islands is one unbelievable shot after 
another. You’ll find a diversity of locations from rural farmland, 
lush rain forest and rolling hills to quaint European towns, 
cosmopolitan settings and colorful Caribbean architecture. Not 
to mention picturesque beaches. You’ll also find an experienced 
film community with English-speaking crews and the convenience 
of U.S. currency. For more opportunities in St. Croix, St. John and 
St. Thomas, call 340.775.1444 ext. 2243. Plan your production at 
filmUSVI.conT. Ask about our new incentives. 



afci member 



Download the FilmUSVI app 



D«wnU>«d o« ih« I ««*«**• 

m AppStore ■ ^Googk play 



f U.S. 



VIRGIN ISLANDS' 



$t CROIX stJOHN St THOMAS 
FILMUSVI.COM 



©2015 U.S. Virgin Islands Department of Tourism 










Vital 8tats 



REPORT 



Age 21 Born Los Angeles 
Big break ABC Family’s The Nine Lives of Chloe King 
Reps UTA, Brillstein Entertainment Partners, 
Hansen Jacobson 




“she gives me tips about 
being a young woman in the 
business and different ways 
to tell a joke,” says Samuels 
of working with Curtis. She 
was photographed Aug. 6 at 
the Beverly Hilton. 



S KYLER SAMUELS GREW 

up so close to Holl3rwood that 
when her mother, an Access 
Hollywood producer, needed 
someone to cover a Harry Po^er jun- 
ket, she sent her 7-year-old daughter. 
The Campbell Hall graduate then 
had acting gigs on Nickelodeon and 
Disney Channel before landing 
ABC Family’s The Nine Lives of Chloe 
King and an arc on American Horror 
Story. Now the Stanford junior has put 
college on hold for Fox’s college-set 
thriller series Scream Queens (Sept. 22). 



How hard was the decision to 
delay Stanford? 

I learn just as much making the 
show as I do in school every day. I’m 
a nerd and love going to class, but 
the work would have suffered if I had 
done both. It’ll be fun going back 
to school in January and moving back 
into my sorority after having lived in 
this fake sorority. 

Will you finish school if this is a hit? 

My parents were always adamant 
about me being a student-actor — not 
actor-student. I’m a workaholic. One 
job isn’t enough. I’m also the co-owner 
of a fashion and lifestyle app that is 
advice-driven. We’ve gotten a couple 
million dollars in funding thus far, 
and hopefully the app will be released ' 
by the end of the year. 



what’s a lesson you’ve learned on set? 
Working with Jamie Lee Curtis has 
changed my life. I grew up adoring 
day of work with her, 
so kind, warm, inspiring and 
. I’m friends with my idol, and 
she’s my mentor. Even if it ends 
being a brief [experience], it has 
changed my life. Q223 



Skyler ^ 
Samuels 

The Stanford sorority girl delayed 
school to star as, yep, a sorority 
girl on Fox’s new Scream Queens 

By Lesley Goldberg 
Photographed by Ramona Rosales 
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O TO WATCH SKYLER SAMUELS UNLEASH HER INNER FAN GIRL, GO TO THR.COM OR THR.COM/IPAD. 





Also available at these retailers: Peter Marco Extraordinary Jewels, 252 North Rodeo Drive, Beverly Hills, CA, 31 0-278-5353 • Bassano, New York, 21 2-371 -8060 • Danielle B. Jewelers, New York, 21 2-459-1400 • Royal 
Jewelers, Andover, MA, 978-475-3330 • Hal Martin's Watch & Jewelry Co., Houston, TX, 713-785-1 111 * John Atencio, Denver, CO, 303-830-7733 • Eidos Contemporary Jewelry, Santa Fe, NM, 505-992-0020 • Forever 
Rox, Incline Village, NV, 775-831-4544, TeNo, Las Vegas, NV, 702-259-0565 




REPORT 



YES, I 
DID SAY 
THAT! 

A look at who’s saying 
what in entertainment 

Compiled by Andy Lewis 



r 



“So now, because 
the people I think 
are the coolest think 
it’s really lame. 

I’m kind of insecure 
about it.” 

NATALIE PORTMAN 

The actress, on her anxiety that the 
comedians on her favorite show 
Broad City dislike Zach Braff’s Garden 
State, a movie she enjoyed starring in. 
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■ “At 8, 1 had men 
putting dimes 
in my hands saying, 
‘Call me. It’d be 
so great to f— when 
you’re older.’ ” 

JEWEL 

The singer, talking about how 
sexual harassment from when she 
was very young prepared her 
for a career in the record business. 



^ “I was doing the 
best I could not 
to go, ‘All rise, all 
rise, all rise.’ ” 

JOHN KRASINSKI 

The actor, on what he was thinking 
as he stood with Matthew McConaughey 
while their wives, Emily Blunt and 
Camila Alves, respectively, were sworn 
in as American citizens this summer. 



- • “Trump’s worst fear 
has come true, an 
immigrant has taken 
his job ... #Irony” 



MARIO LOPEZ 

The Extra host, on Austrian Arnold 
Schwarzenegger replacing former 
Celebrity Apprentice host (and Republican 
candidate) Donald Trump, who spent 
the summer attacking illegal immigration 
from Mexico. 



“You’re wanting 
people to understand 
ana accept you 
. . . and you still have a 
judgment about gay 
people and marriage.^” 



ELLEN DEGENERES 

The talk show host, after Caitlyn Jenner 
expressed ambivalence about gay 
marriage on her show. Jenner added 
that she’s “OK with it” now. 



“Rather than being 
burdened with debt, 
struggling for growth 
and looking for an exit, 
we have a dear plan.” 

RICHARD LOVETT 

The CAA president, comparing 
his agency to WME, whose $2.45 billion 
purchase of IMG in 2014 was funded 
via borrowed money, in a New York Times 
article about sports representation. 



“And people say 
/write aspirational.” 

NANCY MEYERS 

The Intern writer-director. Joking about 
how in recent times Hollywood has 
been selling “the childish man who can 
still get the interesting, smart women.” 



** “I apologize 
for being dead.” 



TERRY GILLIAM 

The director. Joking on Facebook 
after Variety accidentally 
published his obituary online. 




Lopez 
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WARNER BROS. 

MOURNS THE PASSING OF 
OUR DEAR FRIEND AND INDUSTRY ICON 

MERV 

ADELSON 






©2015 Warner Bros. Entertainment Inc. All Rights Reserved. 









Ontario 



Toronto, Sept. 10-20 



W HEN JEAN-MARC VALLEE TOOK TO 

the stage with Jake Gyllenhaal and Naomi 
Watts for the Demolition premiere, he 
described his Fox Searchlight opening- 
night film — and the kickoff of the 40th annual Toronto 
Film Festival — as pure “rock ’n’ roll.” And while the 
festival is making noise on the red carpet, with such 2015 
attendees as George Clooney, Sandra Bullock, Julianne 
Moore, Kristen Stewart, Jessica Chastain and Tom Hardy, 
business has been less raucous, with few major deals. 
As of press time, Michael Moore’s Where to Invade Next 
had yet to formalize a distribution pact, some say 
because of its less controversial nature, about which 
Moore said, “I hope [audiences] appreciate the prank- 
ish nature of it all.” —chris Gardner 



UTT. 



About Town 

HOLLYWOOD HITS THE RED CARPET 



Toronto Film Festival 



nto 



premiere, director Tom Hooper 
was flanked by the film’s Alicia 
Vikander and Eddie Redmayne. 

5 Demolition's Naomi Watts (In 
Balmain) on the carpet Sept. 10. 

6 From left: Emory Cohen, 
Domhnall Gleeson, Saoirse Ronan 
and director John Crowley at 

a Sept. 13 Brooklyn screening. 



- V 



2 Said Stewart of landing Equals: 
“\ wanted to do it hard.” 



3 Freeheld’s Julianne Moore 
(in custom Hugo Boss) and Ellen 
Page at the premiere Sept. 13. 



M and Bleecker Street Dinner for Tnimbo Toronto, Sept. 11 






1 This IS a loving environment that celebrates the heritage of him, 
said director Jay Roach (right, with John Goodman) about premiering 
the biopic of Dalton Trumbo at the Toronto Film Festival. 



2 There s a great line that summarizes the movie, and it s this: 

We all have the right to be wrong,” said Trumbo star Bryan 
Cranston before dessert at Cibo Wine Bar on Kings Road. He chatted 
with THR's Matthew Belloni and wife, manager Kimberlin Belloni, 
during the American Airlines-sponsored dinner. 



3 The hlm’s producer Michael London with Elle Fanning. 
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LIFESTYLE 




BURBERRY • DOLCE & GABBANA • FENDI • GIUSEPPE ZANOTTI • GUCCI 
HUGO BOSS • JIMMY CHOC • LOUIS VUITTON • MONTBLANC • OMEGA 
PRADA • SAINT LAURENT • SALVATORE FERRAGAMO • TIFFANY & CO, 
VERSACE COLLECTION • Z ZEGNA 
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BLOOMINGDALE'S • MACY'S 

BEVERLY BOULEVARD & LA CIENEGA • LOS ANGELES CA 
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About Town 

HOLLYWOOD HITS THE RED CARPET 

Creative Arts Emmys 

Los Angeles, Sept. 12 









1 Tessandra Chavez (left) and 
siblings Derek and Julianne 
Hough won for choreography 
on Dancing With the Stars. 



2 Comedy Central s multiple 
nominees Jordan Peele 
(left) and Keegan-Michael Key 
at the Microsoft Theater. 



3 This IS a great affirmation 
of what’s right,” said A+E’s 
Nancy Dubuc (with husband 
Michael Kizilbash) on winning 
the 2015 Governors Award for 
the network’s corporate social 
responsibility programs. 



4 Katharine McPhee 
(in Naeem Khan). 



5 From left: Ken Jeong, Ken 
Marino and Rob Corddry. 



6 I love to be in a show that 
is a voice of radical inclusion, 
said Transparent’s Bradley 
Whitford (with co-star Amy 
Landecker), who won best 
comedy guest actor. 



“honoring the oeoni. wh ^ 
hardest hours with the^east aZu^^t Sf^eco?nhi"on.• 
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Venice 
Film Festival 

Sept. 2-12 

1 “For a character like 
James Bulger, I think you just 
have to approach him as a 
human being,” said Johnny 
Depp (with wife Amber 
Heard, in Stella McCartney) 
at the Black Mass premiere 
Sept. 4. 

2TildaSwinton at A Bigger 
Splash’s photocall Sept. 6. 

3 From left: Jurors 
Elizabeth Banks (in Dolce & 
Gabbana), Pawel Pawlikowski, 
Diane Kruger (in Prada) 
and Alfonso Cuaron at the 
Everest premiere. 
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THERE IS NO SUCH THING AS 
IMPOSSIBLE, IT’S JUST A MATTER 
OF FIGURING OUT HOW 



The words of our Chief Engineer, Haruhiko Tanahashi and a principle we live by 
at Lexus. It's what has inspired our latest project, a real, functioning hoverboard. 
To see it in action and to find out how we made it visit amazinginmotion.com 



( 7)1 1 ^ 

AMAZING IN MOTION 






1 David Beckham with son 
Brooklyn and l/ogue’sAnna 
Wintour during the Victoria 
Beckham show Sept. 13. 

2 From left: Jennifer Hudson, 
Christina Hendricks, Bella 
Thorne and Amy Schumer sat 
front row at the Zac Posen 
show Sept. 14. 

3 Givenchy ambassador Julia 
Roberts wore a T-shirt with 
designer Riccardo Tisci’s face 
on the front. 

4 Lady Gaga in the Alexander 
Wang front row Sept. 12. 

5 Amanda Seyfried at 
GivenchyonSept.il. 

6 Michael Kors and 
Alessandra Ambrosio at his 
fragrance launch Sept. 13. 

7 At The Daily Front Row 
Awards on Sept. 10, rapper 
Wiz Khalifa (right) presented 
THR co-president/chief 
creative officer Janice Min 
(along with THR’s Carol 
McColgin and Merle Ginsberg) 
the prize for best fashion 
issue of a nonfashion magazine 
(“The 25 Most Powerful 
Stylists in Hollywood”). 



About Town 

HOLLYWOOD HITS THE RED CARPET 

New York Fashion Week 

Sept. 10-17 




Telloride Film Festival 

Telluride, Sept. 4-7 



Rachel McAdams on Sept 5 
Spotlight, about The Boston Globe's 
investrgatron of the Catholic Church 




1 Steve Jobs’ Kate Winslet 
and Seth Rogen spoke in 
Elks Park on Sept. 6. Joked 
Rogen: “It is beautiful here. 
I wish comedies got 
invited to these things.” 



2 Rooney Mara (left) and 
Brie Larson at the Patron’s 
Brunch on Sept. 4. 

3 Meryl Streep was flanked 
by Spotlight director Tom 
McCarthy (left) and the 
film’s star Michael Keaton. 
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THE MOST EXPERIENCED NAME 
IN NEW YORK REAL ESTATE... 




...IS BECOMING THE MOST ASKED 
FOR NAME IN LOS ANGELES. 




D1IMAN.COM 
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About Town 

RAMBLING REPORTER By Chris Gardner 




Moonves Not a Fan of 
Rather’s ‘Half Truth’ 

Truth, director James Vanderbilt’s 
drama about the “memogate” 
scandal that ended Dan Rather’s 
CBS News career, was touted 
as a world premiere at Toronto. 
But it turns out the movie was 
shown months earlier to a special 
viewer: CBS Corp. president and 
CEO Leslie Moonves. CBS mostly 
comes across as the villain, with 
news chief Andy Heyward firing 
Rather (Robert Redford) and 
60 Minutes producer Mary 
Mapes (Cate Blanchett) to 
appease the George W. Bush 
White House and protect 
CBS in the wake of qnestions 
regarding documents behind a 
2004 story on Bush’s military 
service. A source close to the film 
says Moonves wasn’t a fan, but, 
ever the gentleman, he didn’t ask 
producers for major changes, 
and CBS isn’t planning to publicly 
lash out at Sony Pictures Classics’ 
Oct. 16 release. Still, Moonves and 
staff were heard at CBS headquar- 
ters dismissing the movie as “half 
truth.” CBS declined comment. 



Biking to the Emmys 

while some Emmy attendees 
grapple with limos and Uber 
snrges. Mad Men producer Tom 
Smuts (nominated for out- 
standing drama series) is leading 
an industry-heavy contingent — 
inclnding Aaron Eckhart and pro- 
ducer Alex Cary {Homeland) 

— on a 17-mile bike ride from his 
Santa Monica home to downtown 
L.A.’s Microsoft Theater. Smnts 
led a smaller crew in 2014 — the 
Television Academy lim- 
ited the head count — bnt 
the academy and broad- 
caster Fox have been more 
accommodating this year, 
even setting up a bike valet 
on the red carpet. Don’t expect 
spandex-clad stars: Event sup- 
porter Rapha, a luxe British cycling 
clothier, is ontfitting partici- 
pants with cycling-friendly finery. 
“When people on the red carpet 
ask, ‘What are you wearing?’ I can 
say I’m wearing something that 
I rode here in,” says Smnts. “The 
transition from the bike to the 
real world does not have to be as 
elaborate as people imagine.” 




Power Dining 



KStew on Woody: A Man 
of Few Words 

Kristen Stewart took a break from 
filming Woody Allen’s latest movie 
to promote Drake Doremus’ Equals 
at the Venice and Toronto film 
festivals. As usual, very little is 
known about the Allen film, 
but Stewart tells THR that the role 
is a stretch for her. “I’ve never 
played anyone like this. She’s quite 
buoyant and exemplifies light- 
ness. People usually cast me to be 
the silent, quiet type,” says the 
actress, who stars alongside Steve 
Carell, Jesse Eisenberg and Blake 
Lively. As for working with Allen, 
Stewart says he’s “exactly what 
yon expect him to be. ... Woody’s 
an interesting guy. He’s so cut- 
and-dry. He minces no words.” 




Fox Entertainment president David Madden joined 
Gordon Ramsay at Hinoki &the Bird. Seated separately 
nearby were Paula Abdul and T.l. ... In at STK: Oprah 
Winfrey, then BobSagetand Jeffrey Ross. ... Gaby 
Hoffmann ordered at Change. ...Tommy Chong was 
in at The Little Door in Santa Monica at the same time as 
Lea Michele. LMU film school dean Steve Ujlaki visited 
the Third Street location. ... Nicholas Sparks popped 
into RockSugar. ... Sean Hayes took a seat at the Formosa Cafe. ... Mario 
Testino dropped by the Sunset Tower. ... Nick Jonas hung out on the patio 
at Kings Road. ... Hilary Duff dined at The Hungry Cat in Santa Monica. ... 
George Lucas and Mellody Hobson visited RJ Grunts in Chicago. ... In 
New York, Linda Evangelista and Steven Meiselmetat Mamo. ...Vanessa 
Williams swung by Mister Pugg’s Mugg in Martha’s Vineyard. 
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Guillermo del Toro’s 
Halloween Horror 

Guillermo del Toro has been com- 
ing to Universal Studios’ Halloween 
Horror Nights since before he 
moved to the US. in 1997, but for 
the first time he’s contributing a 
maze. He says he’s designing it as 
a “living trailer” to promote 




Crimson Peak, out Oct. 16, to go 
alongside themed mazes for 
This Is the End (with input from 
James Franco and Seth Rogen) 
and The Walking Dead (a del Toro 
favorite). The director marvels 
that Universal is “ordering the right 
wallpaper, fabric, with such 
care,” with special effects vets and 
set designers assisting: “There’s 
a level of artistry to the mazes here 
unlike any other in the world.” 

As del Toro looks forward to open- 
ing night Sept. 18, he reflects on 
what an institution Horror Nights, 
which began during the 1980s, has 
become. “It’s almost like Comic- 
Con. When I went to Comic-Con in 
the early ’90s, almost nobody went. 
Then it blew up into a whole sort 
of Burning Man of comics. It’s hap- 
pening here as well.” BZQ 



The Quick Pitch A year after two Thomas Keller 
alums of The French Laundry opened Barrel 
& Ashes, a better-BBQ joint in Studio City, chef 
Adam Cole — a Michael Voltaggio protege 
(first at The Bazaar, most recently front of house 
at Ink) — now is butchering, smoking and 
grilling in Culver City. Nearby Sony Pictures and 
NFL Films employees already are flocking for 
the carefully sourced beef brisket and pork spare 
ribs. Don’t miss the vinegar slaw. 

The Inside Dish Cole spent three years as a 
whole animal butcher at the late, lamented 
West Hollywood meat mecca Lindy & Grundy’s. 
3973 Sepulveda Blvd. — Gary baum 



K O 

= 5; 



° % 



Z 2 



E O 

5 g 

i I 
fi 



il 



ii 

lb 

= K 



Got tips? Email RAMBLING(a)THR.COM. 





Thank you for awarding the Amex UNSTAGED: Taylor Swift Experience 
an Emmy®for Outstanding Creative Achievement In Interactive Media, 
Original Interactive Program. 




CHECK OUT THE FULL TAYLOR SWIFT EXPERIENCE ON THE AMEX UNSTAGED APP 




About Town 

HITCHED, HATCHED, HIRED 




INBODY a WENDLER 

Rachel Inbody, a publicist at PMK»BNC, married Mansions on the Moon bandmember 
Ted Wendler Aug. 1 at Calamigos Ranch in Malibu in front of 140 guests. The couple, 
who became engaged in October, honeymooned in Hawaii. 



HITCHED, HATCHED, HIRED 

Inside the industry’s celebrations and news 




London Elizabeth 



BIRTHS 

Nat McCormick, senior vp 
distribution at The Exchange, 
and Sara Peterson, production 
coordinator for NBC’s Days 
of Our Lives, welcomed 
daughter London Elizabeth 
McCormick on Aug. 3 at 
Cedars-Sinai Medical Center 
in Los Angeles. 



Paramount chairman and CEO 
Brad Grey and his wife, 

Violet Grey founder Cassandra 
Huysentruyt Grey, welcomed 
son Jules Andrew at Cedars- 
Sinai in L.A. on Sept. 3. 

Amy 
Prenner- 
Corralez, 

owner and 
founder of 
The Prenner 
Group, and husband Lance 
Corralez, executive chef at the 
Hard Rock Cafe in Hollywood, 
welcomed son Ryder Alexander 
on Aug. 7 at Providence Tarzana 
Medical Center. 

CONGRATS 

SIX Entertainment named 
Kathy Savitt president of digital 
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Sept. 11. The Yahoo chief 
marketing officer will 
join the film and TV company 
in October. 

David Glasser will remain 
president and COO of The 
Weinstein Co. through 2018, it 
was announced Sept. 9. 

Gary Gorman was named 
senior vp alternative promotion 
for Capitol Music Group on 
Sept. 8. 

Amy McGee 

was tapped 
head of 
corporate 
communica- 
tions and 

brand strategy at Gathr on 
Sept. 9. 




Ovation TV promoted Lori Hall 
to vp program planning, 
scheduling and acquisitions 
Sept. 9. 

Vice hired James Rosenstock 
as executive vp international 
and corporate development 
Sept. 9. 

Patrick Kelly was promoted 
to executive vp business affairs 
for TBS & TNT on Sept. 9. 

IFC appointed Sallie 
Schoneboom senior vp public 
relations Sept. 10. 

NATPE named Matt Palmer 
chief marketing officer Sept. 10. 

Lionsgate 
Television 
tapped 
Jennifer 
O’Connell 
executive vp 
alternative programming 
Sept. 10. 

Pop elevated David Mandell 
to COO on Sept. 10. 

A-rE Networks upped 
Devon Graham Hammonds 
to vp development and 
programming for A&E on 
Sept. 10. 

DEATHS 

Warren Murphy, a celebrated 
author of crime and political 
novels who wrote for the action 
films The Eiger Sanction and 
Lethal Weapon 2, died Sept. 4 
at his home in Virginia Beach, 
Va. He was 81. 

Jean Darling, the cute blond 
girl who appeared in dozens of 
Our Gang silent comedy shorts 
starting at age 4, died after a 
short illness in a nursing facility 
in Roedermark, Germany, on 
Sept. 4. She was 93. 

Judy Came, the British actress 
best known for the phrase 
“Sock It to Me” on Rowan & 
Martin’s Laugh-In, died after 
suffering from pneumonia at 





Came in 1968. 



Northampton General 
Hospital in the U.K. on Sept. 3. 
She was 76. 

John P. 

Connell, who 

starred as the 
title character 
in NBC’s Young 
Dr. Malone and 
was a longtime Screen Actors 
Guild board member, died 
Sept. 10 in Woodland Hills. 

He was 91. 

Martin Milner, the affable 
actor who did his best work 
behind the wheel on the TV 
series Route 66 and Adam-12, 
died after a long illness at 
his home in Carlsbad, Calif., on 
Sept. 6. He was 83. 

Brad Anderson, the man who 
created the long-running 
Marmaduke comic strip in 1954, 
died unexpectedly Aug. 30. He 
was 91. 





BIRTHDAYS 

SEPT. 17 

• Baz Luhrmann, 53 



• Bryan Singer, SO 



SEPT. 18 

•Jason Sudeikis, 40 



SEPT. 19 

•Jimmy Fallon, 41 
• Sanaa Lathan, 44 
•James Lipton, 89 



SEPT. 20 

• George R.R. 
Martin, 67 



SEPT. 21 

•Ethan Coen, 58 

• Jerry Bruckheimer, 72 

• Marta Kauffman, 59 

• Bill Murray, 65 



SEPT. 22 

• Dan Bucatinsky, 50 

• Tatiana Maslany, 30 



To submit, send email to HHH@THR.COM. 
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UNITED TALENT AGENCY 

PROUDLY CONGRATULATES 

OUR 2015 EMMY' AWARD NOMINEES 



OUTSTANDING LEAD ACTOR 
IN A DRAMA SERIES 

RAY DONOVAN 

LIEV SCHREIBER 



OUTSTANDING LEAD ACTRESS 
IN A COMEDY SERIES 

INSIDE AMY SCHUMER 

AMY SCHUMER 



OUTSTANDING LEAD ACTOR 
IN A COMEDY SERIES 

BLACK-ISH 

ANTHONY ANDERSON 

HOUSE OF LIES 

DON CHEADLE 

THE LAST MAN ON EARTH 

WILL FORTE 



OUTSTANDING LEAD ACTRESS 
IN A LIMITED SERIES OR A MOVIE 

AMERICAN HORROR STORY: 
FREAK SHOW 

JESSICA LANGE 

OLIVE KITTERIDGE 

FRANCES MCDORMAND 



OUTSTANDING SUPPORTING 
ACTRESS IN A LIMITED SERIES 
OR A MOVIE 

AMERICAN HORROR STORY: 
FREAK SHOW 

SARAH PAULSON 

OLIVE KITTERIDGE 

ZOE KAZAN 



OUTSTANDING SUPPORTING ACTRESS 
IN A DRAMA SERIES 

DOWNTON ABBEY 

JOANNE FROGGATT 

THE GOOD WIFE 

CHRISTINE BARANSKI 



OUTSTANDING SUPPORTING ACTOR 
IN A LIMITED SERIES OR A MOVIE 

WOLF HALL 

DAMIAN LEWIS' 



OUTSTANDING GUEST ACTOR 
IN A DRAMA SERIES 

THE GOOD WIFE 

MICHAEL J. FOX 



OUTSTANDING SUPPORTING ACTRESS 
IN A COMEDY SERIES 

SATURDAY NIGHT LIVE 

KATE MCKINNON 

TRANSPARENT 

GABY HOFFMANN 

UNBREAKABLE KIMMY SCHMIDT 

JANE KRAKOWSKI 



OUTSTANDING SUPPORTING ACTOR 
IN A COMEDY SERIES 

KEY & PEELE 

KEEGAN-MICHAEL KEY 

VEEP 

TONY HALE 



OUTSTANDING GUEST ACTRESS 
IN A COMEDY SERIES 

THE BIG BANG THEORY 

CHRISTINE BARANSKI 

GIRLS 

GABY HOFFMANN 

MODERN FAMILY 

ELIZABETH BANKS 



OUTSTANDING GUEST ACTOR 
IN A COMEDY SERIES 

INSIDE AMY SCHUMER 

PAUL GIAMATTI 

SATURDAY NIGHT LIVE 

BILL HADER 



OUTSTANDING CHARACTER 
VOICE-OVER PERFORMANCE 

ROBOT CHICKEN: 

VICTORIA’S SECRET OF NIMPH 

SETH GREEN 



OUTSTANDING LIMITED SERIES 
OLIVE KITTERIDGE 

DAVID COATSWORTH 
FRANCIS MCDORMAND 



OUTSTANDING COMEDY SERIES 
LOUIE 

M. BLAIR BREARD 
VERNON CHATMAN 
STEVEN WRIGHT 

MODERN FAMILY 

VALI CHANDRASEKARAN 
PAUL CORRIGAN 
MEGAN GANZ 
ABRAHAM HIGGINBOTHAM 
ELAINE KO 
STEVE LEVITAN 
STEPHEN LLOYD 
JEFFREY RICHMAN 
BRAD WALSH 
RICK WIENER 

PARKS AND RECREATION 

DEAN HOLLAND 
AISHA MUHARRAR 
MATT MURRAY 
MIKE SCHUR 

SILICON VALLEY 

ALEC BERG 
CARRIE KEMPER 
RON WEINER 

TRANSPARENT 

BRIDGET BEDARD 
VICTOR HSU 
JILL SOLOWAY 
ANDREA SPERLING 

UNBREAKABLE KIMMY SCHMIDT 

SAM MEANS 
DAN RUBIN 
ALLISON SILVERMAN 
LON ZIMMET 

VEEP 

TONY ROCHE 

OUTSTANDING DRAMA SERIES 
BETTER CALL SAUL 

GRAN VIA PRODUCTIONS 
MARK JOHNSON 

DOWNTON ABBEY 

JULIAN FELLOWES 




OUTSTANDING DRAMA SERIES 
(CONTINUED) 

GAME OF THRONES 

BRYAN COGMAN 

HOUSE OF CARDS 

JOHN DAVID COLES 
JOHN MANKIEWICZ 

MAD MEN 

SEMI CHELLAS 
SCOTT HORNBACHER 
JANET LEAHY 

ORANGE IS THE NEW BLACK 

STEPHEN FALK 



OUTSTANDING VARIETY TALK SERIES 

THE DAILY SHOW 
WITH JON STEWART 

TIM GREENBERG 
STUART MILLER 

JIMMY KIMMEL LIVE 

JASON SCHRIFT 

THE TONIGHT SHOW 
STARRING JIMMY FALLON 

GAVIN PURCELL 

OUTSTANDING VARIETY SPECIAL 
LOUIS C.K.: 

LIVE AT THE COMEDY STORE 

M. BLAIR BREARD 

EXCEPTIONAL MERIT IN 
DOCUMENTARY FILMMAKING 

HOT GIRLS WANTED 

RASHIDA JONES 



OUTSTANDING DOCUMENTARY 
OR NONFICTION SPECIAL 

GOING CLEAR: SCIENTOLOGY 
AND THE PRISON OF BELIEF 

ALEX GIBNEY 
LAWRENCE WRIGHT 

SINATRA: 

ALL OR NOTHING AT ALL 

ALEX GIBNEY 



OUTSTANDING SHORT-FORMAT 
NONFICTION PROGRAM 

PARKS AND RECREATION: 
BEHIND THE FINAL SEASON 

DEAN HOLLAND 

30 FOR 30 SHORTS 

JOHN DAHL 

THIS IS ME 

JILL SOLOWAY 
ANDREA SPERLING 



OUTSTANDING VARIETY 
SKETCH SERIES 

DRUNK HISTORY 

WILL FERRELL 
DEREK WATERS 

INSIDE AMY SCHUMER 

KIM CARAMELE 
JESSI KLEIN 
DANIEL POWELL 
AMY SCHUMER 

KEY & PEELE 

PETER ATENCIO 
KEEGAN-MICHAEL KEY 

PORTLANDIA 

CARRIE BROWNSTEIN 
KAREY DORNETTO 
JONATHAN KRISEL 

OUTSTANDING SHORT-FORMAT 
ANIMATED PROGRAM 

ROBOT CHICKEN: CHIPOTLE MISERABLE 

RACHEL BLOOM 
SETH GREEN 
JOHN HARVATINE IV 
TOM ROOT 
MATTHEW SENREICH 
ERIC TOWNER 
ZEB WELLS 

OUTSTANDING ANIMATED PROGRAM 
ARCHER: POCKET LISTING 

ADAM REED 
MATT THOMPSON 

BOB’S BURGERS: CAN’T BUY ME MATH 

JIM DAUTERIVE 
STEVEN DAVIS 
SCOTT JACOBSON 
JON SCHROEDER 
KELVIN YU 

THE SIMPSONS: 

TREEHOUSE OF HORROR XXV 

JOEL H. COHEN 
MATT SELMAN 

SOUTH PARK: FREEMIUM ISN’T FREE 

VERNON CHATMAN 
BILL HADER 

OUTSTANDING CHOREOGRAPHY 

DANCING WITH THE STARS: 

ROUTINE: ELASTIC HEART 

DEREK HOUGH 

OUTSTANDING STRUCTURED 
REALITY PROGRAM 

MYTHBUSTERS 

CAMEO WALLACE 



OUTSTANDING REALITY- 
COMPETITION PROGRAM 

DANCING WITH THE STARS 

ROBERT WADE 

THE VOICE 

CHAD HINES 



OUTSTANDING UNSTRUCTURED 
REALITY PROGRAM 

ALASKA: THE LAST FRONTIER 

CHRISTOPHER MEINDL 
DANIEL SOISETH 
CAMEO WALLACE 

NAKED AND AFRAID 

ROBERT MICHAEL KELLY 



OUTSTANDING SHORT-FORMAT 
LIVE-ACTION 

ENTERTAINMENT PROGRAM 

BETWEEN TWO FERNS WITH 
ZACH GALIFIANAKIS: BRAD PITT 

SCOTT AUKERMAN 
ZACH GALIFIANAKIS 
MIKE FAR AH 

BILLY ON THE STREET WITH 
FIRST LADY MICHELLE OBAMA, 

BIG BIRD AND ELENA!!! 

MIKE FAR AH 

KEY & PEELE PRESENTS 
VAN AND MIKE: 

THE ASCENSION: EPISODE 5 

PETER ATENCIO 
KEEGAN-MICHAEL KEY 

OUTSTANDING INTERACTIVE PROGRAM 
@MIDNIGHT WITH CHRIS HARDWICK 

FUNNY OR DIE 
NERDIST INDUSTRIES 

OUTSTANDING CREATIVE ACHIEVEMENT 
IN INTERACTIVE MEDIA - 
SOCIAL TV EXPERIENCE 

@MIDNIGHT WITH CHRIS HARDWICK 

JOE FARRELL 
CHRIS HARDWICK 

THE TONIGHT SHOW 
STARRING JIMMY FALLON 

GAVIN PURCELL 



OUTSTANDING CREATIVE ACHIEVEMENT 
IN INTERACTIVE MEDIA - 
ORIGINAL INTERACTIVE PROGRAM 

EMMA APPROVED 

TRACY BITTEROLF 



‘Creative Arts Emmy Award Winner 

Shared representation with: tConway van Gelder Grant Ltd; 
§Markham, Froggatt and Irwin; “Independent Talent Group 



OUTSTANDING CREATIVE ACHIEVEMENT 
IN INTERACTIVE MEDIA - USER 
EXPERIENCE AND VISUAL DESIGN 

SLEEPY HOLLOW 

VIRTUAL REALITY EXPERIENCE 

SECRET LOCATION 

OUTSTANDING DIRECTING 
FOR A LIMITED SERIES, 

MOVIE OR A DRAMATIC SPECIAL 

THE MISSING 

TOM SHANKLAND 

OUTSTANDING DIRECTING 
FOR A COMEDY SERIES 

THE LAST MAN ON EARTH: 

ALIVE IN TUCSON (PILOT) 

PHIL LORD 

CHRISTOPHER MILLER 

TRANSPARENT: BEST NEW GIRL 

JILL SOLOWAY 

OUTSTANDING DIRECTING 
FOR A VARIETY SERIES 

INSIDE AMY SCHUMER: 

12 ANGRY MEN INSIDE AMY SCHUMER 

RYAN MCFAUL 
AMY SCHUMER 

OUTSTANDING DIRECTING 
FOR NONFICTION PROGRAMMING 

GOING CLEAR: SCIENTOLOGY 
AND THE PRISON OF BELIEF 

ALEX GIBNEY 

OUTSTANDING WRITING 
FOR A DRAMA SERIES 

THE AMERICANS: DO MAIL ROBOTS 
DREAM OF ELECTRIC SHEEP? 

JOSHUA BRAND 

MAD MEN: LOST HORIZON 

SEMI CHELLAS 

OUTSTANDING WRITING 
FOR A COMEDY SERIES 

THE LAST MAN ON EARTH: 

ALIVE IN TUCSON (PILOT) 

WILL FORTE 

SILICON VALLEY: 

TWO DAYS OF THE CONDOR 

ALEC BERG 

TRANSPARENT: PILOT 

JILL SOLOWAY 

VEEP: ELECTION NIGHT 

TONY ROCHE 

OUTSTANDING WRITING 

FOR NONFICTION PROGRAMMING 

GOING CLEAR: SCIENTOLOGY 
AND THE PRISON OF BELIEF 

ALEX GIBNEY 



OUTSTANDING WRITING 
FOR A VARIETY SERIES 

THE COLBERT REPORT 

MICHAEL BRUMM 
ARIEL DUMAS 

THE DAILY SHOW WITH JON STEWART 

TRAVON FREE 
ELLIOTT KALAN 
MATT KOFF 
DAN MCCOY 
ZHUBIN PARANG 
OWEN PARSONS 
LAUREN SARVER 
DELANEY YEAGER 

INSIDE AMY SCHUMER 

HALLIE CANTOR 
KIM CARAMELE 
KYLE DUNNIGAN 
JON GLASER 
JESSI KLEIN 
CHRISTINE NANGLE 
DANIEL POWELL 
TAMI SAGHER 
AMY SCHUMER 

KEY & PEELE 

PHIL AUGUSTA JACKSON 
KEEGAN-MICHAEL KEY 
ALEX RUBENS 

LAST WEEK TONIGHT WITH JOHN OLIVER 

DAN GUREWITCH 
GEOFF HAGGERTY 
SCOTT SHERMAN 

OUTSTANDING WRITING 
FOR A VARIETY SPECIAL 

THE 72ND ANNUAL 
GOLDEN GLOBE AWARDS 

SAM MEANS 
SETH MEYERS 

KEY & PEELE SUPER BOWL SPECIAL 

KEEGAN-MICHAEL KEY 

THE SATURDAY NIGHT LIVE 
40TH ANNIVERSARY SPECIAL 

ROB KLEIN 
SETH MEYERS 
ANDY SAMBERG 
AKIVA SCHAFFER 
SARAH SCHNEIDER 
EMILY SPIVEY 
JORMA TACCONE 

OUTSTANDING ORIGINAL 
MUSIC AND LYRICS 

INSIDE AMY SCHUMER: 

GIRL YOU DON’T NEED MAKE UP 

KYLE DUNNIGAN 



OUTSTANDING SINGLE-CAMERA 
PICTURE EDITING FOR A COMEDY SERIES 

SILICON VALLEY: SAND HILL SHUFFLE 

TIM ROCHE 

SILICON VALLEY: 

TWO DAYS OF THE CONDOR 

BRIAN MERKEN 



OUTSTANDING CINEMATOGRAPHY 
FOR A SINGLE-CAMERA SERIES 

GAME OF THRONES: 

THE DANCE OF DRAGONS 

ROB MCLACHLAN,asc,csc 



OUTSTANDING COVERAGE 

OF A BREAKING NEWS STORY 

IN A REGULARLY SCHEDULED NEWSCAST 

CBS EVENING NEWS WITH SCOTT PELLEY: 
LIFE AND DEATH IN GAZA 

BARRY PETERSEN 

GOOD MORNING AMERICA, 

WORLD NEWS TONIGHT, AND NIGHTLINE: 
MAKING HISTORY: THE U.S. AND CUBA 

MICHAEL CORN 
DAVID MUIR 

NBC NIGHTLY NEWS: WITHOUT WARNING: 
THE MUDSLIDE 

MIGUEL ALMAGUER 

THE SITUATION ROOM WITH WOLF BLITZER: 
RESCUE FROM MT. SINJAR 

ELISE LABOTT 



OUTSTANDING CONTINUING COVERAGE 
OF A NEWS STORY IN A REGULARLY 
SCHEDULED NEWSCAST 

NBC NIGHTLY NEWS: HOOKED: AMERICA’S 
HEROIN EPIDEMIC 

MARK POTTER 



OUTSTANDING COVERAGE 
OF A BREAKING NEWS STORY 
IN A NEWS MAGAZINE 

60 MINUTES: EBOLA HOT ZONE 

JEFF FAGER 
LARA LOGAN 

OUTSTANDING FEATURE STORY IN A 
REGULARLY SCHEDULED NEWSCAST 

60 MINUTES: POPE FRANCIS 

JEFF FAGER 

ABC WORLD NEWS WITH DAVID MUIR 
AND NIGHTLINE: STOLEN CHILDHOOD 

DAVID MUIR 



OUTSTANDING WRITING 
60 MINUTES: SAVE THE CHILDREN 

BOB SIMON 



OUTSTANDING CONTINUING COVERAGE 
OF A NEWS STORY IN A NEWS MAGAZINE 



OUTSTANDING NEWS DISCUSSION 
AND ANALYSIS 



OUTSTANDING LIVE COVERAGE OF A 
CURRENT NEWS STORY - LONG-FORM 



48 HOURS: PERILOUS JOURNEY 

JOSH YAGER 

60 MINUTES: 3 YEARS LATER 

JEFF FAGER 
BOB SIMON 

60 MINUTES: CHERNOBYL 

JEFF FAGER 
BOB SIMON 

60 MINUTES: THE ISLAMIC STATE 

JEFF FAGER 

60 MINUTES: WAR AND HUNGER 

JEFF FAGER 

OUTSTANDING INTERVIEW 
60 MINUTES: RECRUITING FOR ISIS 

JEFF FAGER 

60 MINUTES: THE DIRECTOR 

JEFF FAGER 

MEET THE PRESS: FORMER VICE 
PRESIDENT DICK CHENEY INTERVIEW 

CHUCK TODD 

OUTSTANDING INVESTIGATIVE 
JOURNALISM IN A NEWS MAGAZINE 

20/20: BRIAN ROSS INVESTIGATES: 
DEADLY IMPACT 

DAVID SLOAN 

60 MINUTES: DENIED 

JEFF FAGER 

60 MINUTES: NOWHERE TO GO 

JEFF FAGER 

60 MINUTES: 

THE CASE OF ALEX RODRIGUEZ 

JEFF FAGER 

OUTSTANDING BUSINESS AND ECONOMIC 
REPORTING IN A NEWS MAGAZINE 

20/20: BRIAN ROSS INVESTIGATES: 
CONFESSIONS OF A COUNTERFEITER 

DAVID SLOAN 

60 MINUTES: CHAIRMAN MA 

JEFF FAGER 
LARA LOGAN 

60 MINUTES: FALLING APART 

JEFF FAGER 
STEVE KROFT 

60 MINUTES: OVER A BARREL 

JEFF FAGER 

60 MINUTES: RIGGED 

JEFF FAGER 
STEVE KROFT 



FACE THE NATION: 60TH ANNIVERSARY 
EPISODE WITH PRESIDENT OBAMA 
AND PRESIDENT BUSH 

ROBERT HENDIN 
BOB SCHIEFFER 

FACE THE NATION: 

SUMMER WAR IN GAZA 

ROBERT HENDIN 
BARRY PETERSEN 
BOB SCHIEFFER 

OUTSTANDING FEATURE STORY 
IN A NEWS MAGAZINE 

60 MINUTES: THE LION WHISPERER 

JEFF FAGER 

60 MINUTES: THE SHOOTING 
AT CHARDON HIGH 

JEFF FAGER 

DATELINE NBC: A BRONX TALE 

ALLAN MARAYNES 



BEST REPORT IN A NEWS MAGAZINE 
60 MINUTES: DENIED 

JEFF FAGER 

60 MINUTES: INSIDE HOMS 

JEFF FAGER 
BOB SIMON 

60 MINUTES: NOWHERE TO GO 

JEFF FAGER 

60 MINUTES: 

THE CASE OF ALEX RODRIGUEZ 

JEFF FAGER 

DATELINE NBC: A BRONX TALE 

ALLAN MARAYNES 



BEST STORY IN A REGULARLY 
SCHEDULED NEWSCAST 

CBS EVENING NEWS 
WITH SCOTT PELLEY: 

LIFE AND DEATH IN GAZA 

BARRY PETERSEN 

NBC NIGHTLY NEWS AND TODAY: 
HOOKED 

TOM MAZARELL 
MARK POTTER 

OUTSTANDING REGIONAL NEWS STORY 
- INVESTIGATIVE REPORTING 

NBC 5 NEWS AT 10: PAY FOR THE 
TRIGGERMAN: THE UNTOLD SERIES 
OF THE FORT HOOD ATTACK 

SCOTT FRIEDMAN 



ABC NEWS SPECIAL EVENTS: THE 
DOWNING OF MALAYSIA FLIGHT M17 

MARC BURSTEIN 
DAVID KERLEY 
DAVID MUIR 

ABC NEWS SPECIAL EVENTS: 

YOUR VOICE/YOUR VOTE 2014 

MARC BURSTEIN 
RON CLAIBORNE 
DAN HARRIS 
DAVID MUIR 

ANDERSON COOPER 360: 

NYC CHOKEHOLD DEATH PROTESTS 

ANDERSON COOPER 
DEBORAH FEYERICK 
KYUNG LAH 

CNN: UKRAINE: SHOOTING 
IN INDEPENDENCE SQUARE 

NICK PATON WALSH 



OUTSTANDING REGIONAL 
NEWS STORY - SPOT NEWS 

NBC BAY AREA BREAKING NEWS: 
ASIANA FLIGHT 214 
CRASH COVERAGE 

RAJ MATHAI 

PIX11 NEWS: METRO-NORTH TRAIN 
DERAILMENT 

TAMSEN FADAL 
JAMES FORD 
SCOTT STANFORD 

OUTSTANDING NEWSCAST OR 
NEWS MAGAZINE IN SPANISH 

NOTICIERO TELEMUNDO 

JOSE DIAZ BALART 
EDUARDO SUNOL 

OUTSTANDING INVESTIGATIVE 
JOURNALISM IN SPANISH 

EN LA SOMBRA DEL NARCO 

JOSE DIAZ BALART 



SPECIAL CONGRATULATIONS 

ANDY SAMBERG 

HOST, 67TH EMMY AWARDS 

SCOTT AUKERMAN 

WRITER, 67TH EMMY AWARDS 

NEIL CAMPBELL 

WRITER, 67TH EMMY AWARDS 
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“Sometimes, I have 
to remind our creative 
people that this is not 
a pro bono operation,” 
jokes Stern, who was 
photographed Sept. 8 in 
her Santa Monica office. 



PRESIDENT, 
LIONSGATE TV GROUP 



The veteran dealmaker on TV’s showrunner 
crisis, her dueling Emmy nominees 
and negotiating with Netflix By Lacey Rose 



S ANDRA STERN WILL ARRIVE AT THE 
Emmy Awards on Sept. 20 with a supersized 
pit in her stomach. As the newly upped 
president of the Lionsgate TV Group, the 
12-year company veteran is invested heavily in 
two drama series frontrunners, AMC’s Mad Men 
and Netllix’s Orange Is the New Black. “I always 
say you love all your children equally, but some 
are ugly. Well, these two are not ugly,” she says 
with a laugh. Stern, a Brookl}^! native with a law 
degree from UCLA, negotiated the original 
deals for both series and has been intimately 
involved in keeping each on the air. Working 
closely with Lionsgate CEO Jon Feltheimer, with 
whom she’s been employed since 1986, and 
TV Group chairman Kevin Beggs, Stern spear- 
heads strategy, transactions and dealmaking 
to continue a growth trajectory that has taken 
the famously smaller, scrappy TV group from 
S8 million in revenue in 2000 to nearly $600 mil- 
lion in 2014. Her studio is behind 30 shows on 
the air, including WGN America’s Manhattan, 
ABC’s Nashville and ABC Family’s Chasing Life. 
And it is set to add 16 more originals this year, 
including Clyde Phillips’ AMC drama Broke, 
Jason Reitman’s hourlong Hulu dramedy Casual 
and the political satire Graves, starring Nick 
Nolte and Susan Sarandon, for Epix. Stern, a 
lover of tennis and the arts, sat down in her 
Santa Monica ofSce in early September to dis- 
cuss the downside of a Netflix series, the futiue 
of 10/90 deals and the dearth of original ideas. 
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What’s the most interesting trend in the television 
business today? 

Thanks to Empire, what I’m seeing this season 
is a lot of focus on African-American program- 
ming. Less on Latino programming, but still a 
push to widen the tent and bring in more audi- 
ences. With all of the different players in the 
marketplace today, you have to grab every 
eyeball from any place you can — and so those 
eyeballs that were sort of languishing and not 
really programmed to are now becoming impor- 
tant. Another thing that I’m seeing is that 
there is a much greater focus on IP. You used 
to go into a pitch, the way we did with Jenji 
[Kohan] for Weeds, and pitch an original story. 
You don’t see a lot of that anymore. You almost 
can’t walk in without a book or a format today. 




1 Al Hirschfeld sketches of The Nanny (left) and 
Mad About You from the early days of her long 
relationship with Lionsgate CEO Feltheimer. 

2 Stern keeps a Royal Beaver stuffed animal in 
her office: “Anyone who watched the first 
season of The Royals will get the Joke,” she says. 




what’s driving that? 

If I were going to be cynical — and I don’t 
believe this is the case — I’d say it’s insecurity. 
No network executive wants to go out on a limb, 
and this way you can point to something and see 
that it worked somewhere else. Really, there’s 
a recognition that there are a lot of outlets and 
there are not enough creators to go aroimd and 
there aren’t necessarily enough original gener- 
ated ideas. [Henri] Bergson said there are seven 
original ideas in the entire world — well, we’ve 
seen those seven ideas a lot. It costs networks 
way too much money to put on those new shows 
every season and not have an audience, not 
have a direction. We’ve all done several great 
pilots, but when you get into it, there really is 
no show there. So you look at a format and you 
see where it’s going. 

There’s been a lot of talk this summer about “too 
much TV.” Do you agree? 

I don’t think you can imring a bell, so I don’t 
know that we’re going to go back to four 
networks. That’s just not happening. The 
proliferation of niche subscription ser- 
vices is where the world is moving. Now, 
some of those smaller [linear cable] 
networks may not survive. Some of 
them may merge. It’s going to be 
Darwinian. And those shows that 
just aren’t all that compelling, 
the things that we used to 
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WE WOULD LIKE TO CONGRATULATE 


OUR EMMY NOMINEES. 


KYLE CHANDLER 

Lead Actor, Drama, 
Bloodline 

JEFFREY TAMBOR 

Lead Actor, Comedy, 
Transparent 

ALLISON JANNEY 

Supporting Actress, Comedy, 
Mom 

ADAM DRIVER 


JAMES HOSKINSON 

Outstanding Directing Variety Series, 

The Colbert Report 

JONATHAN FREEMAN, ASC 

Outstanding Cinematography, 
Boardwalk Empire 

FRED MURPHY, ASC 

Outstanding Cinematography, 

The Good Wife 


BILL GROOM 

Outstanding Production Design, 
Boardwalk Empire 

JOHN DUNN 


Supporting Actor, Comedy, 
Girls 


MARGO MARTIN DALE 


Outstanding Costume Design for a Period Series, 


Guest Actress, Drama, 


Boardwalk Empire 


The Americans 


SALVADOR PEREZ 


ALLISON JANNEY 


Outstanding Costume Design for Contemporary Series, 


Guest Actress, Drama, 


The Mindy Project 


Masters of Sex 


CATHERINE HAIGHT, ACE 


RICHARD JENKINS 

Lead Actor, Limited Series or Movie, 


Outstanding Picture Editing for Comedy Series, 
Transparent 


Olive Kitteridge 


JASON BAKER 


ANGELA BASSETT 


Outstanding Picture Editing Variety Programming, 
The Colbert Report 


Supporting Actress, Limited Series or Movie, 
American Horror Story 


MICHEAL DIMAGGIO 

Supervising Producer, Outstanding 


VINCE GERARDIS 


Reality Competition Program, 


Co-Executive Producer, Outstanding Drama, 


The Amazing Race 


Game Of Thrones 


ASHLEY BAUMANN 


SAM POLLARD 


Senior Producer, Outstanding 


Outstanding Documentary as Producer, 


Reality Competition Program, 
The Voice 


Sinatra: All or Nothing at All 


ULI EDEL 


LOUIS J. HORVITZ 

Director, Outstanding Directing for a Variety Special, 


Outstanding Directing Limited Series, Houdini 


The Kennedy Center Honors 


JERRY FOLEY 


DAVE DIOMEDI 


Outstanding Directing Variety Series, 


Outstanding Directing Variety Series, 


Late Show With David Letterman 


The Tonight Show Starring Jimmy Fallon 


Gersh 
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watch because we were too lazy to change the 
channel, those go away. 

What’s the thing that keeps you up at night? 

Everything keeps me up at night! The business 
side of show business keeps me up because the 
way of the world is changing. I was on a panel 
recently with a network exec and a cable exec, 
and each was talking about the things they are 
doing to keep prograrnrning from going over- 
the-top. I was the naysayer because I feel like 
you’re not going to be successful not giving 
people what they want. So the challenge for me 
is to figure out how we can deliver program- 
ming to people the way they want to watch it 
wherever they are and still not kill the value 
proposition. So, we love working at Netflix and 
Amazon and Hulu. I love the programming 
and the people there, but they’re streaming ser- 
vices, so that eats away my SVOD window. 
That’s one revenue stream I don’t have, so I’ve 
got to make it up somewhere else. 

With a platform like Netflix, what rights and backend 
opportunity do you retain? 

They pay quite well, and they don’t take all 
rights. They will take as many as they can get 
and certainly as many territories. But Hulu has 
a different model from Amazon, and Amazon 
has a different model than Netflix, and they’re 
all evolving and changing all the time. But there 
are areas where we are able to make money: 
International linear is one, and then home enter- 
tainment does surprisingly well, which is 
counterintuitive. Why would somebody buy a 
DVD? But they want it on their shelves. 

Whether it’s Mad Men at AMC, Orange at Netflix or 
Manhattan at WGN America, you’ve been first or 
second in the door at several networks. What is the 
pro and con of that? 

I’d say they’re more interesting deals, but they 
also can be much harder to put together because 
often you’re dealing with a network that has 
absolutely no history of this and nobody wants 
to make a mistake. So depending on who it is, 
we do a lot of dancing around each other and a 
lot of trust building. When we were doing The 
Royals with El, which was their first scripted 
series, E! could look at other scripted networks 
in their family: What does USA do? What does 



Syfy do? And how is E! a little bit different? The 
first thing I look at is, where is it most likely to 
find an audience, and my bigger concern about 
The Royals was around whether E! could find 
an audience for a scripted show without a com- 
panion. That was the area we wanted assurances 
and comfort on. 

Networks increasingly want to own their 
programming. How challenging is that as an 
independent studio? 

At Lionsgate, we don’t mind partners, and I 
think we’re good partners. We tend to treat our 
networks as partners anyway. We involve them 
in things, even if they’re not financial partners. 
We think it’s good business and it makes for a 
much more pleasant experience because they’re 
invested. It can mean a bit more negotiat- 
ing. Sometimes you have to work on splitting 
distribution, so you might give up rights. 
Sometimes you retain everything. Sometimes 
it’s just a financial partner, sometimes it’s a 
creative partner. 

With a few high-profile exceptions, including 
Matthew Weiner’s $30 million deal, Lionsgate hasn’t 
made many overall deals. Given the shortage of 
showrunners, do you feel any pressure to change 
your strategy? 

There’s definitely a showrimner crisis. The best 
job today is probably the agent representing a 
good showruimer. But we don’t really do overall 
deals. Matt, Jenji and Clyde Phillips notwith- 
standing, you look at most of what we have and 
it’s not necessarily the typical television voice. 
By the time we go out looking for a showruimer, 
we are in the nice position of being able to say, 
“We have an order. I can offer you 10 episodes 
or 13 episodes.” That’s a very, very attractive 
proposition because if you talk to any writer, 
the thing they talk about over and over again 
is those years of their lives that they’ll never get 
back in development hell. 

Have you signed Wei ner to a new deal? I know you’re 
still trying to get him to consider a Mad Men spinoff. 

I am! {Laughs.) But we didn’t [sign a new deal]. 
I would in a heartbeat. 

Last summer, Jenji told THR, “I don’t think I’m 
getting paid as much as the men in my position.” 
How did you feel about that comment? 




The challenges that women have in entertain- 
ment is something that I speak about frequently. 
I look at all the statistics and they’re dishearten- 
ing. But I would quarrel with that notion that 
a female showrunner and a male showrunner, 
apples to apples, are getting paid differently. 
Having said that, once you look at Jenji, Shonda 
Rhimes, Ann Biderman, maybe, there aren’t 
that many really kick-ass, successful women 
showrunners. And to me, that’s the issue: the 
lack of opportimity for women. 

For years, you were having great success with 
Debmar-Mercury’s10/90 model, where if a 10-episode 
test run reached a ratings threshold, 90 more were 
ordered at once. What happened? 

Right now, the 10/90s are a little bit less in fash- 
ion for what I think is totally the wrong reason. 
I think it’s a good model, a smart model. But 
sitcoms are hard. What was the last hit sitcom? 
Probably RigRarag Theory. Sitcoms are really, 
really challenging. But the model is not what 
made them challenging. In fact, the model is 
what, creatively, gave it a much better chance 
than your typical sitcom. 

Did you make money on Anger Management? 

We’re never satisfied, so we would have liked to 
have done better. But yeah, we did well. What 
we found with Anger Management was that the 
international was huge. So what it really 
showed us was that there is an enormous appe- 
tite for sitcoms internationally, which is so 
contrary to the conventional wisdom that sit- 
coms don’t translate. I think it helps a lot if 
they deal with universal things. 

What’s the most interesting deal you’ve ever made? 

Mad Men will always be a favorite. niTTi 






1, 3 Mementos from Mad 
Men are scattered 
throughout her office. And, 
she adds of the director 
chair from her short- 
lived Starz series, “It’s 
always good to be the boss!” 
2 “My go-to fountain pen to 
bring some grace and civility 
to my day,” says Stern. A 
plaque from Jay Mohr, star 
of her Sony series Action, 
reminds her “how much fun 
this business can be.” 
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WE PROUDLY CONGRATULATE OUR CLIENTS ON 
THEIR 2015 EMMY® AWARD NOMINATIONS 



OUTSTANDING DRAMA SERIES 

Better Call Saul 

STEWART A. LYONS 
BOBODENKIRK 

Game of Thrones 

GEORGE R.R. MARTIN 
CAROLYN STRAUSS 

Homeland 

ALEX CARY 
CLAIRE DANES 
ALEXGANSA 
LESULINKAGLAHER 
HOWARD GORDON 
PATRICK HARBINSON 
AVI NIR 
GIDEON RAFF 
MEREDITH STIEHM 
RANTELEM 

House of Cards 

FRANK PUGLIESE 

Mad Men 

ERIN LEVY 



OUTSTANDING LEAD ACTOR IN 
A DRAMA SERIES 

BOBODENKIRK 

Better Call Saul 



OUTSTANDING LEAD ACTRESS 
IN A DRAMA SERIES 

CLAIRE DANES 

Homeland 

ELISABETH MOSS 

Mad Men 



OUTSTANDING DIRECTING FOR 
A DRAMA SERIES 

DAVID NUTTER 

Game of Thrones 

LESLILINKAGLATTER 

Homeland 



OUTSTANDING COMEDY SERIES 

Modern Family 

KENNY SCHWARTZ 
CHUCK TATHAM 



Parks and Recreation 

DONICKCARY 
GREG DANIELS 
DAVE KING 
AMYPOEHLER 
ALAN YANG 
I 

I Silicon Valley 

I JOHN ALTSCHULER 
I MIKE JUDGE 
j DAVEKRINSKY 
I SONNY LEE 
I CLAY TARVER 



I Unbreakable Kimmy Schmidt 

jjACKBURDITT 
I ROBERT CARLOCK 
I TINA FEY 
I JEFF RICHMOND 

I Veep 

I CHRIS ADDISON 
I STEPHANIE LAING 



OUTSTANDING LEAD ACTOR IN 
I A COMEDY SERIES 

MATT LEBLANC 

Episodes 

I WILLIAM H.MACY 

^ Shameless 



^ OUTSTANDING LEAD ACTRESS 
I IN A COMEDY SERIES 

I LILY TOMLIN 

I Grace and Frankie 

I 

I AMYPOEHLER 

^ Parks and Recreation 



^ OUTSTANDING SUPPORTING 
I ACTOR IN A COMEDY SERIES 

lANDREBRAUGHER 

^ Brooklyn Nine-Nine 



V OUTSTANDING SUPPORTING 
I ACTRESS IN A COMEDY SERIES 

I NIECYNASH 

I Getting On 

I MAYIM BIALIK 

^ The Big Bang Theory 



OUTSTANDING GUEST ACTOR 
IN A COMEDY SERIES 

BRADLEY WHITFORD 

Transparent 



OUTSTANDING GUEST ACTRESS 
IN A COMEDY SERIES 

JOAN CUSACK 

Shameless 

TINA FEY 

Unbreakable Kimmy Schmidt 

OUTSTANDING WRITING FOR A 
COMEDY SERIES 



I DAVID CRANE 
I JEFFREY KLARIK 

^ Episodes -Episode 409 



V OUTSTANDING DIRECTING FOR 

I A 



COMEDY SERIES 



I MIKE JUDGE 



Silicon Valley ■ Sand Hill Shuffle 



OUTSTANDING LEAD ACTOR IN 
A LIMITED SERIES OR A MOVIE 

TIMOTHY HUnON 



I American Crime 

I RICKY GERVAIS 

^ Derek Special 



V OUTSTANDING LEAD ACTRESS 
I IN A LIMITED SERIES OR A 
I MOVIE 

I MAGGIE GYLLENHAAL 

I The Honorable Woman 



I EMMA THOMPSON* 



Sweeney Todd: The Demon Barber 
of Fleet Street 



I OUTSTANDING LIMITED 
I SERIES 

I American Crime 

I DIANA SON 

I 

I American Horror story: Freak Show 

I BRADLEY BUECKER 
I BRADFALCHUK 



I 



TIMMINEAR 



I JENNIFER SALT 
I JAMES WONG 

I 

I Olive Kitteridge 

i JANE ANDERSON 



[ OUTSTANDING TELEVISION 
MOVIE 

Hello Ladies: The Movie 

LEEEISENBERG 
I DAN KAPLOW 
I STEPHEN MERCHANT 
' GENESTUPNITSKY 

Killing Jesus 

MARYLISIO 
BILL O’REILLY 
RIDLEY scon 
DAVID ZUCKER 

Nightingale 

ELLIOn LESTER 



OUTSTANDING SUPPORTING 
ACTOR IN A LIMITED SERIES OR 
A MOVIE 

MICHAELKENNETH WILLIAMS 

Bessie 



OUTSTANDING WRITING FOR A 
LIMITED SERIES, MOVIE OR A 
DRAMATIC SPECIAL 



DEE REES 



Bessie 



I LEEEISENBERG 
I STEPHEN MERCHANT 
I GENESTUPNITSKY 

I Hello Ladies: The Movie 



I JANE ANDERSON 

* Olive Kitteridge 



OUTSTANDING DIRECTING FOR 
A LIMITED SERIES. MOVIE OR A 
DRAMATIC SPECIAL 



DEE REES 



I Bessie 



LEEEISENBERG 
STEPHEN MERCHANT 
1 GENESTUPNITSKY 

Hello Ladies: The Movie 







OUTSTANDING VARIETY TALK 
SERIES 

The Colbert Report 

MEREDITH BENNETf* 
STEPHEN COLBERf* 
MATTLAPPIN** 

TOM PURCELL 
JONSTEWARr* 

The Daily Show with Jon Stewart 

JON STEWART” 



^ OUTSTANDING VARIETY 
I SPECIAL 

I The Saturday Night Live 40th 
Anniversary Special 

RHYS THOMAS 

I Tony Bennetts Lady Gaga: cheek 
I to Cheek UVE! 

I TONY BENNETT 
I BOBBY CAMPBELL 
I LADY6A6A 



Jimmy Kimmel Live 


K OUTSTANDING WRITING FOR 
1 A VARIETY SPECIAL 


DOUG DELUCA” 


1 DAVE BOONE 


ERIN IRWIN” 


1 ROBERT CARLOCK 


JIMMY KIMMEL” 


1 TINA FEY 


MOLLY MCNEARNEY 


1 JON MACKS 


Last Week Tonight with John Oliver 


1 AMYPOEHLER 


TIMCARVELL 


1 MEREDITH SCARDINO 


JOHN OLIVER 


1 The 72nd Annual Golden Globe 
I Awards 


The Tonight Show Starring Jimmy 




Fallon 


1 JAMES ANDERSON 


JOSH LIEB 


1 FREDARMISEN 
1 TINA FEY 


OUTSTANDING WRITING FOR 


1 CHRIS JAMES KELLY 


A VARIETY SERIES 

AARON COEN” 


1 JOHN MULANEY 


STEPHEN COLBERT” 


1 PAULA PELL 


ROB DUBBIN” 


1 JEFF RICHMOND 


GABEGRONLI” 


1 KENT SUBLETTE 


JAYKATSIR” 


1 BRYAN TUCKER 

1 The Saturday Night Live 40th 


MATTLAPPIN” 
TOM PURCELL 


* Anniversary Special 


The Colbert Report 


V OUTSTANDING SPECIAL CLASS 
1 PROGRAM 


JON STEWART” 


1 The 72nd Annual Golden Globe 


The Daily Show with Jon Stewart 


i Awards 

1 TINA FEY 


REBECCA DRYSDALE 


1 AMYPOEHLER 


CHARLIE SANDERS 


1 

1 Sweeney Todd: The Demon Barber 
1 of Fleet Street ( Live from Lincoln 


Key & Peele 


TIMCARVELL 


1 Center) 

1 AUDRA MCDONALD 


JOHN OLIVER 


1 


WILL TRACY 


1 68th Annual Tony Awards 


Last Week Tonight with John Oliver 


^ HUGH JACKMAN 



OUTSTANDING VARIETY 
SKETCH SERIES 

Drunk History 

JEREMY KONNER 
ADAM MCKAY 



Portlandia 

FREDARMISEN 



^ OUTSTANDING STRUCTURED 
I REALITY PROGRAM 

I Diners, Drive-Ins and Dives 

I JEN DARROW 
I GUY FIERI 
I KAT HIGGINS 
I FRANK MATSON 
I TIM MCOSKER 



MythBusters 

JAMIE HYNEMAN 
JOHN LUSCOMBE 
ADAM SAVAGE 
DAN TAPSTER 



Shark Tank 

YUN LINGNER 
CLAYNEWBILL 



Undercover Boss 

CHRIS CARLSON 



OUTSTANDING 
UNSTRUCTURED REALITY 
PROGRAM 



Deadliest Catch 



JEFF CONROY 



Inten/ention 

GARY R. BENZ 
MICHAEL BRANTON 



Million Dollar Listing New York 

MEGAN ESTRADA 



Wahlburgers 

RASHADRACHKOVITCH 
DAVID HALE 
STEPHEN LEVINSON 
MARKWAHLBERG 



OUTSTANDING REALITY- 
COMPETITION PROGRAM 



Project Runway 

JANECHA 
DESIREE GRUBER 



So You Think You Can Dance 

JEFF THACKER 



Top Chef 

TOMCOLICCHIO 
DANCUTFORTH 
CASEY KRILEY 
PADMALAKSHMI 
JANELIPSITZ 
NAN STRAIT 



The Voice 

CARSON DALY” 
LEE METZGER 



K OUTSTANDING HOST FOR 
I A REALITY OR REALITY- 
I COMPETITION PROGRAM 

I TOM BERGERON 

* Dancing with the Stars 



CATDEELEY 

So You Think You Can Dance 



OUTSTANDING ANIMATED 
PROGRAM 

Bob’s Burgers - Can’t Buy Me Math 

LOREN BOUCHARD 
DAN FYBEL 
LIZZIE MOLYNEUX 
WENDY MOLYNEUX 
RICH RINALDI 
HOLLY SCHLESINGER 
NORA SMITH 
GREGORYS. THOMPSON 



The Simpsons ■ Treehouse of 
Horror XXV 

JAMES L BROOKS 
ALJEAN 
BRIAN KELLEY 
BILLODENKIRK 
JEFF WESTBROOK 
MARCWILMORE 



South Park • Freemium Isn’t Free 

TREY PARKER 
MATTHEW STONE 



K OUTSTANDING SHORT- 
I FORMAT ANIMATED PROGRAM 

I Wander Over Yonder -The Gift 2; 

I TheGiftening 

I LAUREN FAUST 
I BEN JOSEPH 



V OUTSTANDING CHARACTER 
I VOICE-OVER PERFORMANCE 

I SETH MACFARLANE 

I Family Guy -Our Idiot Brian 



I HANKAZARIA 

^ The Simpsons ■ The Princess Guide 



V OUTSTANDING CHILDREN'S 
I PROGRAM 

I Girl Meets World 

I MICHAEL JACOBS 



V OUTSTANDING INTERACTIVE 
I PROGRAM 

I ©midnight with Chris Hardwick 

IALEXBLA66 
I JASON NADLER 
I JON ZIMELIS 






I Talking Dead 

I MICHAEL DAVIES 



OUTSTANDING SHORT- 
FORMAT NONFICTION 
PROGRAM 

30 for 30 Shorts 

BILL SIMMONS** 



OUTSTANDING SHORT- 
FORMAT LIVE-ACTION 
ENTERTAINMENT PROGRAM 

Billy on the Street with First Lady 
Michelle Obama, Big Bird and 
Elena!!! 

BILLY EICHNER 

Children’s Hospital 

ROBCORDDRY 
DAVID WAIN 



OUTSTANDING DOCUMENTARY 
OR NONFICTION SERIES 

Kurt Cobain: Montage of Heck 

BRETT MORGEN 

Cancer; The Emperor of All 
Maladies 

KEN BURNS 

The Roosevelts: An Intimate 
History 

KEN BURNS 

The Sixties 

CHRISTOPHER COWEN 
MARK HERZOG 



OUTSTANDING 
INFORMATIONAL SERIES OR 
SPECIAL 

Foo Fighters: Sonic Highways 

DAVEGROHL 

StarTalk with Neil deGrasse Tyson 

NEIL DEGRASSE TYSON 

Vice 

BJ LEVIN 
EDDYMORETTI 
SHANE SMITH 



OUTSTANDING NARRATOR 

NEIL DEGRASSE TYSON 

Hubble’s Cosmic Journey 



OUTSTANDING WRITING FOR 
NONFICTION PROGRAMMING 

BRETT MORGEN 

Kurt Cobain; Montage of Heck 



V OUTSTANDING DIRECTING 
i FOR NONFICTION 
^ PROGRAMMING 

I DAVEGROHL 

I Foo Fighters: Sonic Highways 

I BRETT MORGEN 

* Kurt Cobain; Montage of Heck 



( OUTSTANDING 
CHOREOGRAPHY 

SONYA TAYEH 

I So You Think You Can Dance 
I - Routines; Vow / So Broken / 
* Europe, After the Rain 



V OUTSTANDING MUSIC 
I DIRECTION 

I MATTHEW SKLAR 

^ Elf; Buddy’s Musical Christmas 



OUTSTANDING 
CINEMATOGRAPHY FOR A 
SINGLE-CAMERA SERIES 

Game of Thrones - Hardhome 

FABIAN WAGNER***, BSC 



MARTIN AHLGREN 

House of Cards ■ Chapter 29 



GREG MIDDLETON, CSC 

Game of Thrones ■ Unbowed, 
Unbent, Unbroken 



OUTSTANDING BUSINESS AND 
ECONOMIC REPORTING IN A 
NEWS MAGAZINE 

60 Minutes - Over a Barrel 

SCOTT PELLEY 



^ OUTSTANDING INTERVIEW 

I 60 Minutes - The Director 

I SCOTT PELLEY 

I 

I Vice News ■ The Architect 

I KAJ LARSEN 



OUTSTANDING 
CINEMATOGRAPHY FOR A 
LIMITED SERIES OR MOVIE 

KARL WALTER LINDENLAUB, 
ASC, BVK 

Houdini ■ Night 1 



\ OUTSTANDING ARTS AND 
^ CULTURE PROGRAMMING 

I Supermensch: The Legend of Shep 
I Gordon 

\ MIKE MYERS 



V OUTSTANDING ORIGINAL 
I MUSIC AND LYRICS 

I KRISTENANDERSON-LOPEZ 
I ROBERT LOPEZ 

I The Comedians ■ Celebrity Guest / 
Song Title: Kiss an Old Man 

I KRISTENANDERSON-LOPEZ 
I ROBERT LOPEZ 

I The Oscars ■ Song Title: Moving 
Pictures 

I JAKE SMITH 
I KURT SUTTER 
I BOB THIELE 

I Sons of Anarchy ■ Papa’s Goods / 
I Song Title: Come Join the Murder 



V OUTSTANDING ORIGINAL 
I MAIN TITLE THEME MUSIC 

I BRUCE BROUGHTON 

^ Texas Rising 



OUTSTANDING PRODUCTION 
DESIGN FOR A NARRATIVE 
CONTEMPORARY OR FANTASY 
PROGRAM 

SUZUKI INGERSLEV 

True Blood ■ Jesus Gonna Be Here ■ 
I Found You ■ Fire in the Hole 



OUTSTANDING PRODUCTION 
DESIGN FOR A NARRATIVE 
PERIOD PROGRAM 

HOWARD CUMMINGS 

The Knick ■ Method and Madness ■ 
Mr. Paris Shoes ■ Get the Rope 



MICHAEL WYLIE 

Masters of Sex ■ Blackbird ■ Below 
the Belt ■ One for the Money, Two 
for the Show 



V OUTSTANDING PICTURE 
I EDITING FOR NON-FICTION 
I PROGRAMMING 

I SHELBY SIEGEL 
I ZACSTUART-PONTIER 

I The Jinx; The Life and Deaths of 
I Robert Durst ■ Chapter 1: A Body in 
I the Bay 

I BRETT MORGEN 

^ Kurt Cobain; Montage of Heck 



^ BEST REPORT IN A NEWS 
§ MAGAZINE 
& 

I 60 Minutes - Denied - Nowhere to 
I Go -The Case of Alex Rodriguez 

^ SCOTT PELLEY 



I OUTSTANDING WRITING 

I 60 Minutes ■ Save the Children ■ 

I The Islamic State -The Shooting at 
I Chardon High ■ War and Hunger 

^ SCOTT PELLEY 



V OUTSTANDING SINGLE 
« CAMERA PICTURE EDITING 
g FOR A DRAMA SERIES 

I KELLEY DIXON, ACE 

^ Better Call Saul ■ Five-0 ■ Marco 



V OUTSTANDING PROSTHETIC 
I MAKEUP FOR A SERIES. 

I LIMITED SERIES, MOVIE OR A 
I SPECIAL 

I GREGNICOTERO 

* The Walking Dead ■ Strangers 

V OUTSTANDING CONTINUING 
COVERAGE OF A NEWS STORY 
IN A NEWS MAGAZINE 

I 60 Minutes ■ The Islamist State ■ 

I War and Hunger 

I SCOTT PELLEY 



SPECIAL CONGRATULATIONS 
TO 

JULIANE HARE 

Executive Producer, Primetime 
Emmy Awards Telecast 

CHARLIE HAYKEL 

Executive Producer, Primetime 
Emmy Awards Telecast 

JON MACKS 

Writer, Primetime Emmy Awards 
Telecast 



DON MISCHER 

Executive Producer, Primetime 
Emmy Awards Telecast 



V OUTSTANDING FEATURE 
i STORY IN A NEWS MAGAZINE 

I 60 Minutes -The Shooting at 
I Chardon High 

^ scon PELLEY 



*REPRESENTED IN ASSOCIATION WITH 
HAMILTON HODELL 

♦♦REPRESENTED IN ASSOCIATION WITH 
DIXON TALENT 

♦♦♦ REPRESENTED IN ASSOCIATION WITH 
LUX ARTISTS 



j. OUTSTANDING INVESTIGATIVE 
I JOURNALISM IN A NEWS 
I MAGAZINE 

I 60 Minutes ■ Denied ■ Nowhere to 
I Go ■ The Case of Alex Rodriguez 

I SCOTT PELLEY 



TELEVISION 



THE BUSINESS 



The Fallacy 
of TV’s So-Called 
Golden Age 

The only thing that has exploded is 
the bad and mediocre, as the number 
of good writers remains the same 
while demand for shows increases 

By Gavin Polone 

G iven the attention paid to so many 
mediocre scripted series at Emmy time, 
what I really want to know is why more 
people aren’t talking about The White 
CrcmP. If you haven’t seen it, it could be because 
your cable package doesn’t include the TV24 
network. If not, go to its website, where you can 
binge-watch the first four episodes for free 
(you can also purchase the whole season on 
iTunes). The first two episodes are a little 
slow, but the pace really picks up after that, and 
by episode eight, you’ll be totally hooked. The 
show stars Scottish actress Charlotte McDufiy, 
whom I loved as Virgilia in the recent film 
adaptation of Shakespeare’s Coriolanus. Her 
rural New England accent here is spot-on. 
The pilot was written and directed by Clarke 
Samboine, whose debut film, A Bottle of Moths, 
scored at Sundance two years ago. I didn’t really 
like that movie, but it got him enough notice 
to lock down the deal for this show, and it’s clear 
that TV is his true forte. 

Or maybe the reason you haven’t seen The 
White Crow is because I just made the above 
shit up. Don’t feel bad if I fooled you; I mean, 
who has the time to keep up with all the new 
series being offered by the cable networks and 
streaming services you may have heard of — 
let alone those you probably didn’t even know 
existed, like Pivot, Esquire and Up (yes, those 
networks actually exist). 

But we’re in a “Golden Age” of television, so 
why not make more of it, right? Wrong. The 
current era is less “golden” than those of the 
past, and part of the reason is the program- 
ming glut we’re experiencing right now. 

Compare what you find on your current pro- 
gram grid with the ’72-’73 season. Back then, 
M*A*S*H, Gunsmoke, Laugh-In, The Mod Squad, 
The Waltons, The Brady Bunch, The Partridge 
Family, Room 222, Sanford and Son, All in the 
Family, The Mary Tyler Moore Show, The Bob 
Newhart Show and The Carol Burnett Show WERE 
ALL ON THE AIR AT THE SAME TIME! Ten 
years after that, there were as many exceptional 
series, including my two all-time favorites. 
Hill Street Blues and St. Elsewhere. In ’92, Cheers, 
Seinfeld and Northern Exposure led a pack of 
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the all-time best. In ’02, HBO alone offered The 
Sopranos, Sex and the City, Six Feet Under, Curb 
Your Enthusiasm and The Wire. If we’re truly in a 
golden age, it started long ago and is now look- 
ing pretty geriatric. 

Designating which shows are exceptional is 
subjective. But it is evident that the total num- 
ber of outstanding shows on the air at one time 
hasn’t increased in decades, while the quantity 
of mediocre and bad television has exploded. 

The reason for this is that the number of tal- 
ented people who write, direct, produce and 
act on TV also has remained about the same. 
It’s the nature of excellence: By definition, 
only very few from any category of endeavor are 
exceptional. Are there more world-class basket- 
ball players playing today on the 30 NBA teams 
than there were when Wilt Chamberlain and 
Jerry West were the elite of the 17 teams during 
the early ’70s, or when Michael Jordan and 
Scottie Pippin won championships in the ’80s 
and the number of teams increased to 23? 
Again, no. Like with basketball today, the best 
talent working in television is spread out more 
thinly over a larger number of shows, bringing 
down the overall average level of goodness. 

Another way the excess number of series hurts 
quality is the “second year syndrome” that you 
must have noticed, when the sophomore year 
of a show is often a disappointment for those 
who liked the initial order. This happens, in part, 
because there is so much opportunity for writ- 
ers, so the best ones often move on sooner than 
they used to. Look at the example of The Killing. 
In 2011, that show was possibly the best show of 
the year. Nic Pizzolatto and Soo Hugh wrote 
two episodes each during the first order. They 
did not write for The Killing in its second season, 
which was not as well regarded as the first, 
and its ratings dropped significantly. Pizzolatto 
eventually created HBO’s True Detective and 
Hugh ABC’s The Whispers. While this example 
is anecdotal and may not explain why The 
Killings second season wasn’t as good as the 



first, there is no reason to believe that going 
from 29 scripted series in 1999 to around 
400 today somehow brought about the exis- 
tence of so many more gifted writers — rather, 
it likely means that slots on many writing staff’s 
are filled by second, third and 23rd choices. 

And it shows. 

Now Apple, the most powerful brand in the 
world, is planning on streaming original pro- 
grams, too. One could think this will only add 
to the oversupply of programming, but I think 
the opposite is true. What has allowed broadcast 
and narrowcast networks to create hundreds 
of mediocre shows? Subscriber fees collected 
from viewers by cable companies and paid to 
those networks because they have been part of 
unbreakable channel bundles. In the same 
way that video Idlled the radio star, the Internet 
is going to kill the seldom-watched cable show 
by affording viewers the chance to pay individu- 
ally for preferred content over the web. HBO, 

CBS, Amazon Prime and Netfiix already are 
doing it — and when you add Apple TV and 
a few more into the mix, inclnding sports chan- 
nels, a critical mass accumnlates. Consumers 
will realize they’re now able to buy only what 
they want, likely motivating them to unhook 
from the expensive lOO-plus package that they 
were forced to purchase — even though they 
only wanted 12 of those choices. Verizon and 
Dish have already taken a step to answer the 
Internet challenge by offering slimmed-down 
packages of channels, and it won’t be long 
before the rest of the major cable providers will 
unbundle their offerings to allow everyone 
to pay a la carte, both on the Internet and from 
regular cable. The result will be fewer but 
better television series, more room on your DVR 
and less time wasted waiting to see if that show 
your friend recommended will get any better 
after episode four. Because with TV, often get- 
ting less will give yon more. 

Gavin Polone is a producer and director. 
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LUXURY PROPERTIES 

COAST TO COAST 



Sotheby's 




MALIBU, CA I Iconic Jewel of Carbon Beach 
web: 0423659 | $ 13 , 250,000 
Westlake Village Brokerage 
Cathie Messina 818.335.8047 




NEW YORK, NY | Triplex Penthouse with Views 

web: 00110291 | $ 11 , 900,000 

East Side Manhattan Brokerage 

P. A. O’Connor 212.606.7709, P Evans 212.400.8740 




SAN FRANCISCO, CA | Chic Garden Home 
web: 0087385 | $ 9 , 600,000 
San Francisco Brokerage 
Janet Feinberg Schindler 415.265.5994 





MALIBU, CA I Stunning Modern Home 
web: 1300096 | $ 9 , 250,000 
Malibu - Point Dume Brokerage 
James Whalen 310.435.6775 




LOS ANGELES, CA | 366 S. Hudson Avenue 
web: 0308364 | $ 7 , 988,000 
Sunset Strip Brokerage 
Sharona Alperin 310.888.3708 




PASADENA, CA | Stunning Italian Revival 
web: 0277647 | $ 4 , 485,000 
Pasadena Brokerage 
Gretchen B. Seager 626.616.8146 




NEW YORK, NY | 400 Fifth Avenue, 52AB 
web: 0138016 | $ 4 , 400,000 
Downtown Manhattan Brokerage 
Lisa Verdi 212.431.2423 




NEW YORK, NY | 220 East 65th Street, PHC 
web: 00110295 | $ 4 , 295,000 
East Side Manhattan Brokerage 
Austin B. Schuster 212.606.7797 




LOS FELIZ, CA | 4115 Dundee Drive 
web: 0286238 | $ 4 , 250,000 
Los Feliz Brokerage 
Rosemary Low 323.363.0381 



SANTA FE, NM | Timeless Adobe Hacienda 
web: 0575334 | $ 4 , 200,000 
Santa Fe - Main Downtown Brokerage 
Ashley Margetson 505.920.2300 




NEW YORK, NY | 10 West Street, Apt. 33A 
web: 00110290 | $ 3 , 300,000 
East Side Manhattan Brokerage 
Vannessa A Kaufman 212.606.7639 




NEW YORK, NY | Philippe Starck Gramercy 
web: 0138009 | $ 3 , 188,000 
Downtown Manhattan Brokerage 
Donald Cantasano 212.810.4978 




PACIFIC PALISADES, CA | Mediterranean Villa 
web: 0343704 | $ 2 , 995,000 
Pacific Palisades Brokerage 
Enzo Ricciardelli 310.255.5467 




BEVERLY HILLS, CA | Ultimate Trophy Penthouse 
web: 0308423 | $ 2 , 880,000 
Sunset Strip Brokerage 

P. Skeriotis 310.888.3744, S. Alperin 310.888.3708 




SILVER LAKE, CA | 1855 Rede I iff Street 
web: 0286302 | $ 1 , 895,000 
Los Feliz Brokerage 
Bryant Reichling 323.671.2385 




NEW YORK, NY | 211 East 51st Street, 3C 
web: 0138008 | $ 975,000 
Downtown Manhattan Brokerage 
P. McCarthy 212.810.4954, J. Judge 212.431.2476 



Beverly Hills | Cape Cod | Greenwich | Hamptons | Houston | Los Angeles | Malibu | Montecito | Monterey Peninsula | New York City 
Palm Beach | Pasadena | San Francisco Bay Area | Santa Barbara | Santa Fe ] Santa Ynez | Sonoma - Napa Wine Country | Ventura 
sothebyshomes.com 

Sotheby's International Realty and the Sotheby's International Realty logo are registered (or unregistered) service marks used with 
permission. Operated by Sotheby’s International Realty, Inc. Real estate agents affiliated with Sotheby's International Realty, Inc. are 
independent contractor sales associates and are not employees of Sotheby’s International Realty, Inc. 



Visit onlywithus.com to discover the 
benefits available through us alone. 







CreativeArtistsAgency 



KEVIN SPACEY 
JON HAMM 



MEL BROOKS 
JON HAMM 



ROBIN WRIGHT 




VIOLA DAVIS 


PETER GOULD 
MELISSA BERNSTEIN 


LISA KUDROW 


DAVID BENIOFF 
D.B. WEISS 
FRANK DOELGER 


JULIA LOUIS-DREYFUS 


BEAU WILLIMON 
KEVIN SPACEY 
DANABRUNETTI 
JOSH DONEN 
ERIC ROTH 


DAVID OYELOWO 


MATTHEW WEINER 
JON HAMM 


FELICITY HUFFMAN 


JENJI KOHAN 
SARA LEE HESS 
TARA HERRMANN 


OUEEN LATIFAH 


DANNY ZUKER 




HARRIS WITTELS 


BEN MENDELSOHN 
PETER DINKLAGE 
ALAN GUMMING 


ARMANDO lANNUCCI 
CHRISTOPHER GODSICK 
SIMON BLACKWELL 
JULIA LOUIS-DREYFUS 


LENA HEADEY 


JOHN RIDLEY 
JULIE HEBERT 
KEITH HUFF 


EMILIA CLARKE 


RYAN MURPHY 
JESSICA SHARZER 


BEAU BRIDGES 


TOM HANKS 



GARY GOETZMAN 



BERTRAM VAN MUNSTER 
ELISE DOGANIERI 
JERRY BRUCKHEIMER 
JONATHAN LITTMAN 



BBC WORLDWIDE PRODUCTIONS 



TIM GUNN 
SARA REA 
TERI WEIDEMAN 



19 ENTERTAINMENT 
SIMON FULLER 



CHAZ GRAY 



BARRY JU LIEN 



JENNIFER FLANZ 
ADAM LOWITT 
STEVE BODOW 



JILL LEIDERMAN 
GARY GREENBERG 



DAVID LETTERMAN 
ROB BURNETT 
MATT ROBERTS 



LORNE MICHAELS 
JIMMY FALLON 



LORNE MICHAELS 
ANDREW SINGER 



LORNE MICHAELS 
STEVE HIGGINS 
ERIK KENWARD 



OUEEN LATIFAH 



ARASH AMEL 



PLAN B ENTERTAINMENT 
DAVID OYELOWO 




DAVID BENIOFF 
D.B. WEISS 

MATTHEW WEINER 

MATTHEW WEINER 

TIM VAN PATTEN 
JEREMY PODESWA 

SIMON BLACKWELL 
ARMANDO lANNUCCI 

ARMANDO lANNUCCI 

JOHN RIDLEY 
PETER STRAUGHAN 

RYAN MURPHY 



TIM GUNN 



PHILGURIN 
MAX SWEDLOW 



SCOTT COOPER 



RANDY BARBATO 
FENTON BAILEY 
TOM CAMPBELL 



DAVID GARFINKLE 
JAY RENFROE 
STEPHEN RANKIN 



BILL MAHER 
TROY MILLER 



MEL BROOKS 



LORNE MICHAELS 
STEVE HIGGINS 
ERK KENWARD 



BARRY JULIEN 



ADAM LOWITT 
HALLIE HAG LUND 
STEVE BODOW 



JULI WEINER 



CHUCK O'NEIL 



ALEX BAZE 
SETH MEYERS 
MICHAEL SHOEMAKER 



MEL BROOKS 

LORNE MICHAELS 
STEVE HIGGINS 
ERIK KENWARD 
SETH MEYERS 
MARC SHAIMAN 
MICHAEL SHOEMAKER 
ROBERT SMIGEL 



HAMISH HAMILTON 



ROB LAZEBNIK 
MICHAEL PRICE 



BEYONCE KNOWLES 

CRAIG ZADAN 

NEILMERON 

NEIL PATRICK HARRIS 



KATY PERRY 



RYAN MURPHY 



BROADWAY VIDEO 



FRANK MARSHALL 
ORLANDO VON EINSIEDEL 



CAA 




CreativeArtistsAgency 



JASON BLUM 
ANDREW JARECKI 



TOM HANKS 
GARY GOETZMAN 



GEORGE STEPHANOPOULOS 



MADELEINE HAERINGER 



BILL MAHER 
DAVE GROHL 



ELISE LABOTT 



ANDREW JARECKI 
DAVE GROHL 

JULIANNE HOUGH 



RYAN KADRO 
BEN TRACY 

KATE SNOW 



CHRIS MANLEY RYAN KADRO 

SANDY GLEYSTEEN 



LANCE ACORD 



RYAN KADRO 



RYAN MURPHY 



DARREN CRISS 



POPPY HARLOW 



GEORGE STEPHANOPOULOS 
JONATHAN KARL 



GEORGE STEPHANOPOULOS 
KATIE COURIC 
JONATHAN KARL 
CECILIA VEGA 
LINSEY DAVIS 
MATT GUTMAN 



CHRIS CUOMO 



POPPY HARLOW 



BOB EPSTEIN 



STANLEY TUCCI 



TODD LUBIN 
JAY PETERSON 



JANE ROOT 



KATE SNOW 



MADELEINE HAERINGER 



GEORGE STEPHANOPOULOS 
JONATHAN KARL 



PLAN B ENTERTAINMENT 




MARTHA STEWART 



EVAN RATLIFF 



BARBARA BERMUDO 



MARK WARSHAW 



SCOTT SCHULTZ 



WILLIAM JOYCE 
LAMPTON ENOCHS 
TRISH FARNSWORTH 



MARTHA STEWART 



RANDY DOUTHIT 



ROB ERIC 

MICHAEL WILLIAMS 



SATCHA PRETTO 



DR. MEHMETOZ 



WENDY WILLIAMS 



GEORGE STEPHANOPOULOS 
JONATHAN KARL 
CECILIA VEGA 
LINSEY DAVIS 
LINZIE JANIS 
BIANNA GOLODRYGA 
MATT GUTMAN 

HODA KOTB 
KATE SNOW 
CRAIG MELVIN 
JENNA BUSH HAGER 
ERICA HILL 
DEBBIE KOSOFSKY 



KIT HOOVER 

KEN BAKER 

ALI FEDOTOWSKY 

ZANNA ROBERTS RASSI 



SMITH 



BRAD BESSEY 
KEVIN FRAZIER 
BROOKE ANDERSON 



LISA GREGORISCH-DEMPSEY 
JEREMY SPIEGEL 
TRACEY EDMONDS 
CHARISSA THOMPSON 
HILARIA BALDWIN 
RENEE BARGH 

BRAD BESSEY 
KELTIE KNIGHT 



KELLY MCPHERSON 
EMRESAHIN 
SARAH WETHERBEE 



BENJ PASEK 
JUSTIN PAUL 



KEN BAKER 

ALI FEDOTOWSKY 

ZANNA ROBERTS RASSI 



PHILIPPE COUSTEAU 

CARLA HALL 
DAPHNE OZ 

DR. MEHMET OZ 

KELLY RIPA 
SHARON OSBOURNE 
WENDY WILLIAMS 

CHRISTIAN TAYLOR 

LI M BERT FABIAN 
BRANDON OLDENBURG 

SCOT TITELBAUM 
ADAM HEYDT 

MICHAEL LEVITT 



CAA 




MOGULS 



THE BUSINESS 



Trump: The 
Ultimate Pan-Cable 
Candidate 

Murdoch’s nightmare: a GOP ratings 
machine who ‘speaks to the center’ and 
is just as much CNN’s politician as Fox’s 

By Michael Wolff 

T he dominant force in republican 
Party politics for most of tlie past genera- 
tion has been Fox News. Every national 
GOP candidate has had to pay it court and 
heed. Through Fox, many have found their 
voice and, as a consolation prize when they lost 
or a way station between races, a paycheck. 

The Summer of Donald Trump will be an 
extraordinarily profitable one for Fox. The 
longer the Trump surge, the more the network 
can be expected to make via increased ratings. 
Any liberal hope that the ascendance of Rupert 
Murdoch’s sons (and Fox News chief Roger 
Ailes’ antagonists), James and Lachlan, to lead- 
ership of the parent company might mean 
Ailes’ end is complicated further by the profits 
Trump adds to Fox News, already the parent 
company’s most profitable division. 

Still, even with such additional riches at Fox, 
the network suddenly finds itself in a deeply 
unsettled world. Trump is not one more product 
or reflection of the Fox media philosophy and 
its hold on the Republican Party. Rather, he is 
the first Republican during the Fox age who 
threatens to break the network’s hold on the 
Republican Party and the discipline it has 
imposed. At best. Trump negotiates with Fox on 
equal footing; arguably he dominates it, 
demanding it dance to his tune. 

The essence of Fox News always has been 
that it programs to an imserved audience 
— a nonliberal, less urban, whiter baili- 
wick — and promotes targeted political 
figures to serve it, creating the modern cul- 
turally inbred. Tea Party-influenced Republican 
Party. It has been something of a closed pro- 
gramming loop: Republican politics created by 
the only network on which you could expe- 
rience Republican politics. No Republicans 
without Republican TV. 

In Trump, however. Republicanism goes from 
the parochial to the pol 3 miorphous. The mogul 
appeals not only to the Fox heartland but also 
— as reflected in August’s Fox News debate 
audience that soared to a hyperbolic 24 million 
— necessarily to a much more diverse group of 
cable viewers. 

Disorientingly, Trump is as much a candi- 
date of CNN as he is of Fox, as much a friend of 



CNN chief JeffZucker as of Fox’s Sean Hannify 
or Bill O’Reilly, as much a golden goose for 
Zucker as for Ailes. Indeed, Zucker’s star rises 
alongside Trump’s: It was, of course, Zucker 
who, while running NBC, commissioned The 
Apprentice and its offshoots, transforming 
Trump from a New York personality into a 
national phenomenon. 

Most who work in the cable news business are 
too young to remember when a single American 
political candidate could generate ratings across 
all news networks. In a divided cable world. 
Republican candidates hardly show up on non- 
Republican TV, with CNN long suspecting 
conservative candidates need dispensation from 
Fox News to appear anywhere else. 

But ordinary rules don’t apply to Trump. 
Rather, it’s just television, with The Donald, 
cable style, talking endlessly. His famous 
blood” insult about Fox’s Megyn Kelly 
was delivered during an on-air phone 
call to CNN’s Don Lemon, part of a 
stream of phone-ins and appearances 
that continues unabated. 

Trump is less a traditional Republican 
candidate than he is like the missing Malaysia 
Airlines plane. He’s the type of news event 
CNN has, during the Zucker era, become best 
at covering: one that can All the vacuum of 
endless cable time, with no detail too small, no 
rehash too repetitive. Such stories require no 
secret political or cultural language — you just 
keep the camera trained on what’s in front 
of you. Trump provides his own narrative and 
talking points. 

In this. Trump, beyond politics, offers hope 
for the news business, which recently has had 
much going against it, including a progression 
of more and more narrowcast presidential candi- 
dates speaking to a more and more limited slice 



of the cable news audience. The Republicans 
are fighting cultural battles long resolved by 
much of the nation; the Democrats offer only 
a bland Hillary Clinton. 

Trump isn’t just trying to appeal to his core 
supporters. He wants everyone to watch him 
(whether they agree with him is quite immate- 
rial) — the spectacle is his post-policy strategy. 
The mad-as-hell, hot-button, obsessive cable 
audience, previously divided by networks, poli- 
tics and programming styles, has coalesced 
aroimd Trump as the ultimate pan-cable candi- 
date. (Alas, MSNBC, still the voice of the 
Obama era, does not seem to be benefiting.) 

Indeed, the Sept. I6 Republican debate, 
breaking the political prograrnrning paradigm, 
might well be bigger for CNN than the August 
one was for Fox News. 

This new dynamic has confounded no one 
so much as Rupert Murdoch himself, relegated 
to tweeting nasty jabs at Trump. It is some 
ultimate irony that Fox has helped produce a 
politician who not only doesn’t need Fox but 
also is Murdoch’s worst nightmare, a conser- 
vative political figure who is anything but a 
creature of traditional politics and traditional 
kingmakers. 

If political passion has become marginalized 
on the edges of both parties, compressing the 
true political audience to no more than a few 
million people, then Trump, curiously, speaks to 
a new center, a vast audience of riveted observers 
compelled not by shared political symbols and 
messaging but rather the sheer excitement of 
not knowing what’s going to happen. 

Will he self-destruct? And how? And who 
will he take with him? Or, even more astound- 
ingly, will he go the distance and blow up 
everyone in his way? That’s news. That’s a story. 
That’s telexAsion. UM 
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ILLUSTRATION BY Peter Arkle 






WORLD CLASS 
POST & VFX 



BORN TO BE BLUE 



HELLIONS 



COMPETITIVE 

FINANCIAL 

INCENTIVES 



INTO THE FOREST 



HURT 



ROOM 



AWARD 
WINNING 
CREWS 
& TALENT 



REMEMBER 



ZOOM 



DIVERSE 

LOCATIONS 



MAKE YOUR NEXT FILM IN ONTARIO 

Along with world-class talent, Ontario also offers an unbeatable range of services, locations 
and incentives that deliver a seamless production experience from start to finish. Be part of it. 

OMDC.on.ca 



Ontario 



Ontario Media Deveiopment 
Corporation 

Soci^t^ de d^veloppement 
de I'industrie des madias 
de I'Ontario 



We’ve got it going 











WE SALUTE OUR CLIENTS WHO HAVE 



Mark Bailey 

Outstanding Writing 
For Nonfiction Progr ammi n g 

LAST DAYS IN VIETNAM 
(AMERICAN EXPERIENCE) 

Carson Daly 

Outstanding ReaUty-Competition Program 

THE VOICE 
Producer 

Peter Dinklage 

Outstanding Supporting Actor 
In A Drama Series 

GAME OE THRONES 

Stephen Falk 

Outstanding Drama Series 

ORANGE IS THE NEW BLACK 
Co-Executive Producer 

Will Ferrell 

Outstanding Variety Sketch Series 

DRUNK HISTORY 
Executive Producer 

David Garfinkle 

Outstanding Unstructured Reality Program 

NAKED AND AERAID 
Executive Producer 

Peter Gould 

Outstanding Drama Series 

BETTER CALL SAUL 
Executive Producer 



Tim Gunn 

Outstanding Reality-Competition Program 

PROJECT RUNWAY 
Producer 

Outstanding Host For A Reality Or 
Reality-Competition Program 

PROJECT RUNWAY 
Co-Host 

Phil Gurin 

Outstanding Structured Reality Program 

SHARK TANK 
Executive Producer 

John Harvatine IV 

Outstanding Short-Format 
Animated Program 

ROBOT CHICKEN - 
“CHIPOTLE MISERABLE” 
Executive Producer 

Keith Huff 

Outstanding Limited Series 

AMERICAN CRIME 
Supervising Producer 

Timothy Hutton 

Outstanding Lead Actor In A 
Limited Series Or A Movie 

AMERICAN CRIME 

Nina Jack 

Outstanding Drama Series 

BETTER CALL SAUL 
Producer 



Zoe Kazan 

Outstanding Supporting Actress In A 
Limited Series Or A Movie 

OLIVE KITTERIDGE 

Jimmy Kimmel 

Outstanding Variety Talk Series 

JIMMY KIMMEL LIVE 
Executive Producer/Host 

Jenji Kohan 

Outstanding Drama Series 

ORANGE IS THE NEW BLACK 
Creator/Executive Producer 

Matt LeBlanc 

Outstanding Lead Actor 
In A Comedy Series 

EPISODES 

Erin Levy 

Outstanding Drama Series 

MADMEN 
Supervising Producer 

Damian Lewis 

Outstanding Supporting Actor 
In ALimited Series Or AMovie 

WOLE HALL 

Adam Lowitt 

Outstanding Variety Talk Series 

THE DAILY SHOW WITH 
JON STEWART 
Executive Producer 




KOWAY 




HEIMER 




STEN Ma 




LBAUM 




RIS & Kl 





RECEIVED EMMY NOMINATIONS 



Seth MacFarlane 

Outstanding Character 
Voice-Over Performance 

FAMILY GUY - 
“OUR IDIOT BRIAN” 

Adam McKay 

Outstanding Variety Sketch Series 

DRUNK HISTORY 
Executive Producer 

Ben Mendelsohn 

Outstanding Supporting Actor 
In A Drama Series 

BLOODLINE 

Tim Minear 

Outstanding Limited Series 

AMERICAN HORROR STORY: 
EREAK SHOW 
Executive Producer 

Niecy Nash 

Outstanding Supporting Actress 
In A Comedy Series 

GETTING ON 

Avi Nir 

Ontstanding Drama Series 

HOMELAND 
Executive Producer 

David Nutter 

Outstanding Directing For A Drama Series 

GAME OE THRONES - 
“MOTHER’S MERCY” 

Jay Renfroe 

Outstanding Unstructured Reahty Program 

NAKED AND AERAID 
Executive Producer 



Eric Roth 

Outstanding Drama Series 

HOUSE OE CARDS 
Executive Producer 

Jennifer Salt 

Outstanding Limited Series 

AMERICAN HORROR STORY: 

EREAK SHOW 
Executive Producer 

Jill Soloway 

Outstanding Directing For A Comedy Series 

TRANSPARENT - 
“BEST NEW GIRL” 

Outstanding Comedy Series 

TRANSPARENT 
Creator/Executive Producer 

Outstanding Writing For A Comedy Series 

TRANSPARENT - “PILOT” 

Outstanding Short-Format 

Nonfiction Program H 

THIS IS ME I 

Executive Producer 

Carolyn Strauss 

Outstanding Drama Series 

GAME OE THRONES 
Executive Producer 

Ran Telem 

Outstanding Drama Series 

HOMELAND 
Executive Producer 

Eric Towner 

Outstanding Short-Format 
Animated Program 

ROBOT CHICKEN - 
“CHIPOTLE MISERABLE” 
Executive Producer 



Michael Kenneth 
Williams 

Outstanding Supporting Actor In A 
Limited Series Or A Movie 

BESSIE 

Lisa I. Vinnecour 

Outstanding Drama Series 

ORANGE IS THE NEW BLACK 
Co-Executive Producer 

Graham Wagner 

Outstanding Variety Sketch Series 

PORTLANDIA 
Co-Executive Producer 
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ADVERTISEMENT 



Smoking in movies 

Five hard-nosed reasons to 
R-rate movies with smoking 



• Kid-rated movies with smoking will recruit 3.2 million 
new young smokers in this generation, resulting in a 
million deaths. Smoking in movies is the only movie 
content proven to cause widespread physical harm to young 
audiences. The R-rating will give producers a 
lasting incentive to keep smoking out of the films 
that kids see most. The CDC says the R-rating, 
consistently applied, would save a million lives. 



smoking “with full knowledge of the deadly harm it will bring to 
children who watch it.” Studios, on notice but failing to act, have 
consigned hundreds of thousands of kids to tobacco disease. 



© Individual studio’s policies don’t 

keep kids safe. All major studios have 
published tobacco depiction policies, 
but they are incomplete and fitfully enforced. 
Result? The percentage of PG-13 films featuring 
tobacco imagery has not declined since 2010. 
And the number of tobacco incidents in PG-13 
films with smoking actually increased, boosting 
audiences’ tobacco exposure by 65 percent. 
Kids are at greater risk than before. 




One in three kids recruited to smoke will die from smoking. 



STUCK ON SMOKING 

So far in 2015,44% of PG-13 films have 
featured tobacco, no improvement over 
2010. Performance varies by company: 

COMCAST I Universal 
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INDEPENDENTS 



© Film companies knowingly expose 
kids to harmful tobacco content. 

Big Tobacco and Hollywood have a long 
history of commercial collaboration. The studios have known 
of the harm to young audiences since a 2003 MPAA-sponsored 
briefing on the first research studies. The MPAA’s own health 
consultants delivered the same message in 2007. In 2009, state 



;■■■■■■ 

Overall, (150/333) of lop-grossing PG-13 films in domeslic 

release 1/1/2010-9/1/2015 featured tobacco imagery. 



O 



A single standard should apply to every 
movie, director, producer and studio. The 

charts at left show why the R-rating is the only 
way to protect young audiences. In the first half of 2015, 
four major studios (Disney, Paramount, Universal, Warner 
Bros.) behaved as if the R-rating were already in place. 
By September, all had released youth-rated films with 
smoking. Other MPAA studios and the independents 
have fallen short for years, keeping kids’ exposure high. 
Producers, directors and studios need the R-rating’s 
certainty and transparency. America needs an industry- 
wide R-rating that can’t be bent or broken at kids’ expense. 



0 



Read it. The R-rating is reasonable. 

“Any future film that shorn or implies 
tobacco should be^iuen an R-rating. There are only 
two categorical exceptions: (a) when the depiction 
unambiguously reflects the dangers and consequences 
of tobacco use or (b) the depiction represents the 
tobacco use of an actual person, as in a biographical 
drama or documentary.” 



That’s the simple solution, in fifty words or less. 
Smoking isn’t “banned.” Producers simply accept an 
R-rating for tobacco, as they do for other content. But 
tobacco imagery remains unique: it bought its way on 
screen, doesn’t sell any tickets, and addicts millions of 
new young smokers wherever Hollywood movies are seen. The 
film ratings belong to the MPAA. The MPAA belongs to the major 
studios. These studios have no excuses left. By updating the film 
ratings to protect young audiences, studio leaders can save a million 



Attorneys General told the studios that they release a movie with lives. Because they can, there’s no defensible reason not to. 

One little letter will save a million lives. 
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truth initiative 



Visit smokefreemovies.ucsf.edu for more on-screen smoking data, updated weekly by Thumbs Up! Thumbs Down!, a project of Breathe California of Sacramento-Emigrant Trails. 
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MY BRUTALLY HONEST 

EMMY BALLOT 

Bloodline, Black-ish? Snubbed! So says one Emmy-winning producer-voter as he reveals his choices, 
skewering Homeland (“I wrote ‘WTF?’ ”), House of Cards (“I was looking for Henry Winkler, a shark and a motorcycle”) 
and Wolf Hall (“Like watching paint dry”) along the way by anonymous (as told to scott feinberg) 




A ll of the roughly 19,000 
members of the TV Aeademy 
belong to one of 29 “peer groups” 
(i.e., actors, writers, ete.) and 
are entitled to vote for the nominees 
— and, as of this year, also the win- 
ners — in the eategories that pertain 
to their speeific area of expertise; 
for series categories, all members vote. 
THR 5 awards analyst Scott Feinberg 
spoke with one producer who has 
won an Emmy himself but who has no 
ties to this years nominees to learn 
how he voted — and why. 

OUTSTANDING DRAMA SERIES 

^ I would have dumped Homeland, 
House of Cards and Downton Abbey 
and put in Bloodline, which was 
incredibly well done; The Good Wife, 
which made a really strong come- 
back this year and would have been 
nominated if it was on cable or a 
streaming service; and — don’t laugh 
— Daredevil, a comic book show 
done ridiculously well that features 
the most watchable actor on televi- 
sion, Vincent D’Onofrio — in $6,000 
suits! Downton Abbey , I confess, is 
not a show I watch; I’ve sampled it 
but I cannot get through it — I’d 
rather have hemorrhoid surgery. I 
wrote “WTF?” next to Homelands 
nomination; its first two seasons were 
as good as anything on television, 
but as soon as they — spoiler alert — 
hanged [Damian Lewis during 



shows written in a room by comedy 
writers should compete against 
each other, but Orange isn’t written 
that way and isn’t that kind of a 
show. Kudos to Netfiix for giving 
really creative people free range, 
which is how the best work gets made 
— although it also can go terribly 
wrong, as in the case of House of 
Cards. I binge-watched the first sea- 
son in two days and was a huge fan; 
then it had a weak second season; 



president in the worst way — and 
they made him president! Don’t. Do. 
That. (It did have one good episode, 
the season finale, thanks to Michael 
Kelly, who was the only reason I kept 
watching.) I did not expect Better 
Call Saul to get nominated, but it 
absolutely deserves to be in there. 
Mad Men will probably win for its 
last season, which was very good — 
I liked that they didn’t wrap every- 
thing up in a bow but also didn’t just 
cut to black like The Sopranos. But 
Game of Thrones is the most impor- 
tant show on television. The scale of 
it and the amount of talk it generates 
is unparalleled; nobody wants to get 
to Monday without having seen what 
happened on Sunday, and that takes 
me back to the way TV was when I 
was growing up. 

MY VOTE Game of Thrones (HBO) 

DUTSTANDINGCDMEDY SERIES 

I’m delighted Parks and Ree was 
nominated — there’s an unfortunate 



prejudice against broadcast network 
shows, but Amy Poehler’s work was 
outstanding and the cast is extraordi- 
nary. Silicon Valley and Transparent 
should have been nominated — 
[Silieons^ T. J. Miller plays one of the 
funniest characters on television 
and [Transparent’s^ Judith Light is 
one of the most underappreciated 
actresses out there. Unbreakable 
Kimmy Schmidt is terrific, but I was 
surprised it made it. I adore Modern 
Family and would have voted for it 
for the first three seasons, but it’s 
now being nominated on its reputa- 
tion — it did not have a very good 
season. Veep is a nice comedy — Julia 
Louis-Dreyfus is amazing — but I 
don’t think the show is Emmy- 
worthy. (I would’ve taken out Modern 
Family and Veep and replaced them 
with Black-ish and Jane the Virgin.) 
But the bottom line is, there’s Louie 
and then there’s everything else. I 
don’t understand how it hasn’t 
already won. It’s so grormdbreaking 
and original; we’ll look back on it 
as one of the great comedy series of 
all time. 

MYVOTELoMie (FX) 

DUTSTANDING LIMITED SERIES 

First of all, it’s nice to see a lim- 
ited series category, but they still 
need to figure out what it means — 
it’s like the three-card monte game 
of the Emmys. It should be easy to 
distinguish a limited series from 
a series: If you have a giant staff of 
writers and you’re putting out a 
show with a different director every 
week, and you have actors who have 
contracts with options for multiple 
seasons, you’re a series, and you 
shouldn’t be able to compete as a 
limited series; if one or two guys are 
doing six or eight or 10 hours, you’re 
a limited series. American Horror 
Story, which is not really my thing, is 
an out-and-out series — it’s had a 
continuous writing staff, supervising 



“Are we still so in love with the Brits that 
were nominating stuff like Agafka Christies 
Poirot? Prime Suspeet is one thing, bnt are 
yon kidding me — Poirot for the 400th time?” 



season three], it stopped being 
watchable and sort of became the 
drama version of the Tim Robbins 
show [The Brinks I’m glad Orange Is 
the New Black, which has incredibly 
fresh performances and direction, 
was moved to the drama category; 



and then it totally jumped the shark 
this season — I was literally looking 
aroimd for Henry Winkler, a small 
pool, a shark and a motorcycle. They 
just lost their way with a Sam 
and Diane moment: [Kevin Spacey’s 
Frank Underwood] wants to be 
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DAVINCI RESOLVE 12 

The world’s best color corrector is now the world’s best editor! 



Only DaVinci Resolve 12 combines professional editing with advanced 
color correction so you can edit and grade from start to finish, all In one 
single software tool! With over 80 Incredible new features Including 
multicam editing, advanced trimming, high performance audio, and 
Incredible media management, DaVinci Resolve 12 Is the editing solution 
you’ve been waiting for. 

Super Fast Editing 

DaVinci Resolve 12 has a massive set of professional editing and trimming 
tools that work exactly as you expect. You get context sensitive editing, 
dynamic and asymmetric trimming, titling, transitions, animation and 
more! The familiar multi track timeline, customizable Interface and 
keyboard shortcuts make It easy to switch to DaVinci Resolve 12. 

Incredibie Muiticam 

No matter how many cameras you have on your shoot, DaVinci Resolve 
12 lets you edit programs shot on multiple cameras faster than ever 
before. Quickly sync angles using timecode. In/out points, or even 
automatically based on sound and then watch them all playback In 
realtime while you cut between angles on the fly! 



Uniimited Audio Effects 

Now you can create the perfect mix by adding VST and Audio Unit 
plugins to entire tracks or Individual clips! Resolve’s sample accurate 
playback and smooth tape style scrubbing let you precisely edit audio 
In the timeline, or you can record fader automation using the new mixer! 
You can even export directly to ProTools for finishing! 

Hoiiywood’s Best Coior 

DaVinci Is the world’s most trusted name In color and has been used to 
grade more Hollywood films, TV shows, and commercials than anything 
else. Now you can switch between professional editing and Resolve’s 
legendary color tools with a single click. DaVinci Resolve 12 goes far 
beyond anything you’ll find in any other editing systems! 



DAVINCI RESOLVE 12 

Free Download now, for Mac OS X and Windows. 




www.blackmagicdesign.com 



View Demo 
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director and EP. The same actors 
appear in every season and know, 
when they wrap one, that they’re 
coming back for another — maybe 
as a different character in a different 
story, but so what? The same was 
true for The Twilight Zone, which was 
a drama series. Putting a colon in 
the title and changing the subtitle 
every year does not make you a 
limited series — and gives you the 
same sort of unfair advantage that 
putting “Hallmark Hall of Fame:” at 
the front of titles used to, which is 
frustrating for people who actually 
make limited series. Ameriean 
Crime is coming back, so it should be 
a drama series, but I liked it very 
much. I would never have nominated 
Wolf Hall or The Honorable Woman 
— they were like watching paint dry. 
HBO shows get nominated because 
they’re on HBO, which spends an 
enormous amount of money telling 
America: “We’re not TV. We’re 
HBO.” And it has worked — people 
internalize that and then vote for 
something in a category like this 
solely because it aired on HBO. 
There is no way Olive Kitteridge, with 
its pedantic pacing and obtuse 
storytelling, would have gotten the 
number of nominations it did — or 
would win, which it’s going to — if 
it was on any other network. I’m 
going with American Crime, mainly 
because I can’t vote for The Missing, 
which was the best thing on televi- 
sion this year. The fact that it wasn’t 
nominated illustrates why it was a 
mistake to get rid of the blue-ribbon 
panels, which I used to serve on, 
for the nominations phase of voting. 

I didn’t even know The Missing 
existed until someone told me to 
watch the screener, and thankfully 
Starz sent screeners of the whole 
thing, unlike some networks that 



send episodes one and seven or 
whatever random selections. 

MY VOTE American Crime (ABC) 

OUTSTANDING TV MOVIE 

There are a lot of really hard- 
working TV movie producers out 
there and the mission of the 
Television Academy is to celebrate 
people like them who work in 
television every day — come to work, 
put on their headset and do every- 
thing they can to make movies in 
probably the most difficult genre 
left in our business. I think about the 
number of places that made TV 
movies 10 years ago and the number 
of places that make them now, and 
I take my hat off to the people who 
are still doing it. So what do they 
do? They nominate two feature films 
[Groce of Monaco waA Nightingale^ 
that just couldn’t get theatrical 
releases and give them two slots that 
could have gone to people who 
actually make TV. Furthermore, are 
we really still so in love with the 
Brits that we’re nominating stuff like 
Agatha Christie’s Poirot: Curtain, 
Poirot’s Last Case? Prime Suspect is 
one thing, but are you kidding 
me — Poirot for the 400th time? I 
watched 16 minutes of it and fell 
asleep. Peter Ustinov put that to 
bed. I didn’t care for Hello Ladies or 
Killing Jesus — I wish they had 
nominated Whitney, which had a 
stunning main performance. That 
leaves Bessie, which is absolutely a 
deserving wirmer. 

MY VOTE Bessie (HBO) 

OUTSTANDING VARIETY SKETCH SERIES 

•f I think SNL had a really off year 
— they’re obviously the institution, 
but they’re slacking. I love [Inside 
Amy Schumer'%\ Amy Schumer — she 
goes right out to the edge of the 




-r 

/ 

diving board every episode and never 
falls off, and her 12 Angry Men par- 
ody was the best episode of any of 
these shows. Portlandia and Drunk 
History are hit or miss. I voted for 
Key 8^ Peek because it’s the funniest 
show on television and I am so 
crushed they are going off the air 
— they are completely original, 
completely without parameters and 
will go after anyone in an unbeliev- 
ably clever way. 

MY VOTE Aej/ 6^ Peek (Comedy Central) 



OUTSTANDING VARIETY TALK SERIES 

♦f I can’t quarrel with any of these 
nominees. [Jimmy] Kimmel and 
[Jimmy] Fallon are really good and 
reshaping the format — and I don’t 
know why anyone would ever host an 
Emmys or an Oscars with some- 
one other than one of them. With 
[Stephen] Colbert, [Jon] Stewart 
and [David] Letterman all saying 
goodbye this year, this is sort of the 
farewell-tour category. I’m a dedi- 
cated Stewart fan — he changed 
the game and will always be the gold 
standard — but I think he was sort of 
mailing it in this year, as Letterman 
has been doing for several years. (I 
would have been happy to replace 
Letterman and Colbert with Conan 
[O’Brien of Cowan] and [Real Time’s 
Bill] Maher.) But in my opinion, the 
best show, week to week, was John 
Oliver’s. Granted, he has a whole 
week to prep his show, while the 
others have to do four or five a week 




— but I imagine all those other guys 
also work with much bigger writ- 
ing staffs, which sort of evens the 
playing field. 

MY VOTE Last Week Tonight With 
John Oliver (HBO) 

OUTSTANDING REALITY 
COMPETITION PROGRAM 

Boring. These are the same nom- 
inees every year and I wouldn’t 
choose to watch any of them — I have 
never seen So You Think You Can 
Dance or Project Runway, but I have 
wMcAeA Amazing Race, Dancing 
With the Stars and The Voice because 
they have been on in my house. I 
called up my family and asked them 
what I should vote for and they told 
me The Voice, which I found accept- 
able because I do think [creator] 
Mark Burnett is the Ed Sullivan of 
our day. But at the end of the day, 
does anyone besides the people who 
make these shows really care? The 
Amazing Race has won 10 out of the 
12 years: They’re like the Celtics in 
the ’60s — I don’t know why anybody 
else bothers to suit up. 

MY VOTE The Voice (NBC) 

OUTSTANDING STRUCTURED 
REALITY PROGRAM 

I have seen every one of the nom- 
inated shows except Property 
Brothers. I’m a fan of MythBusters, 
but it’s been on a long time and 
they’ve sort of run out of myths. 
There have been episodes of 
Undercover Boss that I’ve liked, but 
each one really depends on whether 
or not they’ve found a great boss. 
Nothing comes close to Shark Tank. 
I’m a huge Mark Burnett fan, and 
this one is so well done that its title 
has now become part of the lexi- 
con. And any time I can see Mark 
Cuban berating other billion- 
aires, how would I not be into that? 
tA'f MOTE Shark Tank (ABC) 

OUTSTANDING UNSTRUCTURED 
REALITY PROGRAM 

*¥ I don’t watch any of these reg- 
ularly. I saw two episodes of 
Wahlburgers on an international 
flight when there was nothing 
else left to watch on my little TV. 
And I’ve seen a few episodes of 
Intervention and I respect what they 
do for people battling addiction. 

MY VOTE Intervention (A&E) 
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AHEAD OF THE PACK 

Thank you to The Hollywood Reporter for naming five of our 
own In this year’s ranking of the Top 25 Real Estate Agents. We 
congratulate all of our esteemed colleagues who join us at the 
head of the pack. The Agency Is proud to be among the best of 
the best In Los Angeles. From the start, we have aspired to bring 
progress to the real estate Industry, and we recognize that none 
of us Is as smart as all of us. We work together to offer our clients 
the combined talents, resources and expertise of our team of top 
producing agents. When you hire one of us, you hire all of us. Walk 
Into our world and see how our strength together can serve you. 



LUXURY REAL ESTATE AT 

THEAGENCYRE.COM 








OUTSTANDING REALITY-COMPETITION PROGRAM 

The Amazing Race 

GISELLE PARETS 

Co-Executive Producer 

The Voice 

MIKE YURCHUK 

Co-Executive Producer 

TEDDY VALENTI 

Supervising Producer 

Top Chef 

AZON JUAN 

Supervising Producer 



OUTSTANDING SUPPORTING ACTRESS 
IN A DRAMA SERIES 

Orange Is The New Black 

UZO ADUBA 

os Suzanne "Crazy Eyes" Warren 



OUTSTANDING SUPPORTING ACTOR 
IN A COMEDY SERIES 

The Unbreakable Kimmy Schmidt 

TITUSS BURGESS 

os Titus Andromedon 



OUTSTANDING SUPPORTING ACTOR 
IN A LIMITED SERIES OR MOVIE 

American Crime 

RICHARD CABRAL 

os Hector Tontz 



OUTSTANDING VARIETY SPECIAL 

Louis C.K.: Live at the Comedy Store 
LOUIS C.K. 

Executive Producer 



PROUDLY CONGRATULATES OUR 
2015 EMMY NOMINEES 



OUTSTANDING STRUCTURED REALITY PROGRAM 

Property Brothers 

CINEFLIX INTERNATIONAL MEDIA LTD 
GERARD BARRY 

Executive Producer 

KIM BONDI 

Executive Producer 

KATHERINE BUCK 

Executive Producer 

JESSICA VANDER KOOIJ 

Series Producer 

Shark Tank 

IAN SAMBOR 

Producer 

Undercover Boss 

BRIELLE LEBSACK COHEN 

Co-Executive Producer 

ABIGAIL SHAFRAN 

Co-Executive Producer 

MARIAM JOBRANI 

Supervising Producer 

DARREN WOOLSEY 

Supervising Producer 



OUTSTANDING UNSTRUCTURED 
REALITY PROGRAM 

Naked and Afraid 

DAVID KIRKWOOD 

Supervising Producer 

Wahiburgers 

TREVOR BAIERL 

Co-Executive Producer 

BRIAN SPOOR 

Co-Executive Producer 

Intervention 

JEFFREY L. WEAVER 

Executive Producer 



OUTSTANDING WRITING 
FOR A VARIETY SERIES 

The Daily Show With Jon Stewort 

MATT KOFF 

Writer 

Inside Amy Schumer 

KURT METZGER 

Writer 

Last Week Tonight With John Oliver 

KEVIN AVERY 

Writer 

JEFF MAURER 

Writer 



OUTSTANDING WRITING FOR 
A VARIETY SPECIAL 

Louis C.K.: Live at the Comedy Store 

LOUIS C.K. 

as Written By 



OUTSTANDING CHILDREN'S PROGRAM 

Dog With A Blog 

JIM HOPE 

Co-Executive Producer 

JESSICA KAMINSKY 

Supervising Producer 



OUTSTANDING NARRATOR 

The Roosevelts: An Intimate History 

PETER COYOTE 



OUTSTANDING ANIMATED PROGRAM 

South Park 

JACK SHIH 

Animation Producer 



OUTSTANDING SHORT-FORMAT 
ANIMATED PROGRAM 

Wonder Over Yonder 

JOHANNA STEIN 

Story By 



OUTSTANDING CHARACTER 
VOICE-OVER PERFORMANCE 

Bob's Burgers 

JOHN ROBERTS 

os Linda Belcher and Tim 



OUSTANDING PRODUCTION DESIGN FOR A 
NARRATIVE CONTEMPORARY OR FANTASY 
(ONE HOUR OR MORE) 

True Blood 

CAT SMITH 

Art Director 



OUTSTANDING PRODUCTION DESIGN 
FOR A NARRATIVE PROGRAM 
(HALF HOUR OR LESS) 

Transparent 

CAT SMITH 

Production Designer 



OUTSTANDING COSTUMES FOR A 
CONTEMPORARY SERIES, LIMITED 
SERIES OR MOVIE 

Transparent 

MARIE SCHLEY 

Costume Designer 



OUTSTANDING SINGLE CAMERA 
PICTURE EDITING FOR A LIMITED 
SERIES OR A MOVIE 

24: Live Another Doy 

SCOTT POWELL, ACE 

Editor 



BEVERLY HILLS 



NASHVILLE 



NEW YORK 




EEM PRESENTS 




LONGINES 




TICKETS AND INFORMATION AVAILABLE AT 

MASTERSGRANDSLAM.COM 
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WATCHES 



RED-CARPET 

COUTURE 



Watchmakers are drawing on elements 
of high jewelry with spectacular results, just 
in time for awards season By carol Besier 



1. Iconic Chic 
Chanel’s hand-finished, 
one-of-a-kind Mademoiselle 
Prive watch pays tribute 
to Coco Chanel and is named 
after a sign the couturier hung 
on the front door of her Paris 
apartment. The dial is set with 
mother-of-pearl marquetry 
and 150 diamonds radiating 
from the center. The case is set 
with 552 diamonds, for a total 
of about 4 carats. $103,000, at 
Chanel, Beverly Hills 

2. Art Movement 
Breguet borrows a page from 
the jeweler’s bench, creating 
elements that move with the 
wearer’s movements. 
Each link of the Breguet Be 
Crazy is individually hinged, 
and the watch, designed as a 
flower, is set with nearly 
1,500 diamonds. $682,000, at 
Breguet Boutique, Beverly Hills 

3. Swan Song 
Van Cleef & Arpels’ Couleur 
Black & White timepiece is 
a nod to the legendary Black 
& White Ball hosted by 
Truman Capote in 1966. Onyx 
and diamonds set in white gold 
evoke a swan’s neck, alluding 
to how Capote referred to his 
female friends as “my swans.” 
It is set with 340 diamonds 
weighing nearly 24 carats. 

Price upon request, at Van 
Cleef & Arpels, Beverly Hills 

4. Two-in-One Timepiece 
On one side, the dial of 
the Piaget Limelight Twice 
is printed with Roman 
numerals. Flip the watch over 
and a second dial is paved 
with 278 diamonds weighing 
more than 12 carats. A 
handy dual timer with an 
embossed white gold bracelet, 
it contains two quartz 
movements — one for each 
dial. Price upon request, at 
Piaget Boutique, Beverly Hills 
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THE BLACK 



GLAMSLAM 



with a record number of African-American Emmy 
nominees, Hollywood’s top pros reveal the beauty 
secrets of the biggest names By Melissa Magsaysay 



A ctresses and their teams know all too well how 
the life of a red-carpet photo is virtually endless, flying into 
an infinite loop of social media and gossip sites minutes after 
a photographer fires off a shot from the sidelines. Lucidly, top 
A-listers have their red-carpet pros for makeup and hairstyling 
to rely on. Between contouring, combating shine and complementing vary- 
ing skin tones, the glam squads to the record number of 12 black actresses 
nominated for Emmys (compared with last year’s record high of 11 nominees, 
including men) share their perspective on how best to showcase African- 
American beauty on the red carpet. 

Lighting is key: Makeup artists must mind the 1,000-watt kliegs because 
“darker skin absorbs more light than lighter skin,” says red-carpet photog- 
rapher Stefonie Keenan. “If someone with darker skin is wearing too much 
makeup, it will look heavy.” Yet “African-Americans tend to have imevenness 
to their skin and darker areas and spots, especially around the mouth and 
under the cheekbone,” says Carola Gonzalez, makeup artist to three-time 
Scandal nominee Kerry Washington, who uses Kevyn Aucoin Skin Enhancer. 
“Because of that, darker skin tones do need more coverage.” 

Matching foundation to undertone is critical so that no matter the light- 
ing, an actress’ skin color reads accurately in photos. “People think because 
we’re dark, we’re cool — but our general undertone is on the yellow side,” says 
Ashunta Sheriff, who works with drama series nominee Taraji P. Henson. Janice 
Kinjo, makeup artist to Orange Is the New Blaek supporting actress nominee 
Uzo Aduba, is one of several artists to commend Armani foimdation for hav- 
ing a gorgeous finish and wide color range. 

Makeup artists tend to use more than one color for subtle contouring. 

Says Autumn Moultrie, Hem to Get Away With Murder drama nominee Viola 
Davis’ makeup artist: “I shade her hairline and contour with a much 
darker color under the cheekbones and then put the foundation on.” 
Moultrie turns to Dior and Make Up For Ever as trusted brands 
for red-carpet base. Bobbi Brown, Ben Nye and Black Up are other 
brands mentioned as having depth and a range of shades. 

Shine also is a factor, particularly under the carpet’s barrage of 
lights and sometimes sweltering temperatures. “African-American 
skin tends to be oily in the T-zone,” says Kinjo. “It’s all about mat- 
tifying and oil-free primers.” Gonzalez agrees and preps with an 
oil-absorbing lotion from La Mer. Bessie nominee Queen Latifah’s 
makeup artist Sam Fine sets makeup with CoverGirl Pressed 
Powder in Ebony to give a semi-matte finish. 

Since all-matte can look flat, Moultrie applies Jouer cream 
highlighter to tops of cheeks before foundation, so it looks 
like the glow is coming from within. “When highlighter sits 
on top of foundation, it doesn’t look effortless,” she says. 

“You can get away with that more on a lighter skin tone, because the 
colors are closer in tone, but with darker skin it works better underneath.” 
Adds Fine: “Contouring is more important with darker skin because 
it brings out the features. It’s not about slimming the nose, it’s about defin- 
ing each feature.” He likes CoverGirl’s Ebony powder for contouring 
around temples and beneath cheekbones and gave a compact to fellow 
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Bel Air Trophy Estate 

Bel Air California 






This stunning, museum quality modeme estate, sited on an 
approximately 38,000 square foot lot, rests atop an intimate cul-de-sac 
in the hills of Bel-Air. Awe-inspiring vistas surround this striking 
architectural home, which affords approximately 11,000 square feet of 
unmatched scale. Grand foyer and public rooms are sheathed in the 
finest materials. Walls of glass and oversized steel doors bathe the gallery 
style residence in natural light. The substantial floor plan features five 
en-suite bedrooms, two powder rooms and an oversized study/library. 
The expansive rear grounds are highlightedby an entertainment pavilion, 
large pool, lounge deck and pool bath, all showcasing the breathtaking 
views beyond. This is a true trophy estate and rare offering. Shown by 
appointment to pre-qualihed cUents only. 



Premier Hidden Hills Lot 



25085 Ashley Ridge, Hidden Hills, California 





Tmly magnificent 3.39 acre lot with an enormous fla 

views, located in the prime Ashley Ridge section of 
former home on this site has been demolished, tenr 
remain. Features include: huge, mature trees; wonderful privacy, all 
underground utilities and finished architectural plans! The plans are 
approved and ready to pull a permit for a gorgeous, custom, French estate 
that includes: an approximately 18,800 sq. ft. main house with attached 
3-car garage, a detached 945 sq. ft. 4-car garage, an 800 sq. ft. guest house, 
a 1,200 sq. ft. pool cabana with indoor spa, and a detached 727 sq. ft. 2-car 
garage studio. The property consists of two lots (11 and 12) that have 
been tied together. This is one of the most beautiful land parcels in all of 
Hidden Hills, surrounded by some of the finest homes yet created there. 
A one-of-a-kind property Offered at $9,900,000. 



Tomer Fridman | Tomer.Fridman@SothebysRealty.com | 310.926.3777 

We do not guarantee accuracy of square footage, lot size, condition, features, or income provided by sellers, third parties, or public records. Buyers are advised 
to verify accuracy of all information through independent inspection by professionals. Buyers and sellers are advised to seek legal and tax advice when purchas- 
ing or selling real property, broker does not guarantee specific school availability Each ofRce is independently owned and operated. 
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artist Nick Barose to use on Lupita Nyong’o. 
Adds Oslyn Holder, Regina King’s makeup 
artist: “There’s a finesse to contouring 
— you want to celebrate features versus 
trying to make them more Westernized 
or European.” 

When using color on eyes, lips and 
cheeks, makeup artists say that deep, 
warm tones work best. “I nse a bronzy- 
gold plum from Le Metier de Beaute with 
a lot of pigment,” says Monltrie about 
her go-to shade for Davis’ cheeks. On lips, 
makeup artists agree that the choice of 
hue depends on what the actress is wear- 
ing — but across the board, lipstick or 
gloss should have depth and high pigment. 
Charlotte Tilbury, NARS and Tom Ford 
are brands they cite for dimensionality in 
photos. But “if it’s too bright, it doesn’t 
look organic,” says Moultrie. 

“Organic,” “natural” and “individual” 
are words makeup artists and, particn- 
larly, hairstylists drop when describing 
black beauty. “I think there was a time 
when African-American actresses felt 
they had to conform,” says Sheriff. “But 
look at Viola arriving with her gorgeous 
natural hair to the carpet, or Taraji 
wearing braids on the side of her head, 
or Rihanna in Bantu knots on major 
carpets.” Hairstylist Kim Kimble, whose 
clients inclnde Beyonce and Mary J. Blige, 
agrees: “There’s a whole natural move- 
ment.” Styles like cnrls, close crops 
and braids showcase natural hair and 
signal a shift; toward healthier, more 
effortless looks. But “curly hair doesn’t 
reflect light,” says Nyong’o’s hairstylist 
Ted Gibson. “For Lnpita, I use more prod- 
ucts to add shine because curly hair 
absorbs shine.” Washington’s hairstylist 
TakishaSturdivant-Drew advises going 
minimal: “The key is not to use too much 
product, otherwise it looks greasy. 

Try a leave-in conditioner [her go-to is 
Neutrogena Triple Repair] so it’s not 
weighed down.” 

Kimble is a big proponent of wigs: “Wigs 
have pretty much taken over. People 
can change up their style more. We still do 
see quite a bit of weaves, but they can 
cause so much damage, as can extensions.” 
Custom wigs, which range from $3,600 
to $12,000, also allow women to avoid the 
heat and pnlling of the straightening 
process. Roberta Robb! Rogers, hairstylist 
for nominee Niecy Nash, is just relieved 
straight hair isn’t the only option any- 
more: “For so long, everyone pretty much 
had the same hair — everything was 
stick-straight. Now yon get to play with 
texture. And now, every time Lupita 
comes on the carpet, you’re wondering 
what it’s going to be.” EiZZi] 
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TARAJI P. HENSON’S GO-TOS 



Makeup artist Ashunta Sheriff and 
hairstylist Kim Kimble show what they’ll 
use to get Empire’s best actress 
nominee red-carpet ready syMegHemphiii 



2 





1. PRIMED TO PERFECTION 
Sheriff uses Dior Beauty Diorskin 
Airflash CC Primer on Henson, 
her client of seven years, “because 
it color-corrects skin tone, helps 
makeup last longer, and it smells 
divine”; $50, at Neiman Marcus, 
Beverly Hills 



“Although its Taraji’ s 
night, we might add 
a ^immer ojCookie.” 

KIMBLE 



4. IN THE BAG 

Kimble, who started working 
with Henson more than three 
years ago, advises that the 
actress carry Oribe Impermeable 
Anti-Humidity Spray for 
touch-ups; $22, at Barneys New 
York, Beverly Hills 



7. FLAWLESS BROWS 
“I love this because you can create 
beautifully sculpted brows that 
wear all day and look natural,” says 
Sheriff of Damone Roberts Brow 
Powder Minx Duo; $20, at Damone 
Roberts, Beverly Hills 



11. SKIN SALVE 

Sheriff calls La Prairie Skin Caviar 
Luxe Eye Lift Cream “the creme 
de la creme of eye creams” because 
of its hydrating and anti-aging 
properties; $325, at Saks Fifth 
Avenue, Beverly Hills 



2. SHAMPOO TO START 

L. A. -based hairstylist Kimble’s 
first step for “shiny, smooth 
hair for the red carpet” is Kimble 
Beauty Brazilian Nut & Acai 
Berry Shampoo, followed by a 
conditioning mask; $14, at Kimble 
Hair Studio, West Hollywood 

3. WARM GLOW 

To “give a healthy sheen to skin,” 
Sheriff applies nongreasy Caudalie 
Divine Oil onto decollete and 
arms; $49, net-a-porter.com 



5. POWDER FINISH 

Sheriff applies Urban Decay 
Naked Skin Ultra Definition Powder 
Foundation in Dark/Warm because 
it “helps skin look radiant without 
getting chalky or cakey”; $36, 
at Nordstrom 

6. FLYAWAY CONTROL 
Kimble makes sure to have 

K2 Beauty Waxation Pomade on 
hand to keep hair looking 
sleek; $15, k2beautyhair.com 



8. LIP SERVICE 

Sheriff favors L’Oreal Infallible 
8 HR Le Gloss (shown here in Raisin) 
for longevity; $10, at drugstores 

9. HIGHLIGHT REEL 

Sheriff enhances bone structure with 
Damone Roberts Brow Highlighter 
in Peach for the Stars; $20, 
at Damone Roberts, Beverly Hills 

10. HIGH GLOSS 

Kimble achieves added red-carpet 
hair shine with Kimble Beauty 
Brazilian Nut and Acai Berry Shine 
Serum; $13, at Kimble Hair Studio, 
West Hollywood 



12. CLEAN CANVAS 

Sheriff uses Perfect Face Perfect 
Blend Foundation Stick in Tan on 
Henson as a “great layering tool for 
long-wearing makeup”; $40, 
ashuntasheriffbeauty.com 

13. LUSH LASH 

To get a “smoldering eye with a 
wispy lash,” Sheriff goes to 
L’Oreal Voluminous Waterproof 
Mascara; $7, at drugstores 
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HOMBS& HOMELESSNESS 



It's a challenge for our great city and with the generous support 
of our clients and non-profit partners, we're able to transform 
the lives of those who need it the most. 

Working with The Teen Project, we sponsored 17 homeless teenagers 
to get them off the streets, placing them in safe shelter. 

We supported LAPD Chaplains Steve and Regina Weller who run the 
Homeless Task Force, housed 1 9 homeless men and women 
permanently, and placed 4 into a rehabilitation program. 

Together, we've changed the lives of 40 people and found them 
a place to call home. 
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THE NER VE TO NOT 
GO (NEAR) NAKED 

A new subtlety is underway for the Emmys as the red-carpet revolt at recent film festivals showed stars not as sirens but as 
understated, in high-collared bohemian frocks and tasteful jumpsuits: ‘It’s been skintight for too long,’ says one stylist By Merle Ginsberg 



F ASHION’S PENDULUM 
is swinging in a whole 
new direction heading 
into red-carpet season, 
if the Venice and Toronto 
film festivals are any indication. 
While spring’s Grammys and Met 
Ball ripped the fabric right 
off Holl 3 rwood femmes, fall’s 
forecast is the polar oppo- 
site: more, more, more — of 
1970s-inspired ruffles, chiffon, 
prints, full sleeves and billows. 

“It’s fresh; we always need 
fresh in fashion,” says designer 
Zac Posen, whose romantic, 
bohemian looks were a hit at his 
Sept. 8 spring 2016 show in New 
York. Jumpsuits, which cover 
up similarly, if not as romantically, 
also are driving carpet trends. And 
while this movement toward greater 
coverage is purely fashion-derived, 
it should have the side effect of put- 
ting shyer, #AskHerMore feminist 
types at ease. 

Will TV stars, not known for being 
bashful, have the nerve not to bare 
maximum skin on their big night.? 
Film’s leading actresses have. At the 
Venice fest, Alicia Vikander’s Louis 
Vuitton gown showcased an empire 



waist and bell sleeves, and Elizabeth 
Banks (Marchesa), Natalie Portman 
(Lanvin), Dakota Johnson (Marc 
Jacobs), Diane Kruger (Valentino) and 
Rachel Weisz (Valentino) all donned 
high necks, long sleeves, pretty 
florals or tulle in blanket quan- 
tities. Lizzy Caplan wore a 
bohemian Mary Katrantzou 
to a New York premiere 
in September. And designers 
in addition to Posen, such as 
Monique Lhuillier, showed 
floral boho gowns for spring 
2016 — which select Emmy 
attendees will want to get 
their hands on, like Naomi Watts, 
who likely will attend the awards 
with nominated LievSchreiber. 

Taraji P. Henson’s stylist Jason Bolden 
says, “What will translate will 
be the silhouette: high waists and a 
proper skirt. My clients are into a 
lax luxe lately. It’s been skintight for 
too long.” 

Trendy choices first were spied 
superseding traditional bombshell 
options when Emma Stone walked 
the carpet at the Golden Globes 
in a Lanvin jumpsuit with a giant 
bow in the back. “Haven’t we seen 
enough siren gowns in Holl 3 uvood?” 



says designer Alber Elbaz. “It’s not 
the 194)0s. It’s 2015, and if we can’t 
be more modern now, what then?” 
Toronto picked up on this thread: 
Susan Sarandon, Sarah Silverman 
and Sandra Bullock all wore Max 
Mara jumpsuits, while Kate Mara 
sported a red Donald Drawbertson. 

Micaela Erlanger, who dresses nom- 
inee Michelle Dockery, has noticed 
“the mood’s shifted a little to a more 
effortless feel. There’s something 
inherently sexy about a girl who 
doesn’t try too hard. It’s that bohe- 
mian chic attitude.” Claire Danes’ 
stylist Petra Flannery concurs: “The 
more boho designs now still have 
that sexy ’70s feel but in a romantic, 
feminine way.” Stylist Penny Lovell, 



who works with Taylor Schilling, 

agrees, with a caveat: “The fall boho 
trend is not for everyone, but I 
do expect to see some of the more 
fashion-forward ladies embracing it 
at the Emmys.” 

Heidi Klum’s stylist Maryam 
Malakpour begs to differ: “When 
it comes to a red carpet, the public 
wants to see sexy. Hollywood is 
Hollywood.” Adds Christina Hendricks’ 
stylist Lawren Sample: “Whenever 
anybody steps out of that old-school, 
sexy, screen-siren look, the media, 
except Vogue, rip the look apart. But 
with a strong showing at this year’s 
film festivals, I wouldn’t be sur- 
prised if we see more of it during this 
awards season.” QZQ 
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HOW TO BUNG OUT BOHO 

Envelope clutches and jeweled door knockers 
set off ’70s chic for the carpet By Jane Carlson 







j Mendel mother-of-pearl 
and shell evening minaudiere; 
$1,250, barneys.com 
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Y David Webb diamond 
■ and ruby cluster 
earrings; $68,000, at 
David Webb Beverly 
Hills and New York 










Sally Forster Jones Group 

The Team That Works to Realize Your Aspirations. 




The Enclave at Century Woods CENTURY CITY 

Starting at $5,995,000 | TheEnclaveCenturyWoods.com 

Individually designed villa homes. Luxury living in the heart of Century City. 



4727 Balboa Avenue ENCINO 

Asking $3,495,000 | 4727Balboa.com 

stunning Cape Cod located south of the Blvd. with pool and tennis court. 



Sally Forster Jones | President, Aaroe International Luxury Properties 

310.691.7888 | sally@sfjgroup.com 

sallyforsterJones.com 




John Aaroe Group does not guarantee the accuracy of square footage, lot size or other information concerning the condition or features of the property provided by the seiier or obtained from pubiic records and other 
sources. The buyer is advised to independentiy verify the accuracy of the information. Saily Forster Jones CaiBRE# 00558939 
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ANDY SAMBERG RNE JV 
SHOW: MY FOUR PARENTS!’ 

The Brooklyn Nine- Nine star and host of the Sept. 20 Emmys vows no ‘hit’ jokes, 
will avoid reading Twitter reviews and says he’ll know afterward if he was successful if his 
real mom and dad (and corporate ones) are ‘proud and say I did well’ Bystacey wiison Hunt 



W HAT IS AN EMMYS NETWORK LIKE 
Fox to do when it has no late-night tal- 
ent to emcee TV’s biggest night? Enter 
Brooklyn Nine-Nine star and Saturday 
Night Live vet Andy Samberg, who prom- 
ises he isn’t lying when he says it “took very little convincing” 
to get him on board for one of showbiz’s toughest gigs. 
Here, Samberg, 37, reveals his biggest fear, the A-listers 
he has hit up for advice (hello, Amy!) and the only people 
whose opinions really matter. 

The show is now just days away. How nervous are you? 

Panic ideas are now officially popping into my head. 

What worries you most about hosting? 

I’ve experienced highs and lows on that front on Saturday 
Night Live and hosting other shows. I can never predict 
if people will enjoy a joke. I just have to go for it, and the 
chips fall where they fall, you know? 

Can we assume your Lonely Island buddies Akiva Schaffer and 
JormaTaccone are going to be involved? If so, are you planning 
any of your trademark digital shorts? 

{Laughs.) Everyone has asked that, which makes me 
happy because they’re the best. We’re actually still talk- 
ing about it, and doing pretaped stuff would definitely 
be our hope. 

Have you talked to your friends Amy 
Poehler, who killed co-hostingthe 
Globes, or last year’s Emmy host, 

Seth Meyers, for tips? 

I’ve talked to Amy a bunch, but 
mostly about how to arrange the 
afterparty. {Laughs.) If it doesn’t 
involve dancing, she’s going to 
be very cross, so I’m making 
sure we have a good DJ. I’ve 
talked to Seth, too, about how 
many writers he had, what mate 
rial he tried to avoid, etc. But 
he doesn’t do musical stuff, and 
Amy hosted with Tina Fey. 

Neither scenario is the same, 
so I’m hedging a lot of bets. 

Is anything off-limits for you? 

You use your best judgment and screen 
jokes to see how people react. But in 
general, my preference is not to do “hit 
jokes. I like to keep it lighter. 

It helps that a lot of the guests have been 
drinking heavily before the show. 
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You have to show up drunk because you can’t drink 
inside! Akiva, Jorma and I tried to bring flasks into 
the Creative Arts Emmys one year, and they got confis- 
cated. That was a bummer. 

Tina and Amy relied heavily on NBC’s late-night and SNL 
writers for Globes jokes. Who’s on your roster? 

I’m working with Scott Aukerman and the writers from 
[IFC’s] Comedy Bang! Bang! But I’m also asking funny 
friends who are writers for their pitches, too. 

In a post-Oscar-selhe world, integrating social media is key 
to audience engagement. What are your plans on this front? 

If it feels funny and interesting, we will do something. 

I don’t want to shoehorn it into the show just to do it. 
What Ellen [DeGeneres] did at the Oscars was purely 
entertaining and silly and fun, and that’s why it worked. 

How will you know if you’ve been successful as a host? 

If my parents are proud and say I did well. And then 
I will generally avoid all social media. After I hosted 
Saturday Night Live, I didn’t look at the Internet for 
a week. I’d had so much fun; I didn’t want to know 
if people didn’t like it. But with the Emmys, you know 
within the first 10 minutes what people think. You’ll 
know early on how extra bummed to be at yom own after- 
, party. So I’m going to keep my ears 

^ closed as much as possible 

^ — soak up the experience 

and maybe some tequila. 

As long as Fox chairman 
and CEOs Gary Newman 
and Dana Walden are happy, 
you’re probably good. 

Yeah, it’s kind of like I have four 
parents, actually. 

Sounds like a show concept! 

My Four Parents! I’d have to 
throw Lome Michaels in there 
for a grand total of five. 





hx, Amy P 
rafterpar 




L. 


ideas. 


J 




Most importantly, is the 
volleyball from Fox’s The Last 
Man on Earth going to make 
an appearance at the show? 

I assmne that’s [star and 
nominee] Will Forte’s date, 
right? Who he always 
brings to events? I think 
the volleyball is his 
main squeeze, so I’m 
assuming yes. 0223 
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Academy of TV Arts 
& Sciences Writers 
Nominee Reception 

Montage Beverly 
Hills Terraee, 225 N. 
Canon Drive, Beverly 
Hills 

One in a string of 
events hosted 
by the Television 
Academy for its 
various peer groups. 



THURS., SEPT. 17 



Audi 

Cecconi’s, 8764< Melrose 
Ave., West Hollywood 
The TV Academy’s 
automotive part- 
ner returns for its 
sixth bash. 

The Broad Museum 
Black Tie Dinner 

The Broad, 

221 S. Grand Ave. 

In advance of the 
Sept. 20 opening, the 
new contemporary 
art museum will open 
its doors with an 
Edythe and Eli Broad- 
hosted dinner for 
800 guests. 

Academy of TV Arts 
& Sciences Directors 
Nominee Reception 

DGA, 7920 Sunset Blvd. 



FRI., SEPT. 18 



CAA 

Bouchon, 235 N. Canon 
Drive, Beverly Hills 
The firm returns to the 
90210 hotspot. 

Television Industry 
Advocacy Awards 
Sunset Tower Hotel, 
8358 Sunset Blvd. 
Among the 
honorees: Laverne 
Cox, Anthony Anderson, 
Tim Robbins, Jeffrey 
Tambor and Neal Baer. 









STACY GOTTULA 



2015 

REPRESENTING THE HIGHEST PRIGED LISTING IN THE UNITED STATES, $195M, NEW PRIGE $149M 
HAUTE LIVING POWER PLAYER & 100 MOST INFLUENTIAL PEOPLE 



2014 

#1 OOLDWELL BANKER REAL ESTATE TEAM, WALL STREET JOURNAL 2014 

HIGHEST SALE IN SANTA MONIGA 



2013 

HIGHEST SALES IN BEVERLY HILLS, BIRD STREETS & BEL AIR 



2010 

HIGHEST SALE IN THE UNITED STATES 



HOLLYWOOD REPORTER BILLIONAIRES BROKER 
GLOBAL IMAGE AWARD 



PLEASE CALL US FOR CONFIDENTIAL COUNSEL ON ALL OF YOUR RESIDENTIAL REAL ESTATE NEEDS 



JOYCE REY EXECUTIVE DIRECTOR 
(310) 285-7529 | Joyce@JoyceRey.com 
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UTA 

The agency again 
celebrates at the 
Brentwood home 
of managing 
director Jay Sures. 

WME 

Hammer Museum, 
10899 Wilshire Blvd. 
The Westwood 
museum plays host 
this year, marking 
a major change in 
location. The party 
previously was 
held at the Beverly 
Hills home of 
partner Richard Weitz. 



Academy of TV Arts 
& Sciences Producers 
Nominee Reception 

Montage Beverly 
Hills Terrace, 

22S N. Canon Drive, 
Beverly Hills 



Showtime 

Sunset Tower 
Hotel, 8338 Sunset Blvd. 
Expect to see a 
slew of the cable’s 
nominated talent 
(Claire Danes, 
LievSchreiber, Don 
Cheadle and more) 
at this fourth 
annual bash, with 
a performance 
by Grammy winner 
Jakob Dylan & Jade. 

Women Making 
History Brunch 

Skirball Cultural 
Center, 2701 N. 
Sepulveda Blvd. 

The National 
Women’s History 
Museum pre- 
sents its fourth 
annual event where 
Viola Davis, Diane 
Warren and Gale Anne 



with a bash conve- 
niently located 
not far from the tele- 
cast. Expect to 

see Jill Soloway and 

her Transparent crew. 

AMC, BBC America, 
IFC&SundanceTV 

BOA Steakhouse, 
9200 Sunset Blvd., 
West Hollywood 

Comedy Central 
Boulevards, 6323 
Sunset Blvd., L.A. 

The invite showcases 
the net’s top- 
tier talent like Jon 
Stewart, Stephen 
Colbert, Amy Schumer, 
Chris Hardwick, 
Keegan-Michael Key 
and Jordan Peele. 

Fox, 20th Century 
Fox TV, FX, National 



PLAN YOUR PARTY-HOPPING 

Don’t want to wind up at a wake full of losers? Afraid of blowing your 
energy too early? Follow these simple steps for a successful Emmy night 



START 
Show’s over. 
It’s more or le: 
8 p.m. Start 
your engines 






Hurd will be honored. 


Geographic 

Vibiana, 214 S. 


♦ 


1 


BAFTA Los Angeles 


Academy of TV 


Main St. 


T 


1 



TV Tea Party 

SLS Hotel, 4,63 S. 
La Cienega Blvd. 



ICM Partners 

The agency toasts its 
nominees at its well- 
attended brunch at the 
Santa Monica home 



Arts & Sciences 
Performers Nominee 
Reception 

Pacific Design Center, 
8687 Melrose Ave., 
West Hollywood 



SUN., SEPT. 20 



67th Emmys 



HBO 

The Plaza at the 
Pacific Design Center, 
8687 Melrose Ave., 
West Hollywood 
Everybody ends 
up here. This year 
will continue 





IL 



Come on. 
Kyle Chandler’s 
there either 
way 



of Chris Silbermann and 
Julia Franz. 


Governors Ball 

Los Angeles 


the tradition as the 
nominee leader 


HBO 


^ \ 







- » 


NETFLIX 


— 


Convention Center, 


(with 126 nods for 













The Motion Pictures 
Television Fund’s 
Evening Before Party 

Century Park, 

2000 Avenue of the 
Stars, Century City 

NBC 

BOA Steakhouse, 
9200 Sunset Blvd., 
West Hollywood 



1201 S. Figueroa St. 
The official post- 
telecast afterparty. 

Amazon 

Standard Hotel, 

330 S. Flower St. 
The streaming 
service celebrates 
its first major 
Emmys showing 



Game of Thrones, 
Silicon Valley, 
Bessie, Nightingale, 
Veep and more) 
will likely have 
much to celebrate. 

Netflix 

Chateau Marmont, 
8221 Sunset Blvd., 
West Hollywood 





SURVIVING 
SMALL TALK AT 
THE SOIREES 




Veep’s Emmy winner 
(and loser) on howto 
handle victory and defeat 
at the afterparties 



L ast year after the emmys, somebody came up to me and 
said they felt really bad that I didn’t win [for best supporting 
actor on Veep] . That can be awkward — you don’t want anyone 
to waste their energy on that. But the night that I won [in 2013 for the 
same role], people came up to me and said, “That’s so great!” I just 
said, “I know!” I was able to match everybody’s energy because I 
was floating. It was surreal. I attacked and hugged everybody I saw. 
I apologize to everyone if I was obnoxious that night. Because there 
are times when people come up to you and say how fantastic it is 
that you’re celebrating something, and you can’t always match the 
enthusiasm because you know the full story of what’s behind it. 
Asfortheperson who felt bad when I didn’t win, it can be a very kind 



thing to say, but I’m just thankful to beon that list of nominees. Plus, 
I’m just happy to be at a great, free party. Put a dessert in front of me, 
and I forget everything. Or put five desserts. 

It’s all about the food. If you win, you’re pretty much set with adren- 
aline, and if you lose, it’s one free food-and-bar crawl. It’s also a really 
great date night for my wife and me. It’s fun both ways. 

You can’t spend too much energy on the awkwardness of conver- 
sation and the whole “who wins and who loses” talk. The minute I find 
myself worried, just slap me. And turn on CNN to check out what’s 
going on in the world. We’re spinning on a planet here, and there’s a 
lot going on outside. It’s my responsibility to keep a healthy mind-set. 
And to think about the food. — as told to chris Gardner 







JONAH WILSON 

310 . 858.5465 

JonaliWilson.com 

HILTON & HYLAND 

CHRISTIE’S 







Broad chief curator Heyler and 
artist Israel were photographed 
Aug. 26 in The Broad’s “vault,” a 
repository that can be glimpsed 
but not entered by the public. 
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A BILLIONAIRE’S ART STASH, 
SET TO MAKE A SPLASH 

Serial patron Eli Broad has remade culture (and courted controversy) in L.A. as his namesake museum, The Broad, opens Sept. 20 
downtown and draws from one of the world’s largest private contemporary art collections, worth $2.2 billion By George Epaminondas 



E li broad, the 

billionaire financier, art 
collector and pManthropist, 
visited the Warner Bros, 
backlot in Burbank some 
months ago. He wasn’t appearing on The 
Ellen DeGeneres Slum or sitting down with 
CEO Kevin Tsujihara. Instead, Broad, 

82, was staking out blue-chip art in an 
improbable milieu — meeting with 
Alex Israel, an acclaimed 33-year-old 
local artist who collaborates with 
the studio’s scenic painting team on 
his pla3dul, Hollywood-themed can- 
vases. Broad, who first admired Israel’s 
rifts on celebrity culture at Art Basel in 
Switzerland and Miami Beach, was eager 
to view them in situ. “I was fascinated 
that he worked on the lot,” says Broad, who 
acquired five pieces for mid- to high-six- 
figures. “My wife, Edythe, and I collect 
contemporary art because it’s a social 
commentary on the world, and Alex’s work 
reflects today’s ego-driven society.” 

It takes a robust ego, deep pockets 
and singular vision to hatch your own 
namesake museum, but The Broad, 
which opens Sept. 20 on Grand Avenue 
in downtown Los Angeles, is the latest 
endeavor from the entrepreneur, whose 
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estimated net worth of S7.4i billion stems 
from two Fortune 500 companies, one 
in housing construction and the other 
in retirement insurance. The couple’s 
private contemporary art collection, the 
Broad Art Foundation, is among the 
largest in the world, valued at more than 
$2.2 billion. Situated across from 
the Museum of Contemporary Art 
and adjacent to the Walt Disney 
Concert Hall, The Broad is the 
West Coast’s 
newest 

cultural land- 
mark and its 
most imusual. With 

120,000 interior 
square feet — 50,000 
of that for art view- 
ing — it’s a public 
museum based on 
a private collection 
amassed over the 
past five decades. Up 
until recently, the 
cache of works was 
stored in a building 
in Santa Monica, 
accessible only to art 
apparatchiks. 



Israel’s collaborations 
(below, SelfiB and 
Studio Floor) with 
Warner Bros, will be 
exhibited at a future 
show: “Tm interested in 
Hollywood’s physical 
matter, but I’m also 
driven to capture its 
magic — the stardust it 
sprinkles onto people, 
places and things that 
cannot be measured.” 




“Every single-collector museum is dif- 
ferent,” says Broad. In this instance, it’s 
a showcase for a personal trove of nearly 

2.000 works of postwar and contempo- 
rary art by Jeff Koons, Jasper Johns, Cindy 
Sherman, Andy Warhol and Jean-Michel 
Basquiat. Recent additions include works 
by Takashi Murakami, Kara Walker and 
Ragnar Kjartansson. “We’ve been adding 
an average of one work per week,” says 
Joanne Heyler, founding director and chief 
curator, of The Broad’s voracious acquisi- 
tion strategy. 

In a city brimming with cultural institu- 
tions, what distinguishes The Broad.? 
“We’re not trying to represent absolutely 
everything,” adds Heyler, 60. In contrast, 
the Los Angeles County Museum of Art 
permanent collection includes nearly 

130.000 objects from antiquity onward, and 
MOCA has a broader modern art agenda, 
with 6,950 works. “People will see a lot of 
provocative artwork that reflects impor- 
tant aspects of postwar history,” says 
Heyler. Robert Longo’s Untitled (Ferguson 
Police, August 13, 20Pt), a charcoal of police 
in riot gear in Ferguson, Mo., is among 
the most topical. Meg Cranston, department 
chair of fine arts at Otis College of Art and 
Design, sees drawbacks to a narrow focus: 



PHOTOGRAPHED BY KOUfy AllgelO 





ACADEMYo/ART UNIVERSITY* 



FOUNDED IN SAN FRANCISCO 192B BY ARTISTS FOR ARTISTS 
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Art That Works 



Academy of Art University extends a huge Congratulations to alumnus Kevin Yuille on his nomination for an Emmy as Lead 
Compositor on Marvel’s Agents of S.H.I.E.L.D.! We are very proud of the accomplishments you have made, Kevin, and we look 
forward to seeing other groundbreaking productions from you. Your work is an inspiration for emerging artists everywhere. 



Academy of Art University | Founded in San Francisco 1929 | 888.680.8691 1 academyart.edu | Yellow Ribbon Participant 



Visit www.academyart.edu to learn more about total costs, median student loan debt, potential occupations and other information. Accredited member WSCUC, NASAD, CIDA (BFA-IAD, MFA- 
lAD), NAAB (B.ARCH*. M.ARCH), CTC (California Teacher Credential). *B.ARCH is currently in candidacy status. 
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“LACMA and the Hammer have succeeded 
in a city that doesn’t have enough social 
space; MOCA is trying to reconnect with 
its artist base. The Broad has a strong 
collection by today’s standards, but con- 
temporary art is a huge gamble. There 
is no telling what artists will matter in 
10 years or 60 years.” Heyler notes that 
free general admission also sets it apart. 

The same cordd be said of the muse- 
um’s startling design. Conceived by New 
York-based Diller Scofidio & Renfro, 
the $140 million building is predicated on 
a “veil and vault” concept. The veil is 
the porous concrete exoskeleton; the vault 
is the middle-floor storage repository, 
glimpsed by visitors as they navigate to 



the upper galleries. “It’s a building with 
a beautiful choreography,” says Heyler. 

The road to The Broad, five years in the 
making, was not without its missteps. The 
museum, intended to open in 2014, was 
fraught by construction delays. Earlier 
this year. Broad filed a $19.8 million law- 
suit against Seele, a German architectural 
fabricator responsible for the honeycomb 
facade. Critics have likened it to everything 
from a stereo speaker to a cheese grater. 
Counters Broad, “We’re delighted with 
the museum.” 

And while he doesn’t view his museum 
as competing with LACMA or MOCA, 
they might feel otherwise. Broad, MOCA’s 



founding chairman who bailed it out in 
2008 with a $30 million grant, appointed 
art dealer Jeffrey Deitch director in 2010. 
Chief curator Paul Schimmel was fired 
during that period, after which L.A. art- 
ists Barbara Kruger, Catherine Opie, John 
Baldessari and Ed Ruscha resigned from the 
board. LACMA has its own grievances. 

A life trustee who granted the institution 
$60 million in 2008 (for its Renzo Piano- 
designed addition). Broad said he would 
not be donating his collection, blindsid- 
ing LACMA director Michael Govan. Two 
years later. Broad announced he would 
build his own museum, paying $7.7 million 
for a 99-year lease of public land that 
he selected to rejuvenate Grand Avenue. 

It appears to be 
working: Directly 
south of the 
museum will be 
Otium, a restau- 
rant by Bestia’s 
Bill Chait and 
Lrench Laundry 
chef Timothy 
Hollingsworth, due 
to open soon. 

Broad maintains 
that the museum’s 
proximity to MOCA 
is a plus. “Together, 
they make L.A. one 
of the world’s cul- 
tural capitals,” he 
says. “Someone who visits The Broad and 
MOCA will see a more comprehensive view 
of contemporary art than anywhere else.” 
Israel agrees: “They form a contemporary 
art nexus. It will be great for the city, its 
students, residents and visitors.” 

Lor its Un- Private Collection event 
series, the museum already has hosted 
panels with artists and filmmakers, 
including Walker and Ava DuVernay, Eric 
Fischl and Steve Martin, and Jeff Koons and 
John Waters. Given that Heyler is helming 
this new destination, has she fielded any 
queries from Holljrwood party planners? 
Not yet. “I am anticipating interest,” she 
says. “I hope Holl3rwood embraces it.” ftZ23 





The Marclay exhibit also 
features 14 works on 
paper, including P/fsssttt. 



Boom! Clap! The Sound of His Art 



Christian Marclay’s 

video Surround 
Sounds, on view at 
the Paula Cooper 
Gallery in New York 
through Oct. 17, 
should make 
some noise 
with industry 
insiders. The 
California- 
born artist’s 
acclaimed 
24-hour 
video 
The Clock, 
which 
includes 
nearly 12,000 film 
and TV clips that 
portray an entire 
day, was a hot ticket 
during a LACMA run 
that ended Sept. 7. 
whispers of “That’s 
the film I worked 
on!” or “Oh, there’s 
me!” frequently 
were heard during 
screenings, recalls 



curator Christine Y. 
Kim. “It’s hypnotic, 
addictive and very 
difficult to get 
out ofyour seat and 
leave the theater,” 
adds New York 
Giants owner, 
producer 
and LACMA 
trustee 
Steve 
Tisch, who 
laid out 
$467,500 
in 2011 to 
acquire 
The Clock for 
the museum. 

Surround Sounds 
is shorter (less 
than 14 min- 
utes) but equally 
immersive: Visitors 
enter a silent, dark 
room where all four 
walls come alive 
with hundreds of 
animated ono- 
matopoeias (Splat! 



Sploosh!) plucked 
from comic books. 
“Zoom” and “whizz” 
race across the 
walls; “beep” blinks 
relentlessly. Though 
the video has no 
sound, the effect is 
“quite loud,” says 
Marclay, who recip- 
rocates Hollywood’s 
fascination with his 
work: “I’m always 
taking apart films,” 
he says. “I see 
how editors create 
a narrative through 
fragments.” 

Kim won’t say 
if LACMA is con- 
sidering acquiring 
Surround Sounds, 
though she “abso- 
lutely” will see it. As 
will Tisch, he says, 
“once the football 
season starts and 
I’m back in New 
York.” — LAURA VAN 
STRAATEN 
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Gehry Gets His Due at LACMA 

THE VISIONARY FRANK GEHRY IS THE SUBJECT OF A COMPREHENSIVE RETROSPECTIVE 
at LACMA (Sept. 13 to March 20), with models, sketches, interviews and a 2006 Sydney Pollack 
film that illuminate the architect’s shape-shifting canon. The exhibition, which originally unfolded 
last year at the Pompidou Centre in Paris, underscores that the L.A. -based iconoclast is the 
most influential architect of our age. By embracing digital technology, Gehry forged an arrest- 
ing new vocabulary of sculptural forms. "He has been this tremendous force of change,” says 
co-curator Stephanie Barron. Iconic buildings like the titanium-clad Guggenheim Museum 
Bilbao and stainless steel-wrapped Walt Disney Concert Hall could not have been constructed 
without the 3D software Gehry developed. The show includes current projects as well. “We are 
adding a gallery of work that we literally took out of his studio,” says Barron of such future works 
as Facebook’s campus and 8150 Sunset Blvd., a mixed-use project at the base of the Hollywood 
Hills. Barron adds that Gehry, 87, is not much for reminiscing: “He’s more interested in solving 
what’s going to come through the door tomorrow.” — g.e. 
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Is Proud to Congratulate Our 
2015 Emmy' Award Nominees 




K N T K R T A I N M K N T 



Pannela Adlon 

Producer 

Outstanding Comedy Series 
LOUIE 

“Pamela” 

Outstanding Guest Actress 
In A Comedy Series 
LOUIE 



John Altschuler 

Executive Producer 

Outstanding Comedy Series 
SILICON VALLEY 



Louis C.K. 

“Louie” 

Outstanding Lead Actor 
In A Comedy Series 
LOUIE 

Executive Producer 

Outstanding Comedy Series 
LOUIE 

Host 

Outstanding Guest Actor 
In A Comedy Series 
SATURDAY NIGHT LIVE 

Writer 

Outstanding Writing 
For A Comedy Series 
LOUIE 

Director 

Outstanding Directing 
For A Comedy Series 
LOUIE 

Executive Producer 

Outstanding Variety Special 
LIVE AT THE 
COMEDY STORE 

Writer 

Outstanding Writing 
For A Variety Special 
LIVE AT THE 
COMEDY STORE 



Greg Daniels 

Executive Producer 

Outstanding Comedy Series 
PARKS AND RECREATION 



Billy Eichner 

Executive Producer 

Outstanding Short-Format 
Live-Action Entertainment 
Program 

BILLY ON THE STREET WITH 
FIRST LADY MICHELLE OBAMA, 
BIG BIRD ANDELENAiil 



Tina Fey 

Executive Producer 

Outstanding Comedy Series 
UNBREAKABLE KIMMY SCHMIDT 

“Marcia” 

Outstanding Guest Actress 
In A Comedy Series 
UNBREAKABLE KIMMY SCHMIDT 

Host 

Outstanding Special Class Program 
THE 72nd ANNUAL 
GOLDEN GLOBE AWARDS 
Special Material By 
Outstanding Writing 
For A Variety Special 
THE 72nd ANNUAL 
GOLDEN GLOBE AWARDS 
Written By 

Outstanding Writing 
For A Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 

Jon Glaser 

Writer 

Outstanding Writing 
For A Variety Series 
INSIDE AMY SCHUMER 

Mike Judge 

Executive Producer 

Outstanding Comedy Series 
SILICON VALLEY 

Director 

Outstanding Directing 
For A Comedy Series 
SILICON VALLEY 

Chris Kelly 

Written By 

Outstanding Writing 
For A Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 

Erik Kenward 

Producer 

Outstanding Variety Sketch Series 
SATURDAY NIGHT LIVE 

Produced by 

Outstanding Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 

Written By 

Outstanding Writing 
For A Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 

Dave King 

Producer 

Outstanding Comedy Series 
PARKS AND RECREATION 

Jeremy Konner 

Executive Producer 

Outstanding Variety Sketch Series 
DRUNK HISTORY 



Dave Krinksy 

Executive Producer 

Outstanding Comedy Series 
SILICON VALLEY 

.^adma Lakshmi 

Executive Producer 

Outstanding Reality- 
Campetitian Pragram 
TOP CHEF 

Matt LeBlanc 

“Matt LeBlanc” 

Outstanding Lead Actor 
In A Comedy Series 
EPISODES 

John Mankiewicz 

Co-Executive Producer 

Outstanding Drama Series 
HOUSE OF CARDS 

Sam Means 

Producer 

Outstanding Comedy Series 
UNBREAKABLE KIMMY SCHMIDT 

Special Material By 

Outstanding Writing 
For A Variety Special 
THE 72nd ANNUAL 
GOLDEN GLOBE AWARDS 

John Mulaney 

Written By 

Outstanding Writing 
For A Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 

Matt Murray 

Co-Executive Producer 

Outstanding Comedy Series 
PARKS AND RECREATION 

Amy Poehler 

“Leslie Knope” 

Outstanding Lead Actress 
In A Comedy Series 
PARKS AND RECREATION 

Producer 

Outstanding Comedy Series 
PARKS AND RECREATION 

Host 

Outstanding Special Class Pragram 
THE 72nd ANNUAL 
GOLDEN GLOBE AWARDS 

Special Material By 

Outstanding Writing 
For A Variety Special 
THE 72nd ANNUAL 
GOLDEN GLOBE AWARDS 



Jeff Richmond 

Executive Producer 

Outstanding Comedy Series 
UNBREAKABLE KIMMY SCHMIDT 

Written By 

Outstanding Writing 
For A Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 



Meredith Scardino 

Special Material By 

Outstanding Writing 
For A Variety Special 
THE 72nd ANNUAL 
GOLDEN GLOBE AWARDS 



Sarah Schneider 

Written By 

Outstanding Writing 
For A Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 



Michaei Schur 

Executive Producer 

Outstanding Comedy Series 
PARKS AND RECREATION 

Scott Sherman 

Writer 

Outstanding Writing 
For A Variety Series 
LAST WEEK TONIGHT 



Kent Subiette 

Written By 

Outstanding Writing 
For A Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 



Rhys Thomas 

Producer 

Outstanding Variety Special 
THE SATURDAY NIGHT LIVE 
40th ANNIVERSARY SPECIAL 



Ron Weiner 

Supervising Producer 

Outstanding Comedy Series 
SILICON VALLEY 

Seth Weitberg 

Co-Executive Producer 

Outstanding Variety 
Sketch Series 
DRUNK HISTORY 




HOLLYWOOD’S TOP 25 
REAL ESTATE AGENTS 

Shaky foreign markets haven’t rocked L.A.’s residential home prices (yet), as the town’s most sougHl^rfCer 
brokers continue to log record-breaking sales in markets from ‘blue chip’ Beverly Hills to Hancock Park, 
and the ‘chief of the Venice tribe’ rides the Silicon Beach boom to $2 billion in sales By Jacquelyn Ryan 



os ANGELES’ WHITE-HOT LUXURY HOME 
market shows no signs of cooling. The aver- 
age luxury home sales price in the city grew 
10.6 percent — to S7-4i million — during the 
second quarter of 2015, while the average num- 
ber of days on the market fell 11 percent (to 88 days), 
according to Douglas Elliman. Witness record-setting sales 
in some of the hottest markets — with many buyers pay- 
ing all-cash. “It’s a healthy market, and there’s no better 
place to invest,” says John Aaroe Group’s Aaron Kirman, 
one of THR’s top 26 agents, in alphabetical order, selected 
for their client rosters and killer deals. 



>JOSH AND MATT the purchase of her 5-acre 

ALTMAN vineyard estate in Hidden 

Douglas Elliman Hills (S6 million). 

Brothers Matt, a 
former talent agent, 
and Josh, who is 
writing a book about 
selling property, hold 
the listing for Denise 
Richards’ nearly 
$8 million Hidden 
Hills home. 

the unnamed buyer of , 

Reba McEntire’s Beverly >SANTIAGO ARANA 

Park home (S22.25 md- The Agency 

lion) and Miley Cyrus in The Bolivia native, who 






The Million Dollar 
Listing stars moved 
their business to 
Douglas Elliman in 
February after nearly a 
decade with Hilton & 
Hyland. During the 
past 12 months, 
they have represented 










1 











1 When his Richard Landry-designed spec house above the Sunset Strip hit the 
market. Fail House creator Jeff Franklin extolled its “sexy little jewel box” 
master suite: “If you can’t get laid in that bedroom, there’s something wrong with you.” 

2 Max Azria’s 30,000-square-foot home, Maison du Soleil, sits on 3 acres. 

3 Babajian’s listing for this 11,500-square-foot French Normandy-style home on Copa 
de Oro Road, built in 1934, cites its proximity to UCLA Medical Center. 



moved to the U.S. short- 
term to learn English 
but decided to stay when 
he found his calling 
in real estate, was part 
of the team that sold 
author-screenwriter 
Victoria Foyt and director 
Henry Jaglom’s Santa 
Monica home at 609 E. 
Channel Road — used 
in Beverly Hills Cop — in 
July for $23 million, 
one of the top sales to 
date in Santa Monica. 
“I’m definitely having 
the best year of my 
career by far,” says Arana. 
He also represented 
the buyer of Michael 
Strahan’s $21.5 million 
Brentwood home 
and sold Dan Romanelli’s 
Malibu estate to 
Lady Gaga for $23 million. 

>JOE BABAJIAN 

Rodeo Realty 

The hottest type of home 
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“SHANLEY’S FINEST WORK 

SINCE DOUBT” 

— The New York Times 

“A tender paean to rural life, to the Irish spirit 
and to the enduring belief that love will find a way.” 

— The Hollywood Reporter 








Written by JOHN PATRICK SHANLEY 
Directed by RANDALL ARNEY 



ON STAGE NOVEMBER 10 - DECEMBER 20 



f ^ ls3 #outsidemullingar 

GEFFENPLAYHOUSE.COM I 310.208.5454 
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REAL ESTATE 




Tower Lane that he sold 
for S6 million — then 
sold again a month later 
for a million dollars 
more. Flagg, who remem- 
bers starting his career 
by putting together 
multimillion-dollar deals 
in his high school 
math class, also is pre- 
paring to list Andrew 
Getty’s 8-acre estate in 
the Hollywood Hills. 

>TOMER FRIDMAN 

Sotheby’s 

Fridman, who has a 
law degree from Loyola 
Law School, says much 
of his business has 
revolved around gated 



communities. “I think 
there’s been a huge 
trend by celebrity buyers 
because of the privacy 
factor and the lifestyle fac- 
tor,” he says. “Their 
kids can ride their bikes in 
the street without being 
harassed by paparazzi.” 
Fridman recently handled 
the $20 million sale of a 
Hidden Hills home to Kim 
Kardashian and Kanye West 
and represented Justin 
Bieber in his 87.2 million 
Calabasas sale to West’s 
sister-in-law Khloe. 

>JAMES HARRIS 
AND DAVID PARNES 

The Ageney 



right now is a one-story 
house on a flat lot with a 
promontory view over 
the pool, says Babajian. 
“You would think it 
would be common, but 
it’s not,” he notes. “That’s 
been the formula for 
getting the top dollar.” 
This year, he has sold 
such a house in Trousdale 
Estates (a co-sale with 
Rodeo’s Josh Flagg) for 
83,000 a square foot — a 
top price per square 
foot on the Westside. He 
has a piece of land in 
Beverly Hills with an ask- 
ing price of 849 million 
in escrow, and he’s list- 
ing Cheryl Tiegs’ Bel Air 
home for 816 million. 



1 This 6,380-square-foot Trousdale home features a glass wine cellar. 

2 Oppenheim sold this Haslam Terrace seven-bedroom property in August. 

3 This home on the former estate of Max Whittier, a founder of Beverly Hills 
— listed by Rey, Mills and two others — has a ballroom and a 16-car garage. 




>ERNIE CARSWELL 

Teles Properties 
“What I’m seeing built 
back up is a very differ- 
ent mountain than I’ve 
seen in my 30 years of 






business,” says Carswell of 
the current real estate 
cycle. “This is a mountain 
of cash, not loans.” He is 
representing Katy Perry 
in her high-profile 
attempt to acquire a 
former Los Feliz 
convent for 814.6 mil- 
lion. He also has 
begun working with 
a developer on Della 
Reese’s former Bel 
Air home, which she 
sold for 87.6 million in 
November. 

>CHRIS CORTAZZO 

Coldwell Banker 
The Malibu dynamo, 
whose first client was 
Richard Gere, sold 
Gere’s former 860 mil- 
lion Paradise Cove 
bluffs home to Jimmy 
lovine in January. “That’s 
a great way to start 
the year,” jokes Cortazzo, 
adding that Malibu is 
only getting better: 
“Malibu is not at its peak, 
and I think there’s room 
to grow.” He sold a Frank 
Gehry-designed home 



owned by Patrick Dempsey 

for 816 million in June, 
and he’s listing David and 
Yolanda Foster’s Carbon 
Beach residence for 
823.5 million. 

>DREW FENTON 

Hilton Hyland 
Fenton, who has rep- 
resented such clients 
as Christina Aguilera 
and the Osbournes, 
sold Calvin Klein a 
9,360-square-foot view 
home in the Hollywood 
Hills for 826 million this 
summer. He also repre- 
sented Nile Miami in his 
89.5 million acquisition of 
Scooter Braun’s Hollywood 
Hills home, and he’s list- 
ing Simon Fuller’s Beverly 
Hills house for nearly 
819 million. 

>JOSH FLAGG 

Rodeo Realty 
The Million Dollar Listing 
star says he has sold more 
than 20 homes at more 
than 86 million each this 
year. Among them is a 
Beverly Hills house on 
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Where to Spend $5M (or $50M) 

Top agents’ top recommendations for top dollar 



$5 MILLION 


$25 MILLION 


$50 MILLION 


“1 would invest in 
Venice. You can 
still get something 
that is very good 
quality and will be 


“I’d buy an exclusive 
view property in 
Trousdale Estates or 
the Bird Streets.” 

MYRA NOURMAND 


“I’d buy myself a 
compounded 
estate with com- 
plete privacy 
on 4 or 5 acres and 


more valuable as 
time progresses.” 

ERNIE CARSWELL 


1 

Land with views in ' 
Bel Air or Beverly 


never leave my 
estate, probably 
in Holmby Hills.” 


« 


Hills. But you d have 


JAMES HARRIS 


Pacific PalisadGS. 
Get properties 
that are close to 
the Village and that 


to spend a significant 
additional amount 
to build a house.” ; 

TOMER FRIDMAN 


“Beverly Hills, Bel Air 
or bluff properties 
with land in Malibu.” 


are walkable.” 




STEPHEN SHAPIRO 


SALLY FORSTER JONES 


“Beverly Hills or | 

Malibu or Bel Air. You | 
pay a premium, j 

buti don’tthinkthe i 
values w\[[ stop going | 

up.” JONAH WILSON j 




“Can you still 
buy anything 
for $5 million?” 

BARRY PEELE 


“Beverly Hills is 
the blue chip. There’s 
no ceiling to what 
you can get pricewise 
there.” billy rose 
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Harris and Parnes closed 
more than $200 million 
in sales during the past 
year, including a prom- 
ontory view property 
in Beverly Hills to Kris 
Humphries for $6.2 mil- 
lion. The pair, now 
regulars on Million Dollar 
Listing, became friends 
in their native England 
before moving to the 
U.S.; they got their start 
in real estate by cold- 
knocking on doors nearly 
four years ago. 

>MADISON 
HILDEBRAND 

Partners Trust 
The Malibu special- 
ist closed a deal for 
$10.3 million in seven 
days last year in 
the “most extraordi- 
nary moment of my 
life.” He’s listing two 
Edward Fickett-designed 
homes on Malibu 
Road for $11.6 mil- 
lion and $8 million. 

“He was the archi- 
tect to the stars,” says 
Hildebrand, whose clients 
have included Tori 
Spelling, Cuba Gooding Jr. 
and Andre Carter. 

>SALLY FORSTER 
JONES 

John Aaroe Group 
In her second year as 
president of the luxury 
properties division at 
John Aaroe Group, Jones 
represented Minecraft cre- 
ator Markus Persson in his 
acquisition of a $70 million 
home on Hillcrest Road 
in Trousdale Estates (edg- 
ing out rumored bidders 
Beyonce and Jay Z). She is 
listing an $18.5 mil- 
lion property once owned 
by Oscar De La Hoya “that 
still has quite a bit of 
Oscar memorabilia, like 
boxing gloves” through- 
out the house. 

>AARON KIRMAN 

John Aaroe Group 
President of interna- 
tional estates at his 
firm, Kirman has closed 
about $300 million in 



sales this year and has an 
estimated $600 million 
in listings. He’s listing the 
Danny Thomas residence 
with 360-degree views 
atop Hillcrest in Trousdale 
Estates for a rumored 
$135 million. He also is co- 
listing Malibu developer 
and Sportsmen’s Lodge 
owner Richard Weintraub’s 
$60 nullion Malibu estate. 
La Villa Contenta. 

>JADE MILLS 

Coldwell Banker 
Mills, whose clients have 
ranged from Lionel 
Richie to Jennifer 
Aniston, sold an 
off-market Spanish 
Mediterranean 
home in Bel Air for 
$38 nullion in March. 
“We’ve had quite 
a few sales in the 
$10 million range,” 
says the former cock- 
tail waitress, who 
has sold more than 
$3 billion worth of 
real estate during her 
career — starting 
with a $42,000 house in 
Van Nuys. 

>MYRA NOURMAND 

Nourmand ^Associates 
The housewife turned 
real estate powerhouse has 
run her brokerage for 
more than three decades. 
This year, she represented 
the buyer of Foy t and 
Jaglom’s 609 E. Channel 
Road home in Santa 
Monica for $23 million 
and Gianni Nunnari’s 
Bel Air home for nearly 
$16.6 million. In October, 
she sold Sheryl Crow’s 
Hollywood Hills com- 
pound for $11.1 million. 

>DAVID OFFER 

Berkshire Hathaway 
Offer has been the unof- 
ficial king of Brentwood 
for decades. This year, he 
handled the sale of Reese 
Witherspoon’s estate for 
$10.5 milhon. He also has 
gotten into development 
on his own. Using his mas- 
ter’s in architecture. 
Offer is working on his 
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Venice Tribe' 



Tami Pardee’s dominance of the nabe’s residential market, driven ever higher by the 
tech company influx, comes with a hint of remorse: ‘It used to be more bohemian’ 



“I moved here In 
1995 and fell In 
love,” says Pardee 
ofVenice. “I met 
my husband at the 
Circle Bar.” 



o 

z 

o 



M ark boal had been searching for 
a home in Venice for ages. The Oscar- 
winning writer of The Hurt Locker hired 
high-priced Hollywood lawyers and successful 
Beverly Hills-based brokers but kept missing out 
on the houses he wanted — often to clients of 
Tami Pardee. “I finallyjust switched horses and 
asked her to represent me; within a couple 
months, I had a house I loved,” says Boal. “The 
way business is done in Venice, it’s very local 
and very tribal — and she’s the chief of the tribe.” 
With more than $2 billion in career sales, the 
44-year-old founder of Pardee Properties is one 
of the nation’s top agents. In 2014, she closed 
152 deals with a total value of nearly $261 mil- 
lion. She sold Anjelica Huston’s compound 
for $11.5 million and has worked with Rosario 
Dawson, Matthew Modine and nearly every 
other Hollywood name who calls the trendy com- 
munity home. Still, she’s not like most of L.A.’s 
power agents: This mother of four (Taylor, 

11; Bailey, 8; and twins Jack and Tanner, 4) with 
husband Michael, owner of Venice-based 
special effects studio The Mission, drivesagray 
Toyota Sienna minivan. “I could drive a Ferrari, 
but I wouldn’t waste money on it,” she says. “I’d 
buy real estate.” She’s currently building a five- 
bedroom Old World modern-style home on 
a 10,000-square-foot lot in south Venice. 

Pardee finds herself even more in demand as 
her turfs residential market explodes. Sale 
prices jumped 19 percent year-over-year in July 
to a median of $1.7 million, according to Redfin 




— continuing a steady rise since Google 
arrived in 2011, leading a wave of tech companies 
(and their high-paid employees). “Venice has a 
soul to it,” says Pardee, whose firm has donated 
nearly $750,000 to local charities since 2009. “It 
used to be more bohemian, with prices rising 
so much, it’s not affordable to everybody. It’s sad.” 
Pardee’s career began in 1995, 
when the Boston University 



grad took a job as Sharon Stone’s personal assis- 
tant and ended up overseeing a remodel of the 
star’s Brentwood home. “She said, ‘Never say no 
to me — I don’t believe in the word no,’ ” recalls 
the Portland, Ore., native. “I literally got her foyer 
painted in the middle of the night once.” 

In 2001, Pardee’s life took a turn with a multiple 
sclerosis diagnosis. “It makes you live your life on 
purpose because you don’t know if you are going 
to wake up and not be able to walk,” she says. 
Her career success is insurance should she begin 
to show symptoms. “Now I can be taken care of. 
That is my motivator.” —j.r. 
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third Brentwood spec 
home, which he plans 
to list for $12 million to 
$13 million. The homes 
have been modern 
with a European twist, 
he says: “It’s been 
really fulfilling finan- 
cially and personally.” 

>JASON OPPENHEIM 

The Oppenheim Group 
For the past five years, 
the former trial lawyer 
has been president of 
Oppenheim Group — a 
continuation of a five- 
generations-old family 
business. “This is 
what I’ll do for the 
rest of my life,” 
he says. This year, he 
represented Humphries 
in his $6.2 million 
Beverly Hills acquisi- 
tion, represented Taye 
Diggs in a West 
Hollywood lease this 
summer and helped Major 
League Baseball star 
Evan Longoria find his 
$2 million home in West 
Hollywood. He repre- 
sented Diggs and Idina 
Menzel in the sale of 
their $2.6 million Studio 
City home in November. 

>TAMI PARDEE 

Pardee Properties 
(See sidebar, page 98.) 

>BARRY PEELE 

Sotheby’s 



Peele sold a 
Mediterranean home on 
the Bel-Air Country Club 
golf course for $26 million 
this year before selling 
a Paul Williams-designed 
property in Beverly Hills 
for $12 million. The agent, 
who often can be formd 
working and vacationing 
in the South of France, 
has been Madonna’s realtor 
for ages and even pho- 
tographed her tour and 
landed the cover shot 
on her 2006 CD/DVD I’m 
Going to Tell You a Secret. 

>KURT 
RAPPAPORT 

Westside Estate 
Agency 

After selling the land- 
mark Fleur de Lys 
for $102 million in 
2014, Rappaport 
continued to close 
some of L.A.’s most 
notable deals this year. He 
brokered the deal that 
allowed Steve Wynn to buy 
Guess jeans co-foimder 
Maurice Marciano’s nearly 
3-acre Beverly Hills 
estate for an estimated 
$48 million. He also sold 
Bea Arthur’s Brentwood 
estate to Frank Marshall and 
Kathleen Kennedy for 
nearly $15 million in 
August and represented 
former L.A. Mayor 
Antonio Villaraigosa in his 
Hollywood Hills purchase. 
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>JOYCE REY AND 
STACY GOTTULA 

Coldwell Banker 
This year, the eight-year 
partners closed a lease for 
Helen Mirren and Taylor 
Hackford’s Hollywood 
Hills home and hold 
the $39 million list- 
ing for the Goldwyn 
estate in Beverly Hills. 
Gottula and Rey, 
whose rookie deal 
was Sonny and Cher’s 
$4.2 million man- 
sion in 1978, also are 
listing a 26-acre Beverly 
Hills vineyard estate for 
$149 million. 

>BILLY ROSE 

The Agency 

The president and co- 
founder of brokerage 
The Agency has worked 
with such clients as 
Kim Delaney and UTA 
chairman Jim Berkus 
this year. He sold Ryan 
Phillippe’s 8,200-square- 
foot former home on 
Rising Glen Road 
for $15 million, a record- 
breaking price per 
square foot for the Srmset 
Park neighborhood. 




co-founder and partner of 
Westside Estate Agency 
says this year has been one 
of his best. In June, he 
sold Lori Loughlin and 
Mossimo Giannulli a Bel 
Air house that once 
belonged to Charles 
Bronson for $14 mil- 
I lion. His “one-on-one 
formula” is the key, 
Shapiro says. “I don’t 
operate like the 
other brokers, where 
I take dozens of list- 
ings. I just work with 
the clients I’ve had for 
years and their referrals.” 

>MAURICIO UMANSKY 

The Agency 

Umanslg^, who’s married 
to The Real Housewives 
of Beverly Hills’ Kyle 
Richards, does a huge vol- 
ume of transactions in 
Beverly Park. He is listing 
Max Azria’s $85 million 
Holmby Hills estate, Jeff 
Franklin’s Richard Landry- 
designed spec home 
above the Sunset Strip 
for $32 million and 
Michael Jordan’s personal 
residence in suburban 
Chicago for $14.9 million. 



>STEPHEN SHAPIRO 

Westside Estate Agency 
One of the nation’s top 
agents since the 1980s, the 



>BRANDEN WILLIAMS 
AND RAYNI ROMITO 
WILLIAMS 

Hilton ^ Hyland 



This husband-and-wife 
team remains among 
the top brokers in Beverly 
Hills. The pair sold the 
Hillcrest Road property 
to Persson for $70 mil- 
lion, the highest-ever sale 
price in Beverly Hills. 
They also sold the Beverly 
Crest home of former 
Sumner Redstone girl- 
friend Sydney Holland to 
Jennifer Lawrence for 
$8.2 million and Jeremy 
Renner and Kristoffer 
Winters’ Hollywood flip 
for $4.3 million. The 
parents of a 1-year-old 
girl also represented 
the buyers of Jonathan 
Frakes and Genie Francis’ 
Beverly Hills home for 
$12 million. 

>JONAH WILSON 

Hilton ^ Hyland 
Wilson represented the 
buyer of Antonio 
Banderas and Melanie 
Griffith’s Hancock 
Park home (reportedly 
Netflix chief content 
officer Ted Sarandos) for 
nearly $16 million, a 
high for the neighbor- 
hood. Says the 26-year 
industry veteran, “It’s 
nice to be able to sell 
homes that you love 
and that are beautiful 
and special.” QZZ3 






The Future of NYC’s Wild, Wild West 



N ew YORK’S FIRST SUBWAY STATION IN 

26 years opened Sept. 13, linking a once- 
barren stretch of midtown to Grand 
Central and Queens via the 7 train. The station, 
at 34th Street near 11th Avenue, is the latest 
high-profile evolution at Hudson Yards, the city- 
within-a-city rising near Pennsylvania Station. 
Could the $20 billion, 17 million-square-foot 
project lure media tenants from their traditional 
confines between 42nd and 59th streets? 

Retail corporations Coach 
and L’Oreal will lease in the com- 
plex’s first tower next year. 

But the only media power- 
house to announce a move to 
the area (in 2018) is Time 
Warner (Discovery also report- 
edly is eyeing the site). 

Hudson Yards has several 
advantages over the World 



Trade Center site, where Conde Nast and Time 
Inc. have led a media bum rush: The subway 
expansion brings the Far West Side within easy 
reach of commuters streaming into Grand 
Central Terminal from affluent northern suburbs, 
and the mixed-use behemoth also benefits from 
being by the northern terminus of the High Line, 
which links it to Chelsea and the Meatpacking 
District. It’s closerto existing media infrastructure 
— TV studios, newsrooms and publishing houses 
and also favored canteens 
— than Lower Manhattan, until 
recently a dining and night- 
life wasteland. Of course, these 
strengths boost rents: Lower 
Manhattan comes at a dis- 
count (sometimes bolstered by 
tax incentives) that struggling 
media companies may not be 
able to pass up. — billy gray 
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TICKETS ON SALE NOW 
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It’s TV’S soap opera 
within a soap opera, a 
show so big even 
Lucious Lyon couidn’t 
dream it up, with an 
A-iist guest star 
invasion (Chris Rock, 
Mariah Carey), a 
cannibai scene on the 
cutting room fioor 
and hints of a tour, a 
spinoff and a contract 
renegotiation 
as Hoiiywood’s most 
watched sophomore 
returns. Says 
co-creator Lee Danieis, 
‘I’m surprised the 
show’s even on the air’ 








Byers, who was 
shot on the set of 
Empire’s Leviticus 
nightclub, plays 
business-minded 
Andre, the oldest 
ofthe Lyon sons. 






Terrence Howard 
r-((e«8 stars as 
hip-hop music 
mogul Lucious Lyon 
while Smollett 
plays his openly gay 
singer son, Jamal. 
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A, dozen [mm mitets are mffMa/vmd a 

cluttoioi to^oKoce table in Beverfr Hills when 
one et Ibie mvieiXmei cteais her 

throat “\ th\nh\\aNe^!a!i^H ^Ve aa^e, 



tapping her cotton-. 
mawntti 



against tteM. “It ’s kim eiaxj 



caniy-pinV nans naDronsW 

t’skwham.’ 



“Oh, we like crazy,” says co-creator Danny Strong, 
coaxing her along. 

Her male hairdresser, she explains, had gone 
out one evening with his best girl friend and her 
boyfriend, and at the end of the night the boy- 
friend took the hairdresser aside and said, “You 
know, if you wanted to, you could suck my dick. 

I’m not gay or anything, but you know . . . it’s cool.” 

Before she can finish, the room — a mix of 
black, white. Latino, gay, straight, seasoned, green 
and the formerly incarcerated — is howling. “I’m 
scandalized,” one of the more established writers 
shrieks in faux horror, when another cuts him off: 
“No, this is f— ing good.” For the next 15 minutes, 
they boisterously debate what constitutes cheat- 
ing and whether this little tidbit is juicy enough to 
be repurposed as a storyline for season two. 

Welcome to the Empire writers room, which is 
every bit as provocative, unfiltered and refresh- 
ingly diverse as the series itself When the hip-hop 
drama starring Oscar nominees Terrence Howard 
and Taraji P. Henson as pigheaded music mogul 
Lucious Lyon and his fresh-out-of-prison ex-wife. 
Cookie, premiered in January on Fox, it blew up 
the decades-old mold of primetime programming 
— demonstrating that a show by black people, 
about black people and for black people could, in 
fact, appeal to other people, too. “For so long, 
we’ve had conversations that have ranged from 
challenging to nnproductive with various cre- 
ative partners about the value of having our shows 
reflect the audience that watches television,” 
says Fox TV Group chairman Dana Walden. “The 
result is that you can have a big, fat hit.” 

But Empire — conceived as either a “hip-hop 
Lion in Winter” or a “h\a,c\L Dynasty,” depend- 
ing on whether yon ask Strong or his co-creator 
Lee Daniels — was more than jnst a hit. It was 
a full-blown cultural phenomenon, the likes 
of which network television had not produced in 
years. It became the first series in more than 



20 years to increase its viewership with each 
successive episode, quickly earning high- 
profile fans in Oprah Winfrey, Jack Nicholson 
and Michelle Obama. Yes, black viewers made 
up 63 percent of the series’ nearly 18 million 
weekly broadcast audience, but it was bigger and 
broader than a single demo. Factor in all of 
the platforms on which Empire has been offered, 
and more than 26 million viewers have tuned 
in for its often-outrageous plot twists and catchy 
Timbaland-produced soundtrack. More impres- 
sive: It not only drew the yonngest audience for a 
network drama, with a median age of 43, but 
also the most social — 2.4 million tweets were fired 
off during the finale alone. All of which has the 
advertising community salivating; Fox’s asking 
price for a 30-second spot in the Sept. 23 premiere 
is said to be a staggering 8750,000, and as much 
as $600,000 — pczk American Idol range — for the 
remainder of the season. 



With outsized success, however, comes out- 
sized expectations and no shortage of backstage 
drama: Howard’s personal travails have turned 
him into a gossip-world pinata, Daniels has occa- 
sionally flexed his creative authority beyond the 
comfort zone of the network, and there are linger- 
ing concerns that too many big-name guest stars 
(Chris Rock, Mariah Carey, Rosie O’Donnell, the 
list goes on) could overwhelm the second season. 
But all of this soap opera within the soap opera 
ultimately is good for Fox, which needs as mnch 
attention as possible to keep its jnggernaut roll- 
ing. Even with Empire’s stratospheric viewership, 
the network wrapped the 2014-15 season at 
No. 4, down more than 20 percent from the previ- 
ous season. “The big question now,” says David 
Campanelli, director of national TV at media 
ad-buying agency Horizon Media, “is whether 
Empire gives Fox a launching pad to turn the net- 
work aronnd.” 




“I’m surprised the 
show’s even on 
the air right now,” says 
Daniels (center), 
directing the season- 
two premiere. 

“You got me, you got 
Taraji, and you got 
Terrence Howard. All 
three of us are 
batshit f — ing crazy.” 



O for an exclusive interview with the first family of empire, go to thr.com or thr.com/ipad. 
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“where we are in America with race relations 
is an ugly place, and it’s time we tear the roof 
off this motherf — er. It’s time we see that 
we are all one,” said Daniels from the Carnegie 
Hall stage at Empire’s season-two premiere. 

From left: Byers, Howard, Henson, 

Gray and Smollett. 



styling byMICHAEL FISHER 
On Byers: Perry Ellis suit, Calvin Klein shirt, The Tie 
Bar tie, Jimmy Choo shoes. On Howard: Calvin Klein 
suit and shirt, Ermenegildo Zegna tie. On Henson: 
Sophie Theallet dress, Kimberly MacDonald earrings 
and ring. On Gray: Perry Ellis suit and shirt, ASOS 
pocket square, Rolex watch, Kurt Geiger shoes. On 
Smollett: Paul Smith suit, Sunspel shirt, D Squared 
pocket square. To Boot New York shoes. 



“The show isn’t telling you what you should helieve. It’s holding up a mirror and 



Walden and her fellow chairman Gary 
Newman have supersized the episode load, upping 
the season-two order from 12 to 18, and now 
they’re propping possible companions to join the 
schedule as early as midseason. There’s chatter 
about a potential spinoff — “It’s coming,” promises 
Daniels — and even before the second season 
kicks off, Howard has begun dropping hints about 
a contract renegotiation, which could come as 
early as next summer. The studio already rewarded 
the stars of Empire with Rolex watches as a wrap 
gift for season one. “Fox has been really good to me 
and to the rest of the cast,” says Howard. “And as 
the business of the show grows, we should be able 
to participate in that growth.” 

When I ask showrunner Ilene Chaiken, who 
made a name for herself on Showtime’s The L 
Word, how she’s coping with all of it during a rare 
break from production, she just laughs: “I’m 
pretending that it’s no different than last season.” 

THE IDEA FOR EMPIRE WAS HATCHED WHEN 
Strong, 41, was driving around Los Angeles and 
heard a story about Sean “R Diddy” Combs on 
the radio. To the writer of HBO Emmy winners 
Game Change and Recount, the premise — an epic 
family saga set in the hip-hop world — suddenly 
seemed obvious, and he called Daniels, with whom 
he’d collaborated on Lee Daniels’ The Butler, and 
pitched it as a movie. Daniels, still stung from the 
tortuous path Butler had taken to get made, 
called back the next day. “Let’s do it for TV,” he 
told Strong. “It’d be nice to make some money.” 
What Daniels, Strong and executive producer 
Brian Grazer couldn’t have predicted when 
they sold Empire in the summer of 2013 was the 
degree to which it would strike a chord. This was 
heiore Black-ish, How to Get Away With Murder 
and Straight Outta Compton, when the prevail- 
ing wisdom in white-run Hollywood was to doubt 
the mainstream appeal of black subject matter. 
“The show had a lot of things going against it,” 
says Grazer. But Empire, as they envisioned it, 
wasn’t just about putting a nonwhite family and 
the world of hip-hop on primetime TV; it also 
would take on topics widely considered off-limits 
in the African-American community. 

“We’d be cowards if we dealt with something 
like pop music and pop culture and we didn’t 
deal with the things that are going on in our world 
today, whether it’s mental illness, homophobia, 
racism, classicism, sexism or police brutality,” says 
Jussie Smollett, whose character, Lucious’ openly 
gay son, Jamal, wrapped season one at the helm 
of the Lyon family record label — with his mother 
and two brothers looking to stage a hostile take- 
over and his father in jail for murder. But there 
were many others, including the series’ two leads, 
who had concerns about how the show would be 
received. Howard, who has been candid about 



his own homophobic upbringing, said in an inter- 
view with Vogue, “From the moment when they 
had the guys kissing in the first 20 minutes of the 
pilot, I was like ‘You’re going to lose everyone. 
Black people are going to change the channel.’ ” 
When I ask now how he feels, knowing how 
many didn’t, he laughs: “Fortunately, I’m not 
always right.” 

None of it fazed Daniels, an Oscar-nominated 
director who seems to be most comfortable when 
his audience isn’t. “You gotta shake ’em up to make 
’em think,” he says while editing the season-two 
premiere down the hall from the writers room. 
Minutes earlier, in a dark edit bay with eight 
staffers huddled around him, he said he wanted a 
joke about Ferguson, Mo., edited back in. Though 
he and his fellow producers won’t reveal specific 
plot points, themes of police brutality and the 
Black Lives Matter movement will feature more 
prominently in the upcoming season, which will 
delve into Lucious’ and Cookie’s pre-fame-and- 
fortune backs toiy. “We don’t set out to just do a 
juicy soap opera,” says Strong. “We set out to do a 
very truthful drama that’s also a soap opera.” 

Daniels has talked about wanting to dramatize 
a wider range of the African-American experi- 
ence in the series’ second season, and it was with 
this in mind that he. Strong and Chaiken brought 
in more black writers, including Shondaland alum 
Ayanna Floyd, who’d watched as Empire caught 
on with nearly everyone she knew. “There’s been 
an appetite for a long time for network television 
to do something different,” she says. “And black 
people, in particular, love to see themselves on 
television because they don’t see themselves a lot 
— and this wasn’t about seeing yourself in a way 
that makes you feel bad about yourself. It’s not 
a slave movie. They’re rich, they’re glamorous, 
they’re complicated ...” 

Though Daniels leaves the writing to Strong and 
Chaiken, he’s been known to pop in periodically 
to try to stir things up, pushing provocative ideas 
that are often drawn from his own experiences 
as a gay, black parent. He tells me about a call he 
recently got from his partner, who is white, about 
Daniels’ college-age black son, Liam. “My part- 
ner’s crying, and he goes, ‘I’m so worried. They 
just shot another kid. Is Liam going to be OK?’ I 
lied to him and said he’s going to be OK, but I’m 
worried,” says Daniels. “And that fear, that’s what 
we have to write about.” 

Writers like Joshua Allen, who joined the Empire 
room from CBS’ Hostages, say they look forward 
to Daniels’ whirlwind visits. “Whenever he comes 
in, he’s very honest about making sure that we hit 
those issues that we need to be hitting,” says Allen. 
“At the same time, he’s Lee, so he’s going to give 
you those OMG moments. You’re going to tweet 
about anything Lee Daniels does because he’s 
going to keep it outrageous.” 



But there are limits to how far even Daniels can 
push it. According to multiple insiders. Fox brass 
shot down an early idea to have Chris Rock’s 
character, who’s in jail with Lucious, be a cannibal 
in the first episode of the season. But Daniels, 
who directed the season opener, is said to have 
ignored the mandate and shot the Rock story 
as initially envisioned, including one particularly 
grotesque scene featuring the actor with a plate 
of human body parts before him. Rock agreed to 




“We’re rufflingfeathers and 
challenging the audience 
to think,” says Henson. “The 
same things cable shows do, 
but the difference is. It’s free.’ 



return to the series’ Chicago set for reshoots this 
summer, where sources say the cannibal plotline 
was scaled back to the point of barely detectable at 
the network’s insistence. 

THE CHRIS ROCK APPEARANCE WAS, 
nevertheless, something of a watershed for Empire. 

Chaiken had been enjoying her three-week 
reprieve between seasons this spring when she got 
word Rock was trying to reach her. Her assistant 
tracked her down in the California desert. “Um, 
I got a phone call for you,” she was told, “and I 
think it really is Chris Rock.” Rock had been try- 
ing to put in a good word for a writer, but once 
he got Chaiken on the phone, he said, “You know, 
I wouldn’t mind being on the show, but I want 
to do something really kind of cool and twisted.” 
Fielding this type of call was a new experience 
for Chaiken. “In the first season, you’re sort of beg- 
ging people to come and work with you, and we 
heard a lot of ‘no,’ ” she says. “Then in season two. 



i < 

O a 




112 I THE HOLLYWOOD REPORTER | 09.26.15 




being like, ‘Ye, this is the situation. Are you Lucious or are you Cookie?’ ”smoi.ett 



there were a lot of people who reached out to us 
and said, ‘Hey, I want to do something.’ ” 

The Empire writers found a way to work Rock 
in, just as they worked in Marisa Tomei, Lenny 
Kravitz, Ludacris, O’Donnell and Pitbull, all of 
whom wanted to be part of the phenomenon. The 
season opener also features blink-and-you-miss- 
them cameos from the Rev. Al Sharpton, Vogue’s 
Andre Leon Talley and CNN’s Don Lemon. 
“Now everyone wants to be on the show,” says 



staged Sept. 12 at Carnegie Hall, with past and 
present guest stars, including Courtney Love, 
Naomi Campbell and Mariah Carey, dangling 
from Daniels’ arms at the afterparty. Gold-plated 
Empire buses have been traveling around the coun- 
try, brands like Pepsi have signed on as seasonlong 
sponsors and, soon, the windows of Saks Fifth 
Avenue will feature an exclusive Empire-msY>\reA 
fashion collection from designers Cushnie et Ochs 
and Jimmy Choo. There are more albums coming 































i)ii[ NUMBERS 

$750K 

Asking price for a 
30-second spot in the 
season-two premiere 




Percentage of 
Empire’s 17.7 miilion 
weekly broadcast 
audience that was black 



SOM 

People who have 
watched the 
season-one finale 



4.2M 

Empire followers 
across Twitter, 
Facebook, Instagram, 
Tumbirand Google+ 



425,712 

Empire soundtracks sold 



Henson, for whom the parade of guest stars 
doesn’t seem to be sitting particularly well. “I get 
it. What was that song [“Still Tippin’ ”~\? ‘Back 
then [hoes] didn’t want me; now I’m hot, [hoes] 
all on me.^’ I guess it’s a compliment, but ...” 
Chaiken and her employers at Fox are aware 
that at a certain point, such stunt casting can 
overwhelm a show; and when I suggest to Daniels 
that there have been rumblings at the network 
that perhaps he’s overused his impressive Rolodex, 
his eyes bulge. “You think we wanted the names.^ 
No, it was [Fox] that wanted them,” he says. 
“Don’t get it twisted.” He then admits that when 
his A-list pals ask to be on the show, he has a 
hard time saying no and often lets Strong “play the 
bad guy.” Later, I run the scenario by Strong, who 
laughs, “That is true.” 

Maintaining the improvisational spirit of 
Empire’s first season will be among the show’s 
toughest challenges as season two gets under- 
way. Already, a star-studded premiere event was 



— the first debuted at No. 1 on the Billboard 200 
chart in March and remained in the top 100 for 
19 weeks — and discussions about a Glee-sty\e con- 
cert tour with members of the cast continue. 

And though there are no deals in place yet, 
Daniels announced at a TV conference in early 
August that “without question” there would be 
a spinoff, which he later suggested would center 
on a young Cookie. It was the first that Henson 
had heard of the plan, and the Fox executives hud- 
dled in the back of the room also were taken by 
smprise. They all watched as the news began rock- 
eting around the web; even Daniels, who has a 
long history of dropping bombs like this, was sur- 
prised by the frenzy that transpired. “To me, 
what that says is ‘Lee Daniels, keep your f— ing 
mouth shut,’ ” he jokes, then clarifies: “It ain’t com- 
ing anytime soon because we have to make sure 
this one is on the ground first, but it’s coming.” 

The first four episodes were delivered to the 
network by early September, and if there are any 



concerns about a sophomore slump, nobody is 
letting on. “The audience who loved the show last 
year is going to see the same level of storytell- 
ing this year,” promises Newman, without giving 
anything away. I ask whether it wdl be enough to 
continue shattering Nielsen records, adding view- 
ers for another 18 consecutive weeks. “We’ve been 
pretty vocal with our showrunner, our producers 
and, frankly, anyone who will listen that that’s not 
our measure of success,” he says. “The only thing 
that we can control is doing a quality show.” 

ON THE CHICAGO SET IN LATE AUGUST, 
Smollett is whizzing around the cavernous halls 
on a hoverboard — a gift from Ne-Yo, who 
has joined the show as a music producer — while 
Henson and Howard head to Lucious’ living 
room to rehearse. 

Howard needs a couple of minutes to get com- 
fortable with the material, but after a few 
run-throughs, it’s all clicking. The scene — which 
ends with Cookie slamming the door on her 
ex-husband — is classic Empire, a mix of bawdy 
theatrics, melodrama and tight, delicious dia- 
logue. (“You ain’t a boss, Lucious, you’s a busta,” 
Cookie snarls at one point.) And no two actors 
seem to have more fun with all of it than Henson 
and Howard, who tease each other mercilessly 
when the cameras are off. 

But somewhere between take two and take 12, 
a “Page Six” item suggesting Howard’s screen 
time is being “scaled back because of his recent 
divorce drama and numerous prior allegations 
of domestic abuse” begins circulating online. All 
summer long, the New York Post — which, like 
Empire, is a product of Rupert Murdoch — kept 
up a steady drumbeat of items about Howard’s 
bitter battle with his second wife and a reported 
divorce from his third. When I connect with 
Walden a few weeks later, she emphatically denies 
the report. “Taraji and Terrence are the leads of 
this show, they are at the center of Empire, and we 
would never look to displace Terrence from that 
position,” she says, suggesting that Howard’s role 
is, if anything, greater this season than last since 
he’s doing significantly more performing and song- 
writing. “Honestly,” she adds, “it was a silly item 
that will be completely disproved once the show is 
on the air.” 

The embattled actor has, however, reduced his 
press availability, presumably fearing questions 
will shift toward his offscreen drama. His co-stars 
have been advised not to comment on the ongo- 
ing saga, but Daniels can’t help himself. “That 
poor boy,” he says, fiercely protective of his actor. 
He then alludes to other actors who have been the 
subject of domestic abuse allegations in the 
past. “[Terrence] ain’t done nothing different 
than Marlon Brando or Sean Penn, and all 
of a sudden he’s some f— in’ demon,” says Daniels. 
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“That’s a sign of the time, of race, of where we 
are right now in America.” 

Fortunately, the media has been far kinder to 
the rest of Empires cast, particularly 45-year-old 
Henson, whose stock has soared since the series 
premiered. She has graced the covers of Glamour, 
Allure and W and, earlier this summer, picked 
up the series’ only major Emmy nomination for 
outstanding actress in a drama series. “Taraji 
was what I call ‘Project Royalty’ because in the 
projects, honey, she is royalty,” says Daniels, who 
courted her for the role. “She was Meryl Streep in 
the streets; it just took a moment for white 
America to catch on.” 

On the set, Henson has assumed the role of 
den mother, keeping close tabs on how each of 
her fictional sons — Smollett (Jamal), Trai Byers 
(Andre) and Bryshere “Yazz” Gray (Hakeem) — is 
managing his overnight stardom. She is tightest 
with Smollett, 32, who sought her advice before 
sitting down with Ellen DeGeneres in March to 
discuss his own sexuality. When I ask him about 
his now-famous remark to DeGeneres that 
“there’s never been a closet that I’ve been in,” he 
tells me, “If millions of people are listening to 
what you’re saying, then you should say something 
worth listening to.” 

Unlike Jamal, for whom coming out was con- 
sidered a threat to the family business, Smollett 
has signed a modeling contract with P. Diddy’s 
clothing line, presented a VMA to Kanye West and 
performed at events including the BET Awards. 
For 21-year-old Gray, who had never boarded a 
plane, much less acted professionally, before 
flying from Philadelphia to Los Angeles for his 
Empire audition in early 2014, the rise has been 
even more startling. “I make sure he’s saving his 
money and getting a business manager,” says 
Henson. “I want him investing in property and art 
and not in shoes and cars.” 

The Empire halo has extended well beyond the 
cast, with both Chaiken and Daniels inking rich 
overall deals with the show’s studio this spring. By 
August, Daniels already had scored a pilot order 
for a potential series about a girl group trying to 
make it in Atlanta without so much as a script to 
show Fox. That he intends to produce it without 
his Empire counterparts is said to have ruffled 
feathers internally, though nobody involved will 
say so publicly. 

As I pack up my things back at Empire’s Beverly 
Hills headquarters, I mention how convinced 
people seem to be that the series will return even 
bigger on Sept. 23. Daniels swats his hand dismis- 
sively. “I don’t buy the hype,” he says. “I don’t 
because the hype told me I was getting [an Oscar] 
nomination for The Butler. I bought into it for 
a second, and then I got my feelings hurt.” He 
pauses. “I know what goes up must come down 
... and I’m prepared for the worst.” BZZ3 



4 itiiu LOCKE 



Jamie ROSENGARD 



HOMETOWN Houston 
PRIOR GIGS “Three novels and 
50 screenplays that were never 
produced.” 

HOW I LANDED THIS GIG “Danny 
Strong says it’s because I told him 
he was cute during our interview.” 
FAVORITE CHARACTER TO 
WRITE FOR Andre 
MOST PLAYED ARTIST ON MY 
IPOD Lightnin’ Hopkins 
FAVORITE SHOW Jane the Virgin 



JaNeika JAMES 



HOMETOWN Tampa, Fla. 

PRIOR GIG VHl scripted 
development 

FAVORITE CHARACTER TO WRITE 

FOR “Jamal. Cookie’s the heart 
of the show; Jamal is the soul.” 

MOST PLAYED ARTISTS ON 
MY IPOD NIckI Minaj and Lianne 
La Havas 

FUN FACT JaShelka is her twin. 








Radha BLANK 

HOMETOWN New York 

PRIOR GIG The Get Down (Netflix) 

FAVORITE CHARACTER TO WRITE 

FOR “Cookie — I’m from Brooklyn 
and Harlem, and I know that voice: 
strong, unapologetic and still all 
woman.” 

MOST PLAYED ARTIST ON MY 
IPOD Prince 

FAVORITE TV SHOWS Match Game 
78 and The Golden Girls 



Writer assistant 
HOMETOWN DIx Hills, N.Y. 

PRIOR GIG llene Chalken’s assistant 
on Black Box (ABC) 

FAVORITE CHARACTER TO WRITE 
FOR “Hakeem! #TeamDimples" 
MOST PLAYED ARTIST ON MY IPOD 
Florence + The Machine 
FAVORITE SHOW Top of the Lake. 
It’s coming back so it counts.” 



WRITERS 




‘We’ve got African- 
Americans, Latinos, 
whites — it’s this 
really cool blend of 
America,’ says Danny 
Strong of Empire’s 
newly expanded staff 





PRIOR GIGS Black Box (ABC), 

The L Word (Showtime) 

FAVORITE CHARACTER TO 
WRITE FOR “I’m a mother. I don’t 
have favorites.” 

MOST PLAYED ARTIST ON MY 



IPOD Bob Dylan 

FAVORITE TV SHOW Orphan Black 
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[lie HAYWOOD 

HOMETOWN Milwaukee 



PHOTOGRAPHED BY 

Christopher Patey 

on Aug. 28 at the Empire 
offices in Beverly Hills. 
Not pictured: Writers Wendy 
Calhoun and Robert Munic. 



PRIOR GIGS Private Practice 
(ABC), Soul Food (Showtime) 

HOW I LANDED THIS GIG 

“I stalked Danny Strong until 
he agreed to lift the restraining 
order. Then I interviewed.” 

FAVORITE CHARACTER TO 
WRITE FOR Jamal 
MOST PLAYED ARTIST ON MY 
IPOD Prince 



PRIOR GIG The Leftovers (HBO) 
HOW I LANDED THIS GIG “My 
friend on staff, Malcolm Spellman, 
pitched me to llene.” 

FAVORITE CHARACTER TO WRITE 
FOR “Easy answer is Cookie or 
Lucious, but seriously, I have fun 
with all of them.” 

FUN FACT Former editor-in-chief 
of hip-hop bible The Source. 



Caiiito RODRIGUEZ 

HOMETOWN The Bronx, N.Y. 



tyanna FLOYD 



HOMETOWN Toledo, Ohio 
PRIOR GIGS Hannibal (NBC), Falling 
Skies (TNT), Hit the Fioor (VH 1) 

FAVORITE CHARACTERS TO 
WRITE FOR “Lucious, Cookie and 
Anika — I can’t pick one!” 

MOST PLAYED ARTIST ON MY IPOD 

Mary J. Blige 

FAVORITE TV SHOWS House of 
Cards and Orange Is the New Black 



I lamiiiESCAJEDA 



HOMETOWN Bonita, Calif. 

PRIOR GIGS Justified (FX), 

Better Off Ted (ABC) 

FAVORITE CHARACTER TO 
WRITE FOR “Andre is my favorite 
character, but I love to write 
for Cookie.” 

MOST PLAYED ARTIST ON MY 
IPOD AC/DC 
FAVORITE TV SHOWS 

Silicon Vaiiey, Game of Thrones 
and UnREAL 



Malcolm SPELLMAN I 

HOMETOWN Berkeley, Calif. 

PRIOR GIG Our Family 
Wedding (Fox Searchlight) 

FAVORITE CHARACTER TO 
WRITE FOR “Lucious and Cookie 
make it easy, but the new 
Anika in season two is my fave.” 
MOST PLAYED ARTIST ON MY 
IPOD Fantastic Negrito 
FAVORITE TV SHOWS Peaky 
Blinders, UnREAL, Game 
of Thrones and Silicon Valley 



JaSheika JAMES 



HOMETOWN Tampa, Fla. 

PRIOR GIG Revenge (ABC) 

HOW I LANDED THIS GIG 
‘Tm a fellow of the Fox Writers 
Intensive Program and was 
a script coordinator last season.” 
FAVORITE CHARACTER 
TO WRITE FOR Hakeem 
MOST PLAYED ARTIST ON MY 
IPOD Ester Dean 
FAVORITE TV SHOWS 
Twinning, Scandal and How to 
Get Away With Murder 



Joskaa AN 



Darnijf STRONG 



HOMETOWN Chicago 
PRIOR GIG Hostages (CBS) 
FAVORITE CHARACTER TO 
WRITE FOR “Andre Lyon. I can’t 
help rooting for the underdog.” 
MOST PLAYED ARTIST ON MY 
IPOD Stevie Wonder 
FAVORITE TV SHOWS “Game 
of Thrones and House of 
Cards. I love anything epic with 
unexpected deaths.” 



Co-creator 

HOMETOWN Manhattan Beach, 
Calif. 

PRIOR GIGS The Butler (The 
Weinstein Co.), Game Change 
(HBO), Recount (HBO) 

FAVORITE CHARACTER TO 
WRITE FOR Hakeem 
FUN FACT Strong had onscreen 
roles on Buffy the Vampire Slayer 
(Jonathan) and Gilmore Girls (Doyle). 



Q TO HEAR EMPIRE'S WRITERS DISCUSS CREATING OMG MOMENTS FOR SEASON TWO, GO TO THR.COM OR THR.COM/IPAD. 
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You can have only one 
favorite show. Now, thousands of 
the town’s insiders pull the trigger 
and name theirs in THR’s ranked 
list, as the cast of Modem Family, 
up for a record-breaking sixth 
outstanding comedy Emmy, bring 
some back to life, and stars 
and creators reveal their never-told 
stories (Cosby as Sam Malone?!) 

EDITED BY 

Benjamin Svetkey and Andy Lewis 

PRODUCED BY 

I Stacey Wilson Hunt 1 
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Married ... With Children 
Sofia Vergara and Ed O’Neill 
as Peg and Al Bundy 

“I love dressing up like Ed’s first 
TV wife. I’m starting to think 
Ed just signs up for roles where his 
wife has really big boobs. I’m 
glad I made the cut!” says Vergara. 
Adds O’Neill: “It was fun to 
revisit the Bundys with another 
to beautiful woman.” ^ 



100 FAVORITE TV SHOWS 



What’s the best TV show of all time? Who knows? This poll is strictly 
abouifavorite shows, the programs people in Hollywood hold nearest 
to their hearts — that remind them of better times or speak to their 
inner child or inspire their creativity or just help them unwind after a 
crappy day at the studio — even if one or two of the programs listed 
here aren’t exactly masterpieces of the medium. 

Last year, THR published the world’s first movie list based on a 
polling of Holl 3 wood pros. This year’s TV survey was handled in a 
similar fashion. We asked more than 2,800 industry people — including 779 actors, 366 
producers and 268 directors, among others — to choose their favorite series of all time 
(excluding talk shows and news programs). Although the survey was anonymous, some big 
names were willing to go on the record. “My favorite is Twin Peaks,” says Damon Lindelof, 
co-creator oiLost (No. 16 on the list, five above David Lynch’s mystery). “It quite literally 
changed the way my brain worked.” Mike Hopkins, CEO of Hulu, picks The Sopranos 
(No. 6). “It’s just classic. It had everything,” he says. But even when respondents didn’t 
volunteer their own identities for the public, the resrdts of this survey are full of surprises, 
starting with the show Hollywood chose as its all-time No. 1 favorite. 



1 Friends 

(1994-2004) NBC 
On May 6, 2004, more than 52 mil- 
lion people tuned in to the final 
episode of Friends, making it the 
fourth-most-watched finale in U.S. 
history when it aired. But it’s the 
show’s lingering hold on the Zeitgeist 
that creators David Crane and Marta 
Kauffman find so gratifying — and 
a little baffling. “It’s completely sur- 
real,’’ says Crane, 58. “From the 
way the show got on the air, to the 
fact that we had 10 amazing years, 
and that kids today are embracing 
it. You’d think they’d be like, ‘This 
is tired, old TV.’ ’’ On the contrary. 
Even Taylor Swift is a fan; she recently 
performed “Smelly Cat” with 
Lisa Kudrow onstage in Los Angeles. 
Crane and Kauffman laugh today 
when they reflect on some of the 
notes that preceded the series’ 1994 
premiere. Former NBC chief Don 
Ohlmeyer thought viewers would 
think Monica was “a slut” for sleep- 
ing with a guy on the first date, and 
others felt the gang’s coffee- 
house couch was too “fleshlike” (it 
was swapped for something less 
“downmarket”). “But overall, there 
were very few notes by today’s 
standards,” says Kauffman, 59. “Our 
own personal mantra was, ‘Let’s 
do a show we would actually watch.’ 
And we stuck to it.” 

2 Breaking Bad 

(2008-2013) AMC 

HBO, Showtime and, ultimately, 

FX passed on this dark drama about 
a disillusioned chemistry teacher 
turned meth dealer. “It was dead as a 
hammer,” says creator Vince Gilligan, 
48, when his agent at ICM sent it to 
AMC, which was desperate for origi- 
nal series. “Why don’t you send it to 
the Food Network? It’s a show about 
cooking, after all,” Gilligan recalls 
saying. In 2006, AMC picked up the 
series and approached John Cusack 
and Matthew Broderick to star. But 
Gilligan, a former writer of No. 3 
on this list, remembered an X-FUes 
episode with Bryan Cranston and 
cast the actor as his lead. 

3TheX-Files 

(1993-2002) FOX 

The creepy title music. The endless 



conspiracy theories. The tapeworm 
guy living in the sewer. “There was 
nothing like it on TV,” says creator 
Chris Carter, 57, ofthe paranormal 
thriller, one of Fox’s first home runs. 
“We were taking a genre that had 
been unloved for a long time and 
super heating it. I think we opened up 
an opportunity for a different kind 
of storytelling, the kind of saga sto- 
rytelling that’s become a staple of 
cable TV.” 



4 Game of Thrones 

(2011-PRESENT) HBO 

The biggest hit in HBO history — 
it has surpassed this list’s No. 6 The 
Sopranos — keeps fans hooked 
with the bloodiest, most shocking 
cliffhangers on TV (say it ain’t so, 
Jon Snow!). But co-creator David 
Benioff sees the dragon-and-swords 
series as less a thrill ride than a 
sociopolitical parable. “Ultimately, 
it’s not just about good versus evil,” 
he says. “It’s about people of good 
intentions who come into conflict 
with each other because they have 
very different views ofthe world.” 



5 Seinfeld 

(1989-1998) NBC 

“Milton Berle once told me that if 
you can’t make a character funny, 
make him interesting,” says Michael 
Richards, 66, who turned Kramer, 
Jerry’s screwball next-door neighbor, 
into the quintessential sidekick on 
the decade-defining sitcom that was 
famously “about nothing.” 



6 The Sopranos 



(1999-2007) HBO 

“New Jersey is beautiful even in its 
industrial wasteland-ness,” says 
creator David Chase, 70, of his epic 
mob drama’s signature setting. 

“My edict was that all location filming 
had to take place in Jersey, not in 
Queens, where the soundstages were. 
I felt that Jersey gave the show a 
different look from previous organized 
crime [dramas].” 



7 Saturday Night Live 

(1975-PRESENT) NBC 

It’s been good and not so good, but 
SNL has remained a reliable comedy 
fix for 40 years. “My tombstone 
should say ‘uneven’ because [the 



show] has never been described any 
other way,” says creator Lome 
Michaels, 70. “You can’t possibly be 
perfect for 90 minutes. But you can 
have a certain other kind of magic.” 

8 1 Love Lucy 

(1951-1957) CBS 

Its influence continues to be felt 
today (without Lucille Ball, there’d 
be no Amy Poehler, Tina Fey or Amy 
Schumer), with Lucy popping up 
where least expected. “I have it on 
in the background [of my trailer] 
constantly,” says Guillermo Diaz, who 
plays the former Black Ops assassin 
on ABC’s Scandal. “It keeps me from 
going to the dark side.” 

9 Mad Men 

(2007-2015) AMC 

If creator Matthew Weiner’s former 
reps had their way, his ad agency 
drama wouldn’t have gone to AMC. 
The message he recalls hearing: 
“You’re coming off The Sopranos. I 
know you love this project, but 
don’t go there. It’s really low status. 
No money. And even if they do it, 
they’ve never made a show before. 
You don’t want to be their first.” 
Fortunately, Weiner didn’t listen. 

10 The Simpsons 

(1989-PRESENT) FOX 

There was a recent near-disaster 
(Harry Shearer almost walked over a 
contract dispute), but the longest- 
running scripted series in TV history 
— 573 episodes and counting — 
looks set for another 27 seasons. Two 
things you’ll never see no matter 
how long it’s on the air: “Homer and 
Marge will never break up,” prom- 
ises showrunnerAl Jean. “And Bart 
and Lisa will never age.” 

11 The West Wing 

(1999-2006) NBC 

Sidney Poitier was the first star 
approached to play President Bartlet 
in the political drama, but “those 
talks didn’t get far,” recalls creator 
Aaron Sorkin, 54. “Next was Jason 
Robards, but he was in bad health. 
We read some other actors — Hal 
Holbrook and John Cullum — but 
then one day [producer] John 
Wells called and said, ‘What about 
Martin Sheen?’ ” 
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12 Sex and the City 

(1998-2004) HBO 

What do Carrie Bradshaw and 
Don Draper have in common? The 
Mad Men pilot was shot down 
the hall from SATC’s longtime home 
at Queens’ Silvercup Studios, so 
Matthew Weiner would pay visits 
to the women next door. “I would sit 
at the table, and they would say funny 
shit,” recalls Weiner. “[Showrunner] 
Michael Patrick King would say things 
like, ‘Oh, you’re here on the per- 
fect day. We all finally got our periods 
in sync.’” 

13 M*A*S*H 

(1972-1983) CBS 

Robert Altman famously dissed 
the TV adaptation of his 1970 film set 
in a Korean War mobile Army hospi- 
tal. But “Altman was making only one 
movie — we were making a whole 
show,” says Jamie Farr, 81, who played 
cross-dressing corporal Klinger. 

“We were groundbreaking. We were 
the first series to show blood on 
the screen. We were always pushing 
to see how far we could go.” Its finale 
is still the highest-rated TV episode, 
with 125 million viewers. 

14 Modern Family 

(2009-PRESENT)ABC 

The show’s casting director saw 
1,400 actors; 400 of them auditioned 
for creators Steve Levitan and 
Chris Lloyd. But even as the cast was 
whittled down to eight, tweaks were 
made. “Jesse Tyler Ferguson came 
in for the part of Cam, but he didn’t 
feel right,” recalls Levitan. “So we 
asked him to come back for Mitchell. 
He said, ‘Thank God, because I’m 
really more of a Mitchell.’ ” 

15 Lost 

(2004-2010) ABC 

Showrunners Damon Lindelof, 42, 
and Carlton Cuse, 56, didn’t think 
viewers would notice the “Dharma 
Initiative” logo — the emblem for the 
fringe-science group that wouldn’t 
become important until season two 
— stuck on the side ofthe crashed 
plane in the pilot of their castaway 
mystery. “But [the logo] exploded 
across the Internet,” recalls Cuse. 

“It really inspired us to be compli- 
cated — people wanted that, even 
though it was certainly not what the 
network wanted.” 

Arrested Development 

(2003-PRESENT) FOX, NETFLIX 

Proving cancellation isn’t forever, 
the comedy about the dysfunctional 
Bluth family that Fox shut down in 
2006 came back on Netflix in 2013. 
But with one change; The show now 
focuses on one character per epi- 
sode. “I like to think ofit as chapters 
in a book,” says creator Mitchell 
Hurwitz, “or spokes in a wheel.” 

17 TheTVuilight Zone 

(1959-1964) CBS 

“An honest, intense, ambitious 
fellow” is how actor Noah Keen, 94, 
remembers creator and host Rod 
Serling. Keen starred in two episodes 
ofthe trippy anthology series (196Ts 



“The Arrival” and 1962’s “The Trade- 
Ins”), but the experience continues 
to haunt him today. “After all these 
years, people still tell me, ‘I saw you 
on TV last night.’ ” 

18 30 Rock 

(2006-2013) NBC 

Tina Fey’s backstage sitcom — 
based on her years writing for SNL 
— never was a ratings bonanza. 

But it struck a chord with the indus- 
try. “I remember the first year [at 
the Emmys],” Fey, 45, told THR. “It 
was one ofthe years the Emmys 
were in the round, and we were 
seated behind the stage — we just 
saw people’s butts all night. We 
lost everything, but we won best 
series. Alec Baldwin was so sure we 
weren’t going to win that he was in 
the bathroom. He missed it the first 
time. We’re lucky [it was] repeated.” 

19 The Mary Tyler Moore Show 

(1970-1977) CBS 

Initially, Mary Richards was supposed 
to be a divorcee. “But networks at 
the time didn’t want divorcees, Jews 
or men with mustaches,” half-jokes 
creator James L. Brooks, 75. Brooks 
didn’t win all his battles with net- 
work censors, but he won more than 
most. The newsroom sitcom was 
the first to make references to casual 
sex and birth control and to have 
gay characters. 

28 Twin Peaks 

(1990-1991) ABC 

It only lasted two seasons, but 
David Lynch’s surreal crime series 
built enough of a cult following that 
Showtime is bringing it back for a 
revival in 2017. That cult includes big 
names, like Lost’s Carlton Cuse, 
who says he’s constantly paying hom- 
age to Peaks with his creepy A&E 
series Bates Motel: “Twin Peaks was 
like a shot of Everclear straight to 
your subconscious,” he says. X-Files 
creator Chris Carter is a big fan, 
too. “Sul generis” — Latin for “one 
of a kind” — is how he describes it. 

21 House of Cards 

(2013-PRESENT) NETFLIX 

“People thought we were crazy 
when we made the Netflix deal,” 
says Kevin Spacey, referring to the 
$100 million the streaming ser- 
vice reportedly paid for two seasons 
ofthe political drama — season 
one of which it then rolled out, all 
13 episodes at once, in a risky binge- 
viewing strategy. “But I’m kind 
of used to people thinking I’m a 
bit nuts.” 

22 will & Grace 

(1998-2006) NBC 

Vice President Biden credited this 
sitcom about a single woman and 
her gay best friend with paving the 
way for same-sex marriage. But 
not everyone was thrilled with the 
idea of openly gay characters. “The 
run-through went well,” recalls co- 
creator Max Mutchnick, 49. “But that 
night, our agent asked me if I would 
consider making the Will character 
straight. I have a new agent now.” 
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Breaking Bad 
Eric Stonestreet (left) as 
Walter White andJesse 
Tyler Ferguson as Jesse Pinkman 

“Anytime you get to see Bry-Bry 
in his underwear blazing 
across the desert — he//o/” jokes 
Stonestreet about his favorite 
Breaking Bad scene, referring 
to the pilot’s infamous 
opening of Bryan Cranston 
, in histighty-whities. 




3 




■ —NO. 23— ' 

Cheers 

From left: Nolan Gould, 
Ariel Winter, Julie Bowen, 
Rico Rodriguez, Ty Burrell 
and Ferguson as Woody, Carla, 
Diane, Norm, Sam and Cliff 

"Ted Danson made wearing 
this outfit look so effortless,” 
says Burrell. “I feel 
like I’m always pushing a 
rock up a hill.” 
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23 cheers 

(1982-1993) NBC 

NBC’s first choice to play Sam 
Malone? “Bill Cosby,” remembers 
co-creator Les Charles, 72. “We 
declined because it would have 
meant doing the Bill Cosby Show." 
Cosby, of course, did get his own 
show, which turned NBC’s Thursday 
nights into a ratings juggernaut. 

“We were worried because the 
ratings were so dismal,” says George 
Wendt, who played Norm. “But 
The Cosby Show premiered, and it 
lifted the whole night.” 

24 The Walking Dead 

(2010-PRESENT) AMC 

“An apocalyptic Western” is how Fear 
the Walking Dead showrunner Dave 
Erickson describes AMC’s original 
zombie series, cable’s highest-rated 
show. “There was such humanity 
in something so monstrous ... this 
strange balance of grotesque and 
human. That’s one of the reasons the 
show has been successful.” 

25 The Big Bang Theory 

(2007-PRESENT) CBS 

“There’s a childlike quality to our 
physicists,” says co-creator Chuck 
Lorre, 62, theorizing on what makes 
his sitcom about nerdy scientists 
such a huge hit. “These characters 
are in need of protection.” 

26 Orange Is the New Black 

(2013-PRESENT) NETFLIX 

“She does not follow anybody’s 
ideas about what she should 
be,” says Shonda Rhimes of Jenji 
Kohan, 46, creator of this ground- 
breaking women’s prison drama. 

“I see Orange Is the New Black 
and I think, T never would have 
thought of that in a million years.’ 

I can’t stop watching.” 

27 Buffy the Vampire Slayer 

(1997-2003) WB.UPN 

Nearly 20 years since its debut, Buffy 
remains ahead of its time for mak- 
ing a female superhero the star of the 
show. So far ahead of its time that 
creator Joss Whedon, SI, Jokes about 
what the network notes might look 
like if he pitched the show today: 

“ ‘Can’t we make her more passive?’ ” 
he chuckles. 

28 ER 

(1994-2009) NBC 

The smash hit medical drama made 
household names out of George 
Clooney and Julianna Margulies. But 
at first, NBC hated it. “They were 
very vocal about that fact,” says EP 
John Wells, 59. “We weretellinglO, 
12, 13 stories in an hour — it was too 
much. But we tested it, and NBC put 
it on the air. By November, we were 
the No. 1 show in America and on the 
cover of Newsweek.” 

29 six Feet Under 

(2001-2005) HBO 

Every episode of the funeral home 
drama opened with a shocking 
death — getting struck by lightning, 
getting cut in half by an elevator — 
but that wasn’t cable-edgy enough 
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to satisfy HBO. Recalls creator Alan 
Ball, 58: “The note I got — probably 
my favorite note ever — was, ‘It feels 
a little safe. Can you Just make the 
whole thing a little moref — ed up?’” 

30 The Wire 

(2002-2008) HBO 

It’s not Just one of Hollywood’s favor- 
ite shows but also that of a certain 
resident of Washington, D.C. “I’m a 
huge fan,” President Obama said in 
March, when he invited creator David 
Simon to the White House. “I think 
it’s one of the greatest, not Just televi- 
sion shows, but pieces of art in the 
last couple of decades.” 




the 21st century was, urn, elemen- 
tary, according to co-creator Steven 
Moffat, S3. “There’s a harmony 
between the two eras. Back then, 
people wrote Journals; now they 
write blogs. People sent telegrams; 
now they’re called texts . . .” 

34 South Park 

(1997-PRESENT) COMEDYCENTRAL 

George Clooney probably is the 
man most responsible for getting Matt 
Stone and Trey Parker’s R-rated 
cartoon on the air. When a primitive 
prototype “Christmas episode” 
started making the rounds on VHS in 
Hollywood in the mid-’90s, the star 
loved it so much that he supposedly 
had 300 VHS copies made and 
passed them out to friends. Clooney 
has done voice work on the show. 

35 StarTrek 

(1966-1969) NBC 

“Maybe the special effects weren’t 
great, or they had to make certain 
costuming decisions, but when you 
heard that music, you knew you 
were going to get something won- 
derful,” says screenwriter Robert 
Gordon, whose love of Trek led him 
to write the 1999 feature film 
Galaxy Quest. “Every show was 
a big idea. An allegory about 
Vietnam or man’s nature in the uni- 
verse or how power can corrupt.” 

36 The Muppet Show 

(1976-1981) SYNDICATED 

It’s amazing what can be done with 
felt. “There’s something wonderful 
about the honesty of the characters,” 
says Jim Henson protege Bill Prady. 
“What made the characters endear- 
ing was that they wore their hearts 
on their sleeves. They lived life all the 
way out.” They’ll soon be living it 
out again; Prady is producing a revived 
series (a late-night talk show with 
Miss Piggy hosting, natch) with all the 
original characters, coming to ABC 
on Sept. 22. 



31 The Office 

(2005-2013) NBC 

Adapting Ricky Gervais’ workplace 
sitcom for American TV was “nerve- 
racking,” says EP Greg Daniels, 

52. Especially because all of Daniels’ 
friends were huge fans of the British 
version. “It was every single intel- 
ligent comedy person I respected,” 
he says. “I had dreams that I would 
be brought up in front of comedy 
court and they would say, ‘What have 
you done?!’ ” 



37 Dexter 

(2006-2013) SHOWTIME 

TV’s first serial killer protagonist 
murdered at least 55 people over the 
course of eight years, and yet 
somehow Dexter remained remark- 
ably relatable. “If we were offing 
kindergartners and grandmas, all 
bets would beoffintermsofthe 
audience rooting for him,” admits star 
Michael C. Hall, 44. “In the end, I 
suppose, there’s a frustrated vigilante 
spirit in many of us.” 



32 Parks and Recreation 

(2009-2015) NBC 

Chris Pratt came back for the sixth 
season with anew career as a movie 
star, and now Aziz Ansari has a 
show on Netflix while Amy Poehler 
has become the embodiment of 
Joy (in Inside Out). “In 50 years, it’s 
going to be mind-blowing that this 
cast was all on the same TV program,” 
says showrunner Mike Schur, 39. 



38 Friday Night Lights 

(2006-2011) NBC 

Before they signed on for the family 
drama, Connie Britton and Kyle 
Chandler had one note for creator 
Peter Berg: “We did not want to 
bejumping into bed with other peo- 
ple and constantly at odds,” says 
Britton, 48. “There’s an old falsity 
that a working relationship is 
not going to be interesting to watch.” 



33 Sherlock 

(2010-PRESENT) BBC, PBS 

Bringing the 19th century sleuth into 



39 All in the Family 

(1971-1979) CBS 

“In those days, everybody knew 
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an Archie Bunker,” creator Norman 
Lear, 93, told THR last year about 
his struggle to get a “lovable bigot” 
on TV. “The network was worried 
about everything — the tone of the 
show, the lead character and what 
he might say. It took three years to 
get on the air because we made 
no real concessions.” 

40 Frasier 

(1993-2004) NBC 

Kelsey Grammer was hesitant to 
spin off his Cheers character, so pro- 
ducers Peter Casey, David Angell 
and David Lee came up with the idea 
of Grammer playing an eccentric 
Malcolm Forbes-like billionaire who 
was paralyzed. NBC hated it, so 
Frasier Crane it was. NBC was in such 
a rush to get the show on the air 
that the network barely had time for 
notes. “They might have really 
dissected the thing,” says Casey. 
“Instead they said, ‘Let’s roll.’” 

41 Happy Days 

(1974-1984) ABC 

The network had one note regarding 
Fonzie: Lose the threatening-looking 
leather jacket. But producer Garry 
Marshall argued that the Jacket was 
motorcycle safety equipment, and 
a compromise was reached: Fonzie 
could wear it when his bike was 
on the screen. “That’s why you saw 
the motorcycle in Mr. C’s kitchen,” 
explains Anson Williams, 65, who 
played Potsie. “And in Fonzie’s apart- 
ment and at Arnold’s . . .” 

42 Castle 

(2009-PRESENT)ABC 

This procedural about a mystery 
writer moonlighting as an NYPD 
detective gets solid ratings, if not 
much love from critics. But being 
a critical darling isn’t everything. “I 
tend to safeguard how cool Castle 
isn’t," says star Nathan Fillion, 44. 

43 The Carol Burnett Show 

(1967-1978) CBS 

“The network tried to talk me out 
ofdoing a variety show, claiming it 
was a man’s game,” recalls Carol 
Burnett, 82. “But because of a special 
clause in my contract giving me the 
choice between an hour variety show 
or a sitcom, they had to give us 30 
weeks, pay or play!” 

44 Downton Abbey 

(2010-PRESENT) ITV, PBS 

Sure, it’s on PBS. And yes, it’s full 
of Edwardian footmen and snooty 



butlers. But don’t be fooled. 

“The biggest misconception about 
our show is that it’s a comedy 
of manners,” EP Gareth Neame, 48, 
recently told THR. “But we have 
these shocking twists. It always 
seems to be a shock when the story 
goes on a big right angle.” 

45 Homeland 

(2011-PRESENT) SHOWTIME 

This dark political drama has an eerie 
knack for pulling storylines out of 
headlines before those headlines are 
even printed. Says co-creator Alex 
Gansa, “If you look at the news now, 
a former ambassador to Pakistan 
is being accused of selling secrets,” 
which happens to be a plot point 
that played out in the show’s fourth 
season. “It’s uncanny and bizarre,” 
he notes, “but it’s all serendipity.” 

46 Veep 

(2012-PRESENT) HBO 

Here’s the downside of playing 
president — or even vice president 
— on TV: If you’re any good at it, 
people take you too seriously. “I’m 
Just trying to make a funny-as- 
shit show,” says Julia Louis-Dreyfus, 
54. “But I get asked questions as 
if I were running for office.” 

47 The Dick Van Dyke Show 

(1961-1966) CBS 

“I get great pleasure from kids 
coming up to me and saying they 
became comedy writers because 
of The Dick Van Dyke Show,” says 
Carl Reiner, 93, who based his 
Kennedy-era classic sitcom on his 
own experiences as a TV scribe. 
“Conan O’Brien told me the show 
made him want to be a writer, 
and I thought that was pretty great.” 

48 The Golden Girls 

(1985-1992) NBC 

Betty White originally auditioned for 
the role of sex-hungry Blanche but 
was “concerned the part might seem 
too close to Sue Ann Nivens from 
The Mary Tyler Moore Show,” says the 
93-year-old actress. The sitcom 
abouta bunch of older ladies — NBC 
president Brandon Tartikoff came 
up with the idea after spending time 
with an elderly aunt — was anything 
but stodgy, dealing with such subjects 
as AIDS and gay marriage. 

49 Orphan Black 

(2013-PRESENT) BBC AMERICA 

Star Tatiana Maslany, 29, plays 
multiple characters (but only has 



been nominated for one Emmy) in 
this Canada-produced thriller about 
a conspiracy to reshape human- 
kind with cloning. “The show has 
resonated with people because 
the themes are universal — identity, 
body autonomy, these are things 
people care about,” says Maslany. 
“And it’s Just a weird show — that’s 
what I love about it.” 

50 Freaks and Geeks 

(1999-2000) NBC 

“People still come up to me and 
say, ‘Your show saved me,’ ” says 
Linda Cardellini, 40, who played 
geek-turned-freak Lindsay Weir in 
Judd Apatow’s high school drama. 
“It was a bittersweet show, and 
that’s probably why it didn’t survive 
for long. I remember executives 
feeling bad that the characters were 
always losing. They’d say, ‘Can’t 
something good happen to them?’ 
But the show wasn’t about the 
shiny people. It was about real kids.” 

51 Gilmore Girls 

(2000-2007) WB 

Fans weren’t the only ones bummed 
when the mother-daughter 
dramedy ended its run; creator Amy 
Sherman-Palladino had to sit out 
the last season on the sidelines after 
her contract renegotiations went 
south. “Shit happens,” she philoso- 
phizes. “It wasn’t like they got 
Saddam Hussein to come in — they 
left the show in the hands of our 
writers. But it’s always a bummer 
when you don’t get to end it.” 

52 True Detective 

(2014-PRESENT) HBO 

Nic Pizzolatto’s postmodern take on 
noir cop thrillers sparked a network 
bidding war that included Netflix 
and HBO. “I really admire Netflix,” says 
Pizzolatto, 39. “I use it as much as 
anybody on the planet. In the end, 
though, it was the model of put- 
ti ng every episode out at once. Some 
shows are better off having a week 
in between to digest and anticipate.” 

53 Curb Your Enthusiasm 

(1999-2011) HBO 

Larry David’s Seinfeld follow-up didn’t 
require a whole lot of writing. It was 
almost all improv. “If you were a guest 
actor, you didn’t get to read any- 
thing,” says co-star and EP Jeff Garlin, 
S3. “We would Just tell you what the 
scene is about.” 

54 The Fresh Prince of Bel-Air 

(1990-1996) NBC 

“In every country in the world, it is 
thethingthat I am most known for,” 
Will Smith, 46, has said of the upbeat 
family sitcom that first made him a 
star. “No matter how big the movies 
get, it’s the Fresh Prince.” 

55 star T rek: The Next Generation 

(1987-1994) SYNDICATED 

“I’m not going to have a bald 
Englishman playing the new Capt. 
Kirk,” Gene Roddenberry suppos- 
edly said when pitched the idea of 
Patrick Stewart helming The 
Enterprise in the space series sequel. 
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According to Chaos on the Bridge, 
a new William Shatner-directed doc 
about TNG, Roddenberry insisted 
Stewart wear a toupee. Stewart had 
his hairpiece Fed-Ex’d from London 
before he read for the part along with 
the other two finalists: Mitchell Ryan 
and Yaphet Kotto. Stewart was so 
good, Roddenberry relented: “Hair 
won’t matter in the 25th century.” 

56 The Wonder Years 

(1988-1993) ABC 

“It was terrifying,” Fred Savage, 39, 
once said about his first kiss, which 
happened to occur onscreen in the 
pilot of this sweetly nostalgic series 
about growing up in the suburbs in 
the late ’60s. Just his luck, it took six 
takes to get it right. “The one good 
thing about getting your first kiss on 
camera,” noted Savage, “is that you 
know for sure it’s going to happen.” 

57 The Good Wife 

(2009-PRESENT)CBS 

This edgy legal drama starring 
Julianna Margulies is so smart and 
politically charged, it’s often mis- 
taken for a cable show instead of a 
broadcast series. “I’ve heard that,” 
says co-creator Michelle King, “but 
a compliment is a compliment. I’m 
delighted to take it.” 

58 How I Met Your Mother 

(2005-2014) CBS 

The surprisingly poignant finale of 
this sitcom framed around a man 
explaining to his kids how he met their 
mother had been in the works since 
the very first episode (spoiler alert: 
Mom’s dead). Showrunners and cre- 
ators Craig Thomas and Carter Bays 
“had this vision for years,” says Cristin 
Milioti, 30, who played Mom. 

59 Monty Python’s Flying Circus 

(1969-1974) BBC, PBS 

“The only bad thing about the 
Pythons is that they stopped,” says 
Anne Beatts, an original writer on 
SNL, a show that probably would 
not exist if not for the seismic shift 
in comedy triggered by this glee- 
fully absurdist British sketch show. 
“SNL, good or bad, has gone on 
for 40 years. The Pythons didn’t give 
us that much. We were cheated.” 

Murphy Brown 

(1988-1998) CBS 

Creator Diane English is certain her 
newsroom comedy would never 
make it on network TV today. “That 
was a time when people still 
respected Journalists and Journal- 
ism,” she says. “It’s hard to make 
heroes out of those people today.” 

61 Roseanne 

(1988-1997) ABC 

John Goodman became an unlikely 
star when he landed the role of Dan 



Connor opposite comedy queen 
Roseanne Barr in her hit sitcom about 
a blue-collar family struggling to get 
by. “I probably got a bit of a swelled 
head now that I look back on it,” 
says Goodman, 63. “I thought I was 
handling it well, but I self-dramatize 
a lot.” 

62 Bewitched 

(1964-1972) ABC 

Erin Murphy was a toddler when she 
began playing Tabitha, daughter of 
witch/housewife Samantha Stevens, 
but the 51-year-old actress vividly 
remembers her TV mom: “Elizabeth 
Montgomery had a dirty sense of 
humor, and she loved horse racing,” 
she says. “She was amazing.” 

63 Hill street Blues 

(1981-1987) NBC 

“I’d get letters,” recalls creator 
Stephen Bochco, 71, of the reaction 
to his frenetic, envelope-pushing 
cop show. “ ‘It’s too noisy, there 
are too many stories, the camera Jig- 
gling makes me ill.’ Critics loved it, 
but nobody watched.” Emmy voters 
loved it, too, nominating it for a 
21 awards its first season. “It was 
the lowest-rated show ever to 
get picked up for a second season,” 
Bochco notes proudly. 

64 House 

(2004-2012) FOX 

Hugh Laurie, who played the crabby, 
Vicodin-addicted title character in 
this quirky medical drama, hated the 
show’s title. “I remember being on 
the phone for 45 minutes with Hugh 
convincing him that, no. House was 
a good title,” says creator David 
Shore, 56. “Hugh felt that by calling it 
House, we were putting too much of 
a focus on one character.” 

65 Family Guy 

(1999-PRESENT) FOX 

Creator Seth MacFarlane,41, has 
admitted that he based Peter Griffin, 
Family Guy’s loudmouthed car- 
toon dad, on a security guard he knew 
while attending the Rhode Island 
School of Design. “The guy could read 
a phone book and make me laugh,” 
he has said. Still unanswered: Who 
exactly was the inspiration for Peter’s 
English-speaking, Prius-driving, 
novel-writing dog? 

66 Taxi 

(1978-1983) ABC, NBC 

James L. Brooks says he got the 
idea for the show when reading a 
magazine article about a cab 
company “where everyone had an 
ambition to be something else.” 

He visited the company before writ- 
ing the pilot and observed, he 
says, “a very short taxi dispatcher 
being given a bribe.” And Danny 
DeVito’s career was born. 
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— NO. 70 — 

I Dream ofJeannie 

Gould and Sarah Hyland 
as Major Nelson and Jeannie 

“I wouldn’t trust myself with 
a genie,” says Gould. 

“As a teenage boy who is very 
irresponsible, I probably 
wouldn’t ask for 
world peace. I’d ask 
for a yacht.” 
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—NO. 40— 

^ Frasier " 

From left: Winter, Ferguson, 
Stonestreet and Brigitte 
as Daphne Moon, Niles and 
Frasier Crane and Eddie 

Says Ferguson: “I’ve crossed 
paths with David Hyde Pierce a few 
times — I just did his role in 
Spamalot at the Hollywood Bowl 
— so I’m excited to see what he 
does next because that’s what 
^ I’ll be doing next, too.” ^ 
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100 FAVORITE TV SHOWS 




67 Moonlighting 

0985-1989) ABC 

It was the charming verbal sparring 
between co-stars Bruce Willis 
and Cybill Shepherd that made this 
PI dramedy such a hit. But some 
also tuned in for Agnes DiPesto, the 
oddball receptionist who greeted 
every caller with a poem. “People still 
call me Ms. DiPesto,” says actress 
Allyce Beasley, 61. “She seems to have 
been an indelible character in a lot 
of people’s minds.” 

68 Firefly 

(2002-2003) FOX 

Joss Whedon’s 6u^ follow-up was 
a quirky space Western that got 
canceled its first season. But in that 
short time, the show built enough of 
a cult following for Fox to reassemble 
the cast for a feature adaptation, 
2005’s Serenity. “The fact that Firefly 
was canceled and the fans continue 
to come — it truly moves me,” says 
star Nathan Pillion. 

69 Entourage 

(2004-2011) HBO 

“It wasjust taking in stories and 
spitting them out,” is how creator 
Doug Ellin, 47, wrote the pulled- 
from-the trades plotlines of his 
Hollywood satire, which sometimes 
hit a bit too close to home. The 
episode in which Jeremy Piven’s 
Ari Gold leads a mass exodus 
from his agency had the character’s 
inspiration, WME’s Ari Emanuel, 
squirming in his seat. Says Ellin, “Ari 
told me he watched covering his face.” 

70 I Dream of Jeannie 

(1965-1970) NBC 

“The day the show got picked up was 
also the day I found out I was preg- 
nant,” recalls star Barbara Eden, 84. 

“I went to [creator] Sidney Sheldon 
to tell him, assuming that they would 
replace me.” Turns out she was 
irreplaceable. For much of the first 
season, Eden says “I was draped 
in so many veils, I looked like a walk- 
ing tent.” 

71 Saved by the Bell 

(1989-1993) NBC 

This high school series was famous 
for its romantic pairings, but it was 
the interracial hookup between Zack 
and Lisa that elicited the strongest 
fan response. “We got thousands of 
letters,” says exec producer Peter 
Engel, 55. “But it wasn’t, ‘How could 
there be a black and white kiss?’ It 
was, ‘How could Zack kiss Screech’s 
girlfriend?’ I was proud of that.” 

72 Mork& Mindy 

(1978-1982) ABC 

“There was one time we were wait- 
ing backstage,” recalls Pam 
Dawber, 63, who played Mindy oppo- 
site Robin Williams’ wacky Mork. 

“I noticed a robe lying around, and 
I put it on and started dancing, 
singing, ‘Hare Krishna.’ Then Robin 
put on a robe and started dancing, 
too. He even found a tambou- 
rine. Everybody laughed so hard, 
the whole thing ended up staying 
in the show.” 
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The Mary 
Tyler Moore Show 

Bowen as 
Mary Richards 

‘I worship Mary Tyler Moore, and I 
think her show was one of the 
original great [programs] about a 
girl. She was funny, and she 
was smart. And she wasn’t just 
the girlfriend or the wife.” 



100 FAVORITE TV SHOWS 



73 Alfred Hitchcock Presents 

(1955-1962) CBS, NBC 

The original TV fright fest from the 
master of horror. “It was a chance 
each week to get something new,” 
says TheX-Files creator Chris Carter, 
a chilidhood fan. “Television antholo- 
gies are sorely missing on TV today.” 

74 24 

(2001-2010) FOX 

“We were shooting our fourth or fifth 
episode when the World Trade 
Center towers went down,” recalls 
producer Howard Gordon, 54. “We 
thought, ‘Well, this is done. Who is 
going to want to watch this show?” ” 

A lot of people wanted to watch the 
real-time adventures of federal 
agent Jack Bauer, including fans like 
Bill Clinton and Rush Limbaugh. 

75 Doctor who 

(1963-1989) BBC, PBS 

“He’s the perfect TV character,” says 
Steven Moffat, 53, showrunner of 
the new Who, which continues the 
sci-fi adventures of the longest- 
running character in TV history, a 
Time Lord who travels the space- 
time continuum in a phone booth 
(airing in the U.S. on BBC America). 
“You can do anything — high adven- 
ture, a love story, a comedy. When 
you get bored of one Doctor, a new 
one pops up.” 

76 Full House 

(1987-1995) ABC 

“The show was despised by the 
Hollywood community,” says 
Full House creator Jeff Franklin, 60. 
“The initial reviews were horren- 
dous.” The Hollywood community 
eventually warmed up to the fam- 
ily sitcom, though; Netflix is reviving 
the series (without the Olsen twins) 
next year with Fuller House. 

77 Scandal 

(2012-PRESENT) ABC 

“I had the privilege of sitting with 
President Obama and the first lady at 
the Kennedy Center two years ago,” 
says Shonda Rhimes, 45, creator of 
TV’s most over-the-top political soap 
opera. “He said, ‘The White House is 
nothing like Scandal.’ He thought it 
was hilarious that a president would 
have time to do all the pining and lov- 
ing that [the show’s] president does. 
But I love the vision of them all sitting 
around [the White House], bingeing 
through the episodes.” 

78 Married ... With Children 

(1987-1997) FOX 

The subversive family sitcom put 
the fledgling Fox network on the 
map. But Katey Sagal, who played 
Peggy opposite Ed O’Neill’s Al Bundy, 
was careful about who in herfamily 
she let watch. “My two kids were 
born when I was on the show,” she 
recently told THR. “I would never let 
them see me in the red wig because 
I thought it was goi ng to scare them .” 

79 Sesame Street 

(1969-PRESENT) PBS 

The venerable children’s show — 
where the Muppets were born — is 



heading to HBO. But Big Bird and 
Oscar still will be available to kids for 
free, with the HBO episodes repeat- 
ing on PBS. Says Steve Youngwood, 
COO of Sesame Workshop, “We are 
the only television program whose 
mission is to educate the world’s 
most vulnerable children.” 

80 The Flintstones 

(1960-1966) ABC 

The cartoon about a prehistoric family 
was way ahead of its time — it was 
the first primetime series to show 
a couple in bed together (that’d be 
Fred and Wilma). Fox talked to Seth 
MacFarlane in 2012 about a reboot, 
but it never happened. “In a world 
where there are so many animated 
fathers on TV, where does Fred 
Flintstone fit in?” the Family Guy 
creator, 41, pondered at the time. 

81 Law & Order: SVU 

(1999-PRESENT) NBC 

The first of many Law & Order spin- 
offs, SVU expanded the formula to 
include ever more despicable crimes 
(gang rape, pedophilia, illegal 
importation of rare gibbons). But star 
Mariska Hargitay, 51, knows the true 
secret of the show’s success. “We all 
know what the cornerstone is of 
any show’s creative direction,” she 
says. “Hair.” 

82 Gilligan’s Island 

(1964-1967) CBS 

Remember the episode where the 
castaways almost got off the 
island? But Gilligan messed it up? 

Or how about the episode where 
they almost got off the island, but 
Gilligan messed it up? The classic 
sitcom about six stock characters 
marooned off the coast of Hawaii 
only ran three seasons but became 
a TV staple in syndication. Tina 
Louise, 81, still thinks of Ginger as 
the role of her career. She says, “It 
was as if she was Just waiting for me.” 

83 Get Smart 

(1965-1970) NBC, CBS 

“It was a peak in my career,” says 
co-creator Mel Brooks, 89, ofteaming 
with Buck Henry to write and pro- 
duce this goofy Cold War satire. “I 
once got a call from the CIA wanting 
to know how Buck Henry and I knew 
so much about the Cone of Silence.” 

84 Alias 

(2001-2006) ABC 

J.J. Abrams’ spy-fi series put Jennifer 
Garner in a different wig and clingy 
outfit every week, but that was 
only part of its appeal. “It was really 
about a family that happened to 
be spies,” says Victor Garber, 66, who 
played Garner’s spy-boss father. 
“That’s what made it relatable.” 

85 Law & Order 

(1990-2010) NBC 

Dick Wolf’s cops-and-lawyers show 
all but invented the procedural 
crime franchise. It cast huge stars 
before anybody knew their names 
(Samuel L. Jackson, Claire Danes, 
Philip Seymour Hoffman) and 
employed writers (Arrow’s Marc 



Guggenheim and Treme’s Eric 
Overmyer) who went on to become 
TV titans of their own. “It was a great 
show to learn how to craft a story,” 
says House creator David Shore, 56. 

86 True Blood 

(2008-2014) HBO 

A show about a telepathic waitress 
dealing with vampires in a small 
Southern town wasn’t the perfect 
fit for Tony Soprano’s channel. “It 
was not something that made any 
sense to what our definition of H BO 
was,” says president of programming 
Michael Lombardo. But its creator 
was Alan Ball, who’d made Six Feet 
Under, so the network took a 
gamble. Blood ultimately pulled in 
13 million viewers a week and, says 
Lombardo, “redefined what we do.” 

87 Scrubs 

(2001-2010) NBC, ABC 

Zach Braff nearly blew his first audi- 
tion to star in this offbeat medical 
comedy. “He sent a tape,” recalls 
creator Bill Lawrence, 46. “It was 
horrible. I’m sure he was hungover.” 
He was better in person. 



88 It’s Always Sunny in Philadelphia 

(2005-PRESENT) FX, FXX 

After its first season, the sitcom about 
misanthropic misfits was on the 
verge of cancellation. “The network 
said that we needed to bring in 
someone with cachet,” says creator 
Rob McElhenney, 38. That turned 
out to be Danny DeVito, who helped 
the show become the longest-run- 
ning comedy in cable history. 

89 The Rockford Files 

(1974-1980) NBC 

Afew years into the private eye series, 
another show on a rival network 
came on with a similar theme song. 
“[James Garner] and I ran into the 
producer of that show,” recalls Stuart 
Margolin, 75, who played Rockford’s 
rascally sidekick, Angel. “Next thing 
you know, Jim throws a right hook. 
The producer gets up and says: ‘Did 
you see that? Did you see him hit 
me?’ Jim looks at me and says, ‘You 
didn’t see? I’ll do it again.’ And he 
knocks him down again.” 

98 Arrow 

(2012-PRESENT) THE CW 

Bruce Wayne has a whole cave of 
crime-fighting toys, but all Oliver 
Queen gets is a bow and arrow. 

“We wanted to make it grounded 



and real,” says Wendy Mericle, co- 
producer of the DC Comics-based 
show. “Not Just about superheroes 
but people who are going through 
real trauma. That’s why it resonates.” 

91 The Americans 

(2013-PRESENT) FX 

When showrunners Joe Weisberg 
and Joel Fields came up with a story- 
line for their ’80s-era Cold War 
drama involving the U.S training 
Contra fighters in Nicaragua, they 
worried they might have Jumped the 
shark. So they took the script to an 
expert, Oliver North, and asked the 
Iran-Contra figure (who happens to 
be afan of the show) his opinion. “We 
wondered if it seemed unrealistic,” 
says Fields. “But Ollie said, ‘Oh no, 
that really happened.’ ” 

92 The Bob Newhart Show 

(1972-1978) CBS 

“I’m a reactor, not an actor,” says Bob 
Newhart, 86. “So [show creators] 
David Davis and Lorenzo Music 
decided to make me a psychologist 
because they thought a lot of what 
I did best was in the way I reacted 



to people. That show was all about 
me having to treat crazy situations 
like they were perfectly normal. One 
[episode] I had a patient who was 
a ventriloquist — his puppet was 
Wally — and the ventriloquist said, 
‘Wally wants to go out on his own.’ I 
had to keep a perfectly serious face.” 

93 The Brady Bunch 

(1969-1974) ABC 

Sherwood Schwartz’s sitcom about 
a blended family can be seen daily 
in 122 countries. “Everyone still wants 
a hug from me,” says Florence 
Henderson, 81, who played the per- 
fect mom, even if she didn’t always 
have perfect co-stars. “There were 
creative differences with Robert 
[Reed],” she says, “who’d forget that 
we weren’t doing Shakespeare.” 

94 Parenthood 

(2010-2015) NBC 

The family drama, loosely based on 
Ron Howard’s 1989 film, had its 
share of tragedy, starting with the 
death of NBC development exec 
Nora O’Brien, who had a brain aneu- 
rysm on the set during the filming 
of the pilot. “Seeing her die was a real 
life-changer,” says star Peter Krause, 
50. “That whole night is incredibly 
vivid to me.” 




95 Battlestar Galactica 

(2004-2009) SYFY 

Creator Ronald D. Moore took a 
cheesy 1970s space show and 
turned into an existential meditation 
on what it means to be human. 

“It was very boldly complex,” says 
Fred Armisen, 48, who became 
such afan, he devoted a plotline 
to it in Portlandia (his character 
tracks down Moore and demands 
another episode). 

96 Everybody Loves Raymond 

(1996-2005) CBS 

Ray Romano hated the title and 
called CBS’ Leslie Moonves to com- 
plain. “Les told Ray, ‘Tell you what, 
when you become a top 10 show, 
call it whatever you want,’ ” recalls 
creator Phil Rosenthal, 55. “Next 
year, we were a top 10 show and 
Ray called Les. Les said, ‘Can’t 
change it now, it’s a top 10 show!’ ” 

97 Ally McBeal 

(1997-2002) FOX 

David E. Kelley’s quirky, genre- 
busting series about an adorably 
abashed young female attorney 
(Calista Flockhart, now on CBS’ 
Supergirf) broke all the rules but 
ended up a hit anyway. “We made 
the pilot,” recalls Kelley, 59, “and 
[then 20th Century Fox TV presi- 
dent] Peter Roth said, ‘You’ve made 
a lovely little film. But nobody 
will watch it. Do you want us to air 
it anyway?’ I responded, ‘Please.’ ” 

98 Family Ties 

(1982-1989) NBC 

Michael J. Fox was not NBC’sfirst 
choice to play Alex P. Keaton — 
Matthew Broderick was offered the 
part — in this Reagan-era sitcom 
about aging hippie parents with self- 
involved kids. But it didn’t take 
long to see a star was being born. “I 
walked into the mailroom during 
our first season,” recalls Michael 
Gross, 68, who played Fox’s TV dad, 
“and discovered several Santa-sized 
sacks of mail for MichaelJ. Fox.” 

99 Fawlty Towers 

(1975-1979) BBC, PBS 

This flawlessly Structured British 
sitcom was based on a hotel in 
England where creator-star John 
Cleese spent time d uring his 
Monty Python days. The real hotel, 
the Gleneagles in Devon, closed 
in March but used to be a tourist 
attraction; guests were served 
by actors playing Basil, Sybil, Manuel 
and the others. 



iUU Desperate Housewives 

(2004-2012) ABC 

Creator Marc Cherry originally 
wrote Desperate Housewives for 
cable as an homage to Sex and 
the City. “It was the next part of 
the story of all those girls look- 
ing for Mr. Right,” says Cherry, 

53. “What happens after you find 
Mr. Right and you move to the 
suburbs and you’re still unhappy? 
But when the cable networks 
got it, they didn’t think it was scan- 
dalous enough .”0023 



Reporting by Seth Abramovitch, Katie Berg, Daniel Fienberg, Lesley Goldberg, Stacey Wilson Hunt, Natalie Jarvey, Michael O’Connell, Lacey Rose, Bryn Elise Sandberg, Kate Stanhope and Michael Walker 



WHEN AARON SPELLING 
RULED TELEVISION 




he most prolific producer in 
the history of television, Aaron 
Spelling dominated his indus- 
try in a way no single producer 
in today’s splintered 400- 
show landscape possibly could. 
He boasted more than 200 series 
and TV movies —programs 
that defined the medium and 
garnered Emmys for acting, 
costumes and more, though Spelling himself won only two 
(for TV films about the A-bomb and AIDS). He changed 
the face of pop culture in the ’60s and ’70s with counter- 
culture cops on The Mod SojvwA, female private eyes on 
Charlie’s Angels and such escapist fare as The Love Boat. 
He pioneered crossover episodes (yes, the Angels did solve 
a case on the Love Boat) and season-finale cliff-hangers 
(Starsky and Hutch chucking their badges into the ocean). 
In the ’80s, he brought soap melodrama to nighttime with 
Dynasty and produced one-third of primetime on ABC 
(nieknamed Aaron’s Broadcasting Company). At the height 
of his career, he wielded more influence than any TV pro- 
ducer before or since. After ABC canceled all of his shows in 
the late ’80s, the populist maestro persevered, reinventing 
his now publicly traded Aaron Spelling Productions with 
Fox’s Beverly Hills, 90210 and Melrose Place and The 
WB’s Charmed and 7th Heaven, which was still on the air 
when Spelling died in 2006 at age 83, leaving an estimated 
$500 million estate and a vast TV library now owned by 
CBS TV Studios. “He had blatantly commercial taste, ’’says 
NBC Broadcasting chairman Ted Harbert, who worked 
with Spelling in the ’80s and is one of 32 friends, loved ones, 
colleagues and stars who reealled the producer’s life, times 
and achievements for THR. “He had storylines full of action 
and glamour that women, husbands and kids would watch. 
Certainly they can be accused of being formulaic, but what 
a winningformula. ” 

His youth: ‘He decided to have 
a nervous breakdown’ 

CANDY SPELLING (Wife; philanthropist) Aaron was born poor. 
There were five of them sleeping in one bed, and they 
used to go to sleep hungry. He was embarrassed that his 
mother and father were immigrants [from Russia and 
Poland, respectively] and didn’t speak English well. They 
lived in a bad neighborhood in Dallas; he got beaten up. 




and they would take his shoes. So at age 8 he decided 
to have a nervous breakdown. 

DANIELLE GELBER (Spelling development exec, 1984-1990; 
exec vp, Wolf Films) There was great anti-Semitism in 
Texas, and it really scarred him. He couldn’t go to school 
and stayed in bed for a year and wrote book reports, and 
that set him on the path to writing. 

TORI SPELLING (Daughter; Beverly Hills, 90210, 1990-2000) 
In World War II, he served in the Air Force and was head- 
ing to an air base in Ohio, but he was too sick to fly. The 
plane crashed, and everyone was killed. His mother made 
him promise never to fly again. He never did. Our fam- 
ily vacations were always on a bus, a train or a boat. 

His start: ‘He never asked for anything 
without saying thank you’ 

ROBERT WAGNER (Hart to Hart, 1979-1984) I knew him 
when he was an actor. The odds were pretty stacked 
against him, but nothing bothered him. Through 
all the rejections, he kept his head up and had a great 
sense of humor. 

RANDY SPELLING (Son; Sunset Beach, 1997-1999; life coach) 
He always played a scrawny, weird underdog with a 
Texas accent. Coming from so little, he always rooted 
for the underdog — that was a core theme for him. 
RENATE KAMER (Spelling secretary who rose to senior vp, 
1963-2006) I worked for him as a secretary in the 
1960s, and we really hit it off. We were at Four Star 
Television on the CBS Radford lot, where he was writing 
Westerns for producer Dick Powell. I had a mimeo- 
graph machine to make copies, and Aaron would staple. 
He asked me to be involved in everything from cast- 
ing to story ideas to watching rough cuts. He never asked 
me, or anyone else, to do anything without saying 
thank you. 

CANDY At Four Star, he stood up for Sammy Davis 
Jr. to be the star of an episode of Dick Powell’s Zane Grey 
Theater. Sammy became Tori’s godfather. Aaron 
saw things differently; he didn’t look at black and white. 
TED HARBERT (ABC Entertainment exec 1977-1997; 
chairman, NBC Broadcasting) Aaron’s first big show was 
Burke’s Law. It had the perfect angle on a procedural: a 
great-looking guy who rides around in a chauffeur-driven 
Rolls-Royce. I was 8 years old, and I was crushed when it 
went away. 

JAMES CONWAY (Spelling exec vp, 1996-2002; novelist) 
When Burke’s Law wasn’t doing so well, Aaron invented 
this: For all the suspects, let’s cast famous, old movie 
stars, which became a template for The Love Boat. 
CANDY I met Aaron around 1966 at the Daisy nightclub 
in Beverly Hills. We were both on dates with different 
people, and he asked me to dance. I knew that he was 
divorced and a bachelor around town who dated the fla- 
vor of the month. He said, “I’m going to marry you,” and 
I thought, “What a line.” Eight dances later, my date 
was holding up my coat and said, “We’re leaving.” Aaron 
had gone into partnership with the comedian Danny 
Thomas for The Mod Squad. He never needed a partner, 
but the truth is, he was insecure without somebody. 
We’d go to a dinner party, and we’d be the only married 
couple sitting together because he insisted. 
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His rise: ‘He was a Napoieon figure with 
the charm of a beauty contestant’ 

STEFANIE POWERS {Hart to Hart, 1979-1984) When he and 
producer Leonard Goldberg created Spelling-Goldberg 
[in 1972 ], one of the first things they did was a TV movie 
called Five Desperate Women. I was one of the five. We 
had gone to school together, and we had a reunion on 
Catalina Island, and people started dying. 

CHERYL LADD {Charlie’s Angels, 1976-1981) I was in Aaron’s 
show The Rookies with Kate Jackson. I think I got mur- 
dered in the first act, but he was aware of me. Then I got a 
role in his TV movie Satan’s School for Girls. 

ANTONIO FARGAS {Starsky & Hutch, 1975-1979) I was 
recommended for one scene in a TV movie, which was 
the Starsky Hutch pdot, as a character named Huggy 
Bear. I am so far from Huggy Bear that I had to make 
it my own. After that, I was called into Aaron’s lair. He 
was like Hugh Hefner or a Napoleon figure with big doe 
eyes, a great smile and all the Texas charm of a beauty 



1 From left: Jason Priestley, Tori and Aaron Spelling, 
Shannen Doherty and Luke Perry at the 1992 People’s 
Choice Awards. “When we all started to direct 
episodes, he said, ‘I’ll let you, but if you come in late 
or over budget, I will fire you,”’ recalls Perry. “And he 
wasn’t playing around.” 

2 Spelling (right) with wife Candy and Dynasty star 
John Forsythe in 1985. “In some ways, Aaron was not 
the best businessperson,” says Candy of his lavish 
productions. “A lot of people would’ve put the 
money in their pocket. He wanted it on the screen.” 

3 Heather Locklear, with Spelling in 1999, says, “He 
was larger than life but had a gentle way about him.” 



contestant, this diminutive guy in Gucci loafers who 
could make smoking a pipe look sexy. 

CANDY Aaron always had a big office. I’d read about 
Louis B. Mayer’s office at MGM, and that was an 
image I thought Aaron should have, and I made sure he 
did. He had a sofa that was 23 feet long, and everyone 
always said by the time you got to his desk, you felt lost. 
FARGAS With Starsky Hutch, Aaron created the 
offbeat police show, a heterosexual love affair between 
two guys with a red 1974! Ford Torino. He let the actors 
direct, created season-end cliff-hangers and, in one epi- 
sode, got Hutch hooked on heroin. Some people thought 
it was too gritty. Today it would be tame. 

FRED SILVERMAN (ABC Entertainment president, 1975-1978; 
president, Fred Silverman Co.) Until then, law-enforcement 
shows were on the nose, not much humor. Starsky and 
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Hutch were wisecracking, derring-do guys. They pre- 
ceded Beverly Hills Cop and Lethal Weapon. 

LADD Charlie’s Angels was called “jiggle TV,” which made 
me laugh. I never went braless, and I was married and 
the mother of a 2-year-old. The Angels were grown-up 
Girl Scouts. We never slept with anyone; my most “Aaron 
Spelling” moment was wrestling an alligator. 

SILVERMAN There were some pretty outlandish story 
premises, like “Angels in Chains,” when they were all 
handcuffed together. The next thing you know, it’s doing 
a 65 share. Aaron could read a script and in a matter 
of 10 seconds, he could quote you chapter and verse 
what’s the matter with it and how to fix it. 

GARTH ANCIER (Former executive, NBC and The WB; media 
consultant) He had a masterful story sense. What easier 
way is there to do an opening for Charlie’s Angels than an 
explanatory voiceover: “Once upon a time there were 
three little girls who went to the Police Academy.” Aaron 
hooked viewers right away. To a great degree, his succes- 
sor is Dick Wolf. He does Chicago Fire. What’s that about? 
Fires in Chicago. 

EILISH ZEBRASKY (Spelling costume department head, 
1979-2006) Aaron had a thing about being able to identify 
the characters. God forbid yon pnt two of the Angels in 
blue or red. And most of the time, you never saw the girls’ 
shoes, but we still bought the best. 

LADD With the feminist movement, we were kind of half- 
heroes, half-goats. I nsed to get upset [about] being in a 
bikini all the time, so I went and found the smallest bikini 
I conld find, and when I dropped the robe, everybody 
gasped and said, “We can’t shoot that.” They had to end 
up blowing up the film so you couldn’t see that much of 
my cleavage. I got a note from Aaron that said, “OK, little 
rebel, I got the point. And this will never happen again.” 
Bnt he didn’t mean I’d never be in a bikini again. It was 
more like, don’t try that again. 

SILVERMAN When I got to ABC, he had Starsky S^Huteh. 
We added shows qnickly, and they all clicked. Family was 
a snperb pilot sitting on the shelf. I said, “Why isn’t this 
on the air?” It was a look at an upper-middle-class subur- 
ban family and it won [fonr acting] Emmys. 

KRISTY MCNICHOL {Family, 1976-1980) I was 9 when I read 
the script for the pilot — where my character gets upset 
and takes off in the family car. It was a big part for a kid. 
Aaron was very kind and genuine, and my mom thought 
that he hung the moon. Family was different from any of 
his shows; it was a drama with real issues like illnesses, 
bad relationships, divorce and suicide. 

SILVERMAN The Love Boat was a brand-new format with 
different guest stars every week. We did three of them 
as TV movie pilots, and every time we played one of them, 
it got better than a 60 share. 

FLORENCE HENDERSON (Guest Star, The Love Boat) I did 
one of the pilots for The Love Boat. If Aaron liked you, 
he’d have you return often. I think Charo and I hold the 
record for most gnest appearances, at least 10, includ- 
ing a two-parter where I played a country singer. The 
costumer spared no expense. It was not like some shows 
where yon’d go, “Oh, God, where did they get this?” 
GAVIN MACLEOD (The Love Boat, 1977-1987) My agent 
called and said, “Aaron Spelling wants yon for this pilot. 
I think it sucks, but you want to read it?” My wife read 
it, and she said, “They’ve never done something like this 
on TV.” Critics said it was going to sink like the Titanic. 
But Aaron knew what he was doing. There was the 
romantic element of traveling, leaving yonr problems 
behind. People all over the country who were freezing 
their tushes off could watch our show with girls in bikinis. 
We had young actors like Tom Hanks and Mark Harmon 
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“Charlie’s Angels 
was originally called 
Alley Cats. It was 
Kate Jackson who 
said it should 
be Angels. It was 
escapism, not 
Shakespeare, but it 
inspired people. 
Aaron got us new 
motor homes, 
the latest cameras 
and our own 
makeup people, 
but he wouldn’t let 
you change your 
hair. We had Nolan 
Miller doing the 
costumes and we 
would stand for 
hours in fittings like 
the Old Hollywood 
era. Kate wore 
turtlenecks and 
slacks. I was dressed 
more in classics. 
Farrah was a little 
sexier, no bra.” 

JACLYN SMITH 
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and guest stars like Ginger Rogers and Douglas 
Fairbanks Jr. who hadn’t worked for 20 years. 
DOUGLAS CRAMER (Spelling exec vp, 1976-1991) I pro- 
duced the first Love Boat pilot and brought it with me 
to Spelling, and that’s when we got the casting right. 
The Love Boat became a juggernaut. At first, the Princess 
line was worried that people who were on the crnise with- 
out their husbands and wives wonldn’t want to be filmed, 
so we had to put up signs around the ship. By the end, 
we had Bill Blass fashion shows on the boat, and we got 
Andy Warhol to appear on the show and paint a por- 
trait for the 1,000th gnest star, Lana Turner. She didn’t 
like it, so he took it back and did a portrait from a still 
from one of her 194i0s movies, Johnny Eager. 

HARBERT Some of the guest stars were big names that 
required fees that would be high by today’s standard. 
The network might not want to pay $100,000 for them for 
The Love Boat, but if it was February sweeps, it just 
might. Aaron had close ties with powerful agents at CAA 
who had close ties with senior management at ABC. 
There was a premium on trying to cooperate. 

CANDY I can tell yon how Fantasy Island came to be. 
Aaron was in his office, trying to sell a show to ABC, and 
I heard him say, “What would you like me to do? Put 
some guy on an island and have him grant wishes to 
people?” He was being sarcastic. 

His peak: ‘There were no ugly people 
on Aaron Spelling shows’ 

HARBERT In 1984, Aaron Spelling had seven hours 
of programming — more than a third of the ABC pri- 
metime schedule — and people were calling it Aaron’s 
Broadcasting Company. There was Hart to Hart on 
Tuesday; Dynasty anA. Hotel on Wednesday; Matt Houston 
on Friday; and Saturday was T.J. Hooker, The Love Boat 
and Fantasy Island. We would go to his office several times 
a year, and I remember the smell of the world’s finest 
pipe tobacco and not being able to see yonr shoes because 
the shag carpet was so high. 

WAGNER Sidney Sheldon wrote the original script [for 
Hart to Hart], and I didn’t like it. I said I wanted to have 
the feeling of watching William Powell in The Thin Man. 
So we stole everything from Nick and Nora Charles — 
total plagiarism. We even had a dog and a butler. And 
in one episode, I wound up in a motorized bed driving 
across the Golden Gate Bridge with Stefanie Powers. 
MART CROWLEY (The Boys in the Band playwright; Hart to 
Hart writer) Natalie Wood was married to Robert and 
asked me to rewrite some of the scripts. Aaron really took 
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care of his actors. There was a producer on the show 
who did the unpardonable — he called Stefanie a name 
in front of the crew, and that was the end of him. 

LINDA GRAY {Models Inc., 1994-1995) I think Aaron would 
be the first to admit he copied Dallas for Dynasty. Let’s 
do it better than those kids in Texas; let’s go to Denver 
and have a bigger house. When I was playing Sue Ellen 
Ewing, I saw him and Candy at a function, and they said 
Krystle was going to have a bigger ring than Sue Ellen. 
CANDY George Peppard started out playing Blake, and 
it didn’t work out, so they reshot the pilot with John 
Forsythe. Krystle and Blake were getting married in it, 
and I said, “That’s ridiculous, Aaron. No man with 
that money would give her a ring that small.” 
ZEBRASKY I brought in trays of rings, and Aaron didn’t 
think any of them were big enough. We had to have a 
synthetic diamond that was 25 carats, and Linda Evans, 
who played Krystle, said, “Oh my God, look at the size 
of this,” but that was Aaron. 

AL CORLEY {Dynasty, 1981-1982; producer, co-founder, 

Code Entertainment) Dynasty had great parts for women 
over 40; they played the leads and got all the good lines. 

I was the arrogant theater guy from New York, and the 
costume designer didn’t seem to have anything I thought 
my character, Steven Carrington, would wear. I hadn’t 
even met Aaron, but he took me in his town car to shop 
together for clothes in Beverly Hdls. To me, Steven was 
gay; he was in love with another person who happened 
to be a guy. But I couldn’t touch the guy’s hand, and the 
only way we could hug was by sa3dng goodbye. And in the 
show, Steven [ended up] bisexual; he was married 
and had a baby with Sammy Jo [Heather Locklear]. 
JOAN GREEN (Founder, Joan Green Management) I was with 
Wilhelmina and opening a TV and film division, try- 
ing to make their models stars. I discovered Heather in 
an acting class at UCLA and dropped everyone else. She 
played Sammy Jo, the girl from the wrong side of the 
tracks. Aaron really knew how to cast. A year later he put 
her in T.J. Hooker, and she was one of the first actresses 
to be in two hit network shows at once. 

HEATHER LOCKLEAR {Dynasty, 1981-1989; T.J. Hooker, 
1982-1986; Melrose Place, 1993-1999) My very first scene 
in Dynasty was sliding down the banister in the Carrington 
mansion and bumping into Alexis [Joan Collins]. 
ANCIER Aaron had pictures of these amazing ball gowns 
in his office. It only made it better when the women wear- 
ing them got into a catfight in a lily pond. 

ZEBRASKY Nolan Miller 
designed gowns for the 
stars, and we were always 
in Beverly Hills buying 
and renting furs. Aaron 
would arrange for us to 
have real jewels from Van 
Cleef & Arpels, so we 
needed security guards 
on the set. There were 
no ugly people on Aaron 
Spelling shows; even the 
villains were handsome. 

GEORGE HAMILTON 
{Dynasty, 1985-1986) 

Aaron dressed like he 
was going to play at the 
Riviera [Country Club] 
and always had a smile 
on his face like he was 
in on a secret. If you 
talked to him for a few 



minutes, he could convince you he could write a role for 
you. That’s how I became Joel Abrigore, who kidnaps 
Krystle and keeps her in a closet. I couldn’t charm Linda. 
I’d get this look on my face like I was at the Bates Motel, 
and Linda said, “You’re freaking me out.” 

KEN HOWARD (Dynasty and The Colbys, 1985-1986; 
president, SAG-AFTRA) Aaron wanted me to play Garrett 
Boydston, the ultimate WASP lawyer representing 
Charlton Heston, the Colby patriarch who was at odds 
with John Forsythe. We’d be sitting around in dinner 
jackets, and John would say, “Careful, after a while, you’ll 
start to like this shit.” On The Colbys, I spent a lot of 
time in court cross-examining Barbara Stanwyck or in 
bed with Diahann Carroll. I remember getting a call 
from my agent: I was being considered for some commer- 
cial, but they had to remove me from the list because of 
the interracial romance. Aaron was socially liberal, ahead 
of the curve. 

DIAHANN CARROLL {Dynasty, 1984-1987; The Colbys, 1985- 
1986) I don’t think he was color-blind, I think he was 
color-wise and understood where it would work. When 
they decided John Forsythe should have a multiracial 
sister, I loved that Dominique Deveraux was so haughty 
about everything, including giving Blake Carrington 
$70 million, which at that time was a lot of money. And it 
was heaven when she and Joan Collins met and started 
throwing nasty remarks at each other. It was so wonder- 
fully absurd — silly wealthy people doing a fashion show. 
I remember Nolan made a coat lined in sable, and I 
said, “You could’ve done it in [less expensive] mink,” and 
he replied, “You’re on Dynasty now.” 

HAMILTON He needed to make the television experience 
as important as film. TV was meat and potatoes; with 
him, it became champagne and caviar. The crystal had 
to be Waterford and the chandeliers Baccarat. 

CRMAER Dynasty had a million-dollar-or-more per- 
episode budget, and it fell to me to make sure everything 
was right. There was a scene where Blake gave Krystle a 
Rolls-Royce convertible, and when I saw the dailies, I was 
horrified to see the keys were for a Lincoln, so we reshot 
the scene, to Aaron’s considerable chagrin. 

HARBERT Because he had come from being poor, he 
didn’t think people wanted to watch that. When I visited 
his Malibu house, he’d be standing at the beach with his 
fishing pole. He’d said, “I’m just a little Jewish kid from 
Texas looking to catch dinner.” 

TORI When my parents were building [Spelling mansion] 
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“I had played 
Cleopatra on Fantasy 
Island, and Aaron 
wanted me to 
play Alexis. All the 
people at ABC 
wanted Sophia Loren 
or Elizabeth Taylor. 

He was always very 
proud of the fact that 
he had overridden 
the suits. I am told 
that when he saw 
the rushes of my first 
scene, I had this 
big hat and veil, and 
when I lifted the 
veil, Aaron said, ‘We 
got to put a lot of 
hats on that gal.’ 

And everybody wore 
shoulder pads. 

Once I went to Pierre 
Cardin and bought 
this amazing suit with 
shoulders so wide 
that when I had a 
telephone scene, 
Aaron said, ‘For God’s 
sake, we couldn’t see 
your face.’ ” 

JOAN COLLINS 



The Manor [in 1988], Dad honestly couldn’t care less. 
He’d be like, “This is your mom’s dream, as long as it 
has my bowling alley.” He was an excellent bowler, and 
he had monogrammed bowling balls. 

RANDY I could skateboard around that house; it was a 
big place. Sometimes we’d have lunch on the week- 
ends, and we would watch horse racing. He used to put 
Spanish red-skinned salted peanuts in a bottle of Pepsi 
and drink it. He said it was a Southern thing. It didn’t 
taste bad, kind of like a Pepsi surprise. 

ANCIER He called his office at the house “the library,” and 
it was lined with every script of every show, bound in 
leather. They looked like a row of Charles Dickens, until 
you got closer and realized it was Charlies Angels. 

KEVIN SASAKI (Spelling publicist) People laughed about 
Candy’s gift-wrapping room, but it was used. Missus — 
that’s what everyone in the office called her — was in 
charge of gifting the casts and crews. And when tour 
buses came by to see the biggest house in L.A., Mister — 
that’s what we called Aaron — would come out to ask 
people what they wanted to see on TV. 

ANCIER He had Prince Charles to Spelling Manor, but 
the most famous party there was Tori’s first wedding 
[to Charlie Shahnaian]. They covered the fountain in 
the motor court and put these giant aerial balloons on 
metal rods to keep helicopters away. Back at the recep- 
tion table, it’s all Sumner Redstone and Marvin Davis. 
JASON PRIESTLEY {Beverly Hills, 90210, 1990 - 2000 ) After he 
finished building The Manor, Luke [Perry] and I were 
at an awards show, and Aaron invited us back to see the 
house. He was so excited to show us his bowling alley — 
he takes his shoes off and the second ball he throws, he 
slips in his socks and falls ass-over-teakettle. I was terri- 
fied I would be known as the actor that was bowling with 
Aaron the night he broke his hip. 

TORI He was a self-professed workaholic, but at home, 
he was a regular family guy. When 
he was nominated in 1989 for an Emmy 
for Day One, a TV movie about build- 
ing the atom bomb, he was sick, so we 
watched on TV. He won, and he said, 

“Damn, the one time I stayed home, 
see what happens?” 

HARBERT The late 1980s were diffi- 
cult. When Brandon Stoddard took 
over ABC, ratings were starting to 
decrease, and there was a seismic shift 
away from Spelling shows. We moved 
on to Thirty something and NYPD Blue. 

Viewers take the ball and move it for- 
ward. I had some difSodt conversations 
with Aaron. 

RANDY If a show got canceled, I remember him being 
sad for a day or two, like a mourning process. He might 
have stayed in bed and watched sports and read the 
papers. I never heard him say the word “failure,” but it 
was like a family had to be disbanded. 

SASAKI Aaron would have to go to the set and let every- 
one know. And he would do that personally. 

CANDY Stoddard said, “I’m going to get rid of every last 
one of Spelling’s shows.” He made it a vendetta. 
CONWAY One of the first things Stoddard said was, “It’s 
no longer Aaron’s Broadcasting Company,” and Aaron 
took it personally. He was quite hurt. 

PRIESTLEY I really saw what happened to his business 
after ABC got tired of it being Aaron’s Broadcast 
Company. After the first season [of Beverly Hills, 90210], 
Aaron invited me to his Christmas party. It was in 
the back room of Chasen’s, and there were 20 people. By 
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TORI Hair was very important to my dad. And if you 
watch, there are never sunglasses on 90210. He’d always 
say, “Let them see it in your eyes before they hear it in 
your words.” Luke Perry’s famous squint was probably 
because my dad wouldn’t let him wear sunglasses. 
PERRY I was a guest star, and Aaron wanted to make me 
a regular. The studio didn’t want to pick up the deal, and 
he used that instance to illustrate an important principle: 
He gets to pick who’s on the show. He didn’t want me 
to have to go in the room with the network, but he calmly 
looked at me and said, “Go get ’em, kid.” He called me 
kid, honey, lover, baby, dear, buddy, pal and a few other, 
more colorful, names. I loved going to his office. He had 
an aquarium with puffer fish. 

PRIESTLEY I was a 23-year-old kid when Aaron gave me 
an episode of 90210 to direct. All he said to me was, 
“Don’t f— this up.” I got Burt Reynolds to do a cameo. 



the time 90210 ended, the Christmas 
party was 700 people at the 
ballroom of the Beverly Wilshire. 



His comeback: ‘I’m not 
saying they were aii 
good actors, but he knew 
how to cast a face’ 

GELBER Barry Diller, who had gone 
to Beverly Hills High, said, “Why 
don’t you whip up a school show?” 

It was so ironic, considering Aaron 
was nearly 70. You had a great entry 
point with Brandon and Brenda 
from Minnesota going into this rar- 
efied atmosphere. We also tried to 
demystify Beverly Hills. These kids 
had wealth, but they also had home- 
work and hated the way they looked 
— it spoke to the fundamental 
vicissitudes that all kids go through. 

And it had hybrid viewing — mothers 35 to 50 watched 
with their daughters. 

LUKE PERRY {Beverly Hills, 90210, 1990 - 2000 ) With other 
producers, you get hired; with Aaron, you were chosen. 
He watched the pilot and realized there was a note we 
weren’t hitting. He wanted to create this fantasy world 
and have some dark ballast to pull it down. So my charac- 
ter, Dylan, was a poor little rich kid — everybody thinks 
he’s got everything going, and it’s just not always that 
great — but he drove a cool car and had cool hair. There 
was a running joke in the wardrobe department: People 
are going to be watching for the clothes. Get ’em upscale 
and get ’em trendy. 

SASAKI If someone came back after hiatus with a com- 
pletely different haircut, Aaron would go crazy. 
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and it turned out so well that I did more episodes every 
year. Aaron would have you screen your director’s cut 
in his office with him. When I screened the episode where 
Donna Martin [Tori] lost her virginity, that was a little 
nerve-racking, I’m not going to lie. But when the lights 
came back up, he just said in that raspy Texas twang of 
his, “That was very tasteful.” 

COURTNEY THORNE-SMITH {Melrose Place, 1992-1999) In 
1992 , 1 was auditioning every day for a week at Spelling 
for a show, and in the end, I didn’t get it. Aaron said, “I 
am going to work with you, kid,” and I probably rolled 
my eyes because what does that even mean.^ And the next 
day on my doorstep, I almost tripped over a pile of 
scripts, and one of them was Melrose Place. During the 
pilot, they replaced the actor who played Billy, and I 
went to Spelling Manor on Saturday to do auditions, and 
I watched Aaron turn the entire room into thinking that 
casting Andrew Shue was their idea. 

GREEN I had Josie Bissett on Melrose Place, and it was a 
dismal failure, and Aaron said, “I’ve got to have Heather.” 
He wanted a bitch on the show. 

LOCKLEAR Aaron said they wanted to add some more 
conflict. I didn’t want Amanda to be a one-dimensional 
boss lady, and he agreed. She had to have compassion. 
SASAKI He always called Heather his lucky permy. She 
had a recognizability factor and played the bitch of all 
bitches on television, but she was the nicest, most coop- 
erative actor one could ever want to work with. And in 
the show, we shot the exteriors of Heather’s advertising 
agency at Aaron’s offices on Wilshire Boulevard, where 
The Hollywood Reporter is today. 

CONWAY Aaron made glossy TV, but he wasn’t afraid and 
was quite proud to tackle touchy subjects. Beverly Hills, 
90210 and Melrose Place had abortion and gay storylines. 
He won an Emmy for a TV film of the AIDS story And Ike 
Band Played On. 

GELBER Back then, when people were not gutsy enough 
to take on that subject, he and Richard Gere brought 
that story to HBO. 

MATTHEW MODINE (And the Band Played On, 1993) I recall 
there being a letter sent around expressing Aaron 
and the other producers’ determination to get the film 
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made. I remember being warned 
that participating in a film 
about homosexuality and HIV/ 
AIDS would be “career suicide.” 
PERRY It could’ve been a feature 
film based on the cast, but Aaron 
said, when you’re doing stuff 
that’s really important, you put it 
on TV; you don’t want to worry 
about having a bad weekend at 
the box office. By 1994), Aaron 
was dealing with a number of net- 
works. I remember him saying 
to me, “Les Moonves, that’s our 
future, kid.” 

ANCIER When I was starting The 
WB, Aaron was one of the first 
people we went to. You’d go into 
his office and say, “There hasn’t 
been a family show since The 
Waltons waA Eight Is Enough, and 
have you seen all these movies 
about witches lately.^” And he’d 
come back with 7th Heaven, 
which became the longest-run- 
ning family show in TV history, 
and Charmed. The thing that was 
so impressive was that he’d gone through a situation 
with Shannon Doherty on 90210 when the cast said, “It’s 
her or us,” and for Charmed, she was the first person 
he suggested. 

SASAKI They had their breakups and makeups, but he 
knew her appeal. He was very good at recognizing who 
would be popular. I’m not sa 3 ung they were all necessar- 
ily good actors, but he knew how to cast a face. And he 
maintained the brand. He discovered Jessica Biel, and 
her management decided to put her in a risque magazine. 
He thought, you cannot do a layout that is something 
short of Playboy when you’re on a series about a min- 
ister’s family. Eventually she left the show and went on to 
do what she wanted. 

His legacy: ‘He was a true Hollywoodian’ 

CRAMER In the last years, it was like the air went out of 
his balloon. Charmed and 7th Heaven were never as glam- 
orous or exciting as the shows that made him famous. 
KAMER Aaron had been slowing down, and on Fridays, 
he would often work from home. I’d come to the house, 
and he’d be in his tracksuit watching sports. And he 
actually liked watching Jerry Springer. I think it was the 
insanity of it all, the departure from normal behavior. 
RANDY When reality TV started to come in, I remember 
him shaking his head, “I do not understand making 
a show so cheaply; there was no glamour or fantasy.” 
HARBERT When TV embraced dark characters, that 
troubled him. He understood melodrama. I think if he 
saw Sons of Anarchy, it would just drive him crazy. 

TORI He had cancer five years before he passed away. He 
wasn’t feeling great after that, but he never really got 
old until he started not working — that was the fire that 
kept him alive. 

JOAN COLLINS I saw him receive the Producers Guild’s 
Lifetime Achievement Award in 2000. 1 went with 
him and Candy and Linda Evans. Shortly after that, 

I heard that he was not well. I was very sad when he 
became something of a recluse, and then he was gone. 
He was a true Hollywoodian. He loved the business 
and the creative people. And he loved actors. He was 
one of the few producers who did. ^SM 




T.J. HOOKER 

1982-86 




AND THE BAND PLAYED ON 

1993 




BEVERLY HILLS, 90210 

1990-2000 




MELROSE PLACE 

1992-99 




CHARMED 

1998-2006 




7TH HEAVEN 

1996-2007 



O 

5 

O. 

o 






PROMOTION 



SEE & BE SEEN 

Daily, breaking news and reviews from the front lines 
at all major international film festivals & markets 



BUSAN 

INTERNATIONAL FILM FESTIVAL 

October 1-10, 2016 



AFM 

AMERICAN FILM MARKET 

November 4-11, 2015 



BERLIN 

INTERNATIONAL FILM FESTIVAL 

February 11-21, 2016 



CANNES 

INTERNATIONAL FILM FESTIVAL 

May 11-22, 2016 



THR covers film festivals around the globe. 

From previews in the print weekly issue to festival and 
market dailies*, plus digital content on THR.com and events, 
THR covers the festival circuit from start to finish. 




Contact: UNITED STATES | Debra Fink | debra.fink@thr.com 
EUROPE I Alison Smith | alison.smith@thr.com // Tommaso Campione | tommaso.campione@thr.com 
ASIA I Ivy Lam | ivy.lam@thr.com // AUSTRALIA/NEW ZEALAND | Lisa Cruse | lisa@spiritedmedia.co.nz 



•Excluding Busan International Film Festival 




BRITISH ACADEMY 
OF FILM ANDTELEVISION ARTS 
Los Angeles 

Congratulations to the 
67th Annual Primetime 
EAAMY® Awards nominees 




BAFTA Los Angeles 

TV TEA 

Saturday, September 19, 2015 

Presented By 



BBC 



AMERICA 



PARTNER 



BRITISH FILM 

COMMISSION 



SPONSORS 

CAA FREMANTLEMEDIA 







UNITCO TALENT 

AtttMCT 



@BAFTALA #TVTFA @BBCAMFRICA 










Truth 



The Martian 



Freeheld 



Scorecar 



Toronto 



As the fest hits its midpoint, THR’s critic^ank the hottest world premieres so far from best to worst — 
including the latest from Ridley Scott, a talp^^b^ trans teen and a controversial drama about Dan Rather 



1 TRUTH 

It may be yesterday’s news, 
but there’s still plenty of juice left 
in this crackerjack journalism 
yarn; Cate Blanchett and Robert 
Redford play Mary Mapes and 
Dan Rather, who in 2004 became 
embroiled in a controversy that 
still raises partisan hackles. While 
the portrayal of CBS’ handling 
of President George W. Bush’s ques- 
tionable Air National Guard 
career clearly takes the view of the 
protagonists, James Vanderbilt’s 
directorial debut should first and 
foremost be appreciated as a 
superior accormt of the pressurized 
world of high-end TV reporting. 
Blanchett delivers another galva- 
nizing performance, giving Mapes 
d 3 mamic intelligence and human 
dimension. — todd mccarthy 

2 LAND OF MINE 

It might seem hard to find a 
World War II tale that hasn’t been 
told, but Danish director Martin 



Zandvliet comes up with a fresh 
and compelling approach to well- 
traveled territory. Based on a 
true story about German POWs 
put to work defusing land 
mines along the coast of Denmark, 
Toronto’s most talked-about 
foreign entry brings the past to 
life with remarkable assiuance, 
working as both a moving anti-war 
essay and a gripping thriller. 

— STEPHEN FARBER 



3 THE MARTIAN 

Ridley Scott goes back to the 
future and returns in fine shape in 
this smartly made adaptation 
of Andy Weir’s best-selling novel. 
Starring Matt Damon as an astro- 
naut stranded on Mars, the film is 
more realistic in its attention to 
detail than many movies set in the 
present, giving the story the feel 
of an adventure that could happen 
the day after tomorrow. Upbeat 
and lovingly crafted, though absorb- 
ing rather than outright exciting, 



The Martian should generate mus- 
cular business worldwide. — t.m. 



4 EYE IN THE SKY 

A morally serious dramatization of 
drone warfare that also happens 
to be one hell of a nad-biter, Gavin 
Hood’s new movie imagines the 
tremendous amount of decision- 
making firepower required in 
today’s counterterrorism efforts. 
Globe-spanning but stripped far 
down from Hood’s 2007 Rendition, 
the picture satisfies fully on 
entertainment terms without 
cheapening its real-world concerns 
— thanks in part to sturdy lead 
performances by Helen Mirren as 
a British colonel remotely com- 
manding troops in Nairobi and 
Aaron Paul as the American 
drone pilot who balks at pulling 
the trigger for her. — John defore 



5 MAGGIE’S PLAN 

A quasi-homewrecker played by 
Greta Gerwig has a change of heart 



in Rebecca Miller’s endearing rela- 
tionship comedy, which takes some 
of its cues from vintage Woody 
Allen and screwball comedies. The 
film is also a vigorous sendup 
of Gerwig herself, without whose 
particular spirit — “so pure,” as 
one character puts it, and “a little 
stupid” — this scenario might 
have trouble getting off the ground. 
Ethan Hawke plays the man that 
the heroine falls in and out of love 
with, and Julianne Moore gives a 
virtuosic comic performance as his 
intellectual diva Danish wife. — j.d. 
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6 THE LADY IN THE VAN 

Maggie Smith gloriously 
reprises her acclaimed stage 
performance in Nicholas 
Hytner’s witty screen adap 
tation of Alan Bennett’s 
autobiographical play about a 
homeless woman who lived in 
a van outside the playwright’s 
London house for 15 years. 

The uncomfortable relationship 
between life and art is a prin- 
cipal theme, dramatized by the 
presence of two Bennetts (one 
who participates in the action, 
the other who comments sardoni- 
cally on it), both expertly played 
by Alex Jennings. — frank scheck 

7 WHERE TO INVADE NEXT 

Six years after Capitalism: A 
Love Story called for audiences to 
revolt against free enterprise, 
Michael Moore returns in a far 
more mellow mood. Fans accus- 
tomed to his harsh critiques of U.S. 
health care, education and gun 
control might be a little surprised 
at this almost happy film full of 
LOL moments: Instead of ranting 
over America’s social failings, he 
finds solutions to its ills by “invad- 
ing” various countries and 
bringing back the victor’s spoils 
(which are simply other people’s 
good ideas). Funny and always on 
point without going overboard, 
it’s an engaging film that could 
broaden Moore’s fan base. 

— DEBORAH YOUNG 

8 DEMOLITION 

After a series of punishing lead 
roles, Jake Gyllenhaal changes 
gears for a film that once again 
puts his character through the 
wringer — though in ways oftbeat, 
exuberant and occasionally 
hilarious. Jean-Marc Vallee’s 
dramedy tells the story of a 
Wall Street financier whose wife 
dies, leaving him to pick up — 
or tear apart — the pieces of his 
life. It’s a unique take on what 
otherwise could have been a 
depressing tale of grief — dishing 
out energy and devilish humor, 
even if the whole is not entirely 
greater than the sum of its 
parts. An rmderused Naomi Watts 
co-stars. — JORDAN MINTZER 

9 OUR BRAND IS CRISIS 

A vital Sandra Bullock and Billy 




Bob Thornton play rival political 
consultants embroiled in a Bolivian 
election in David Gordon Green’s 
wildly rmeven fictionalized take on 
the 2005 documentary of the 
same name. An oddball outing 
that feels halfway between a studio 
movie and an indie — as well as 
something between a farce and an 
expose — the film is offbeat and 
appealing on some levels, but is nei- 
ther as funny nor as trenchant as 
it could have been. This won’t be 
one of Bullock’s biggest hits. — t.m. 

10TRUMBO 

Starring Bryan Cranston as famous 
blacklisted scribe Dalton Trumbo, 
who stood up to Congress, went to 
jail then wrote films like Roman 
Holiday, this rather hastily made 
period piece is boosted by a few 
welcome stabs at humor — notably 
from sidemen Louis C.K. and John 
Goodman, who play two industry 
members who saw Trumbo through 
the worst years of the Red Scare. 
Otherwise, the film is far from sub- 
tle and tends to wear its righteous 
politics on its sleeve, making it play 
like an elevated TV dramedy. — j.m. 

11 FREEHELD 

Julianne Moore plays a dying 



New Jersey detective battling to 
leave her pension to her partner, 
played by Ellen Page, in Peter 
Sollett’s ennobling, rather pedes- 
trian fact-based drama. Affecting 
work from the leads provides some 
emotional juice, but this is a film 
that adheres to expectations every 
step of the way. One might expect 
something a little less staid from 
Sollett, who brought so much 
heart and intimate character obser- 
vation to Raising Victor Vargas 
and put his own sweet spin on the 
teen movie in the flawed but 
pleasurable Nick 6^ Norah’s Infinite 
Playlist. — DAVID rooney 

12 ABOUT RAY 

Elle Fanning brings emotional hon- 
esty, strength and urgency to this 
film about a transgender teenager, 
Ray, who was born into a female 
body but has long been certain that 
he’s a boy. The irony in director 
Gaby Dellal’s fluffy feel-good movie 
is that Ray’s story is trapped inside 
what in the old days might have 
been called a “women’s picture.” 
It’s involving but seldom affecting, 
with the core drama continually 
shoved aside to examine more com- 
monplace matters of parenting, 
abandonment and broken families. 



Naomi Watts and Susan Sarandon 
play Ray’s mother and grandma, 
respectively. — d.r. 

13 THE DRESSMAKER 

After an 18-year hiatus, director 
Jocelyn Moorhouse again is behind 
the camera, though it would be 

a stretch to say her new film, 
based on Rosalie Ham’s 
novel, is a comeback. That 
doesn’t mean this incorrigibly silly, 
screwball Western noir about 
a ’50s fashionista (Kate Winslet) 
who wreaks havoc on her Outback 
hometown isn’t fun; much of it is, 
in that what-were-they-thinking 
way. Little in the film “works,” but 
it boasts enough manic energy 
and straight-up weirdness to keep 
you guiltily entertained until 
its tiresome final act. Judy Davis 
gobbles scenery as the heroine’s 
cranky mom. — jon frosch 

141 SAW THE LIGHT 

Carried by an uncanny turn from 
British actor Tom Hiddleston, 
this disappointing biopic of country 
singer Hank Williams features 
the usual ups, downs, binge-drink- 
ing and womanizing. Lots of 
screen time is devoted to Williams’ 
rocky marriage to wife Audrey, 
played with zest by Elizabeth Olsen 
— but it’s unfortunate that the 
film feels so concerned with show- 
casing the life behind the music, 
rather then showing how and why 
Williams became one of the most 
iconic American musicians of the 
last century. Marc Abraham 
directs in a slick, somewhat aca- 
demic manner, — j.m. 

IS THE PROGRAM 

Lance Armstrong’s rise and fall is 
ploddingly chronicled in Stephen 
Frears’ long-awaited docudrama. 
Ben Foster plays the disgraced 
cyclist with a tiresome lack of 
nuance — and, unable or unwflling 
to probe the subject’s psychology 
in any depth, the film becomes a 
glib rehash of old news. Ultimately, 
the core issues that make 
Armstrong’s story so compelling — 
drugging in sports, institutional 
corruption, the destructive nature 
of competitiveness, the debasing 
influence of celebrity — are only 
superficially explored, making 
this a disappointment on nearly 
every level. — Leslie felperin 
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Susan Grant and Ivana Savic, GSK Talent, 
proudly congratulate our clients on their 
Emmy Nominations 



PROMOTION 



Sabrina Plisco, ACE, Editor 

Outstanding Single-Camera Picture Editing 
For A Limited Series Or A Movie 

Houdini • Night 1 



Rita D. McGhee, Costume Designer 

Outstanding Costumes For A Contemporary Series, 
Limited Series or Movie 

Empire • The Lyon’s Roar 



Mark Kolpack, VEX Supervisor 

Outstanding Special Visual Effects 

Marvel’s Agents Of S.H.I.E.L.D. 



George Flores, Production Sound Mixer 

Outstanding Sound Mixing For A Comedy or 
Drama Series (Half-Hour) and Animation 

Parks And Recreation • One Last Ride 



esktalent 

a talent & literary agency 



PROMOTION 

TELEVISION. SERVED DAILY 




Sink your teeth into THR’s daily TV 
content on the newly relaunched 

THE LIVE FEED CHANNEL 

THR.COM/LIVEFEED 

f /THELIVEFEED @ T H E L I V E F E E D iQf N E W ! NEWSLETTERS 



NSIGHISONENKRIAINMENT 




CO-PRODUCTIONS GO 
MORE INTERNATIONAL 

Smaller, independent U.S. production companies are working 
increasingly across borders on their films and television shows 

BY EDMUND NEWTON 



I nternational co-productions are noth- 
ing new. Modern filmmakers have 
been joining hands across borders 
at least since the 1960s, when 
Italian directors, shooting in Spain with 
American stars, produced spaghetti 
Westerns. 

But economic globalization has 
brought new energy to the concepf Hol- 
lywood trade publications now regularly 
announce international co-productions. 

David Acosta, head of the film and 
television production team for City 
National Bank, says that independent 
filmmakers, searching for tax credits, 
discounts and welcoming offshore 
production facilities, are more attuned 
to this possibility than previously. 

"It's not that films haven't always been 
shot all over the world," said Acosta, se- 
nior vice president at Los Angeles-based 
CNB, one of the leaders in financing for 
independent films, "but they tend to be 
bigger, studio-type films." 

Still, industry insiders are seeing small- 
er, independent production companies 
get involved, he said. "They're saying, 
'OK, how can I get creative about this, 
because if I can get 10 percent more 
out of the budget, hey, why not?"' 

Driving interest in co-production are 
financial incentives and infrastructure, 
in-place filmmaking facilities with skilled, 
ready-to-work crews. 

American filmmakers are finding these 
in unexpected places, like South Africa, 
where mainstream movies like "District 
9" have been made wholly or in parf 
Co-productions help filmmakers 
attract funds from sources besides box 
office sales, including tax credits, subsi- 
dies from state and local governments, 
and equity investments. By involving 
two or more countries, filmmakers 



can double their benefits. 

Canada has turned Vancouver into 
a bustling filmmaking center for Ameri- 
can movies and television, with other 
Canadian provinces getting in on the 
action as well. Lucrative tax incentives 
and a proven infrastructure, as well an 
assist from the strong U.S. dollar, helped 
to make Vancouver the third largest 
film and television production center in 
North America last year. Canada also 
offers incentives to filmmakers employ- 
ing homegrown talent, via the CO- 
productions office of Telefilm Canada, 
the federal film agency. 

European countries have been 
offering their own discounts for years 
and have more recently increased their 
involvement in international co-pro- 
ductions. For example, "in the past four 
or five years, the U.K. has been getting 
more traction because of strong infra- 
structure and the quality of the film and 
television tax incentives," Acosta says. 

Acosta says L.A. producers often 
ask, in reference to co-production 
deals, "Would you do this?" He usually 
answers, "Maybe. But you need to do 
an analysis." 

Like big studios, independent produc- 
tion companies must balance benefits 
and downsides ahead of time. 

"Ctherwise, don't bother doing it. In 
some cases, it's not worth the trouble. 
In other cases, it makes a lot of sense," 
Acosta said. 

City National Bank Entertainment 
bankers work directly with you to help 
you get the capital and financial ser- 
vices you need. City National Bank is a 
member of the FDIC. 

City National Bank 

The woy up.' 
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Blindspot 

NBC’s series about a woman 
who wakes up covered 
in tattoos gets mileage out 
of its outrageous premise 

By Tim Goodman 

W ITH FEW NETWORK 

offerings creating much 
buzz this fall — let 
alone having a premise that might, 
you know, be interesting — NBC’s 
Blindspot has something going for 
it with its setup: A naked woman 
crawls out of a duffel bag in the 
middle of Times Square covered 
in tattoos. That’s a good start. It’s 
different. It’s eye-catching. 

The unnamed, unknovm woman 
has no memory of who she is or 
how the tattoos got there — but 
the ink is fresh. She’s a walking 
message, a treasure map, a riddle 
vrrapped in an enigma. 

That’s certainly enough of a 



hook, and Blindspot has plenty more 
going for it early on. While only 
the pilot has been made available 
for review, curiosity likely will keep 
viewers watching (an endorsement 
perhaps not in keeping with many 
other current shows). 

Created and written by Martin 
Gero, it’s the story of Jane Doe 
(Jaimie Alexander), who has been 
injected with a drug that makes 
her forget her past. Tattooed 
between her shoulders is the name 
“Kurt Weller,” which happens 
to be the name of an FBI agent 
(played by Sullivan Stapleton). 
That, of course, gets the FBI’s 
attention — and off we go trying 
to figure out why anyone would 
do this and what, exactly, this Jane 
Doe is capable of 

As it turns out, she’s capable of 
a lot: She can speak foreign lan- 
guages by rote; she’s a badass with 
martial arts and a deadeye with a 
gun, too. If you’re thinking this 
concept is a variation of a theme 




based on a previously established 
idea — yes, it is. But there’s still 
room for TV shows with premises 
like this to grow. 

Blindspot accomplishes much 
of this in its pilot, despite some 
moments where logic may take 
over telling you this or that is 
improbable. But even then, go 
with it — someone’s wiped this 



woman’s memory and inked 
her entire body. It’s a mystery 
even to her. 

Plus, with a cast that includes 
the wonderful British actress 
Marianne Jean-Baptiste, it can’t 
be all that bad. 



Airdate 10 p.m. 
Monday, Sept. 21 (NBC) 
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THE COUNTRY 

MUSIC 

CRUISE, 

2016 



S AIL WITH COUNTRY 
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REAL C OUNTRY MUSIC AND A REAL COOP TIMEI 

Sail with the superstars of country and experience the music of these artists! 

Rub elbows with the stars during special interactive events including panel discussions and 
Q&As with the artists; autograph sessions; a Red, White and Blue BBQ; Gospel hour; line dancing; 
Texas Hold'em Tournaments; Southern cooking demonstrations; karaoke; contests and more! 
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Scream 

Queens 

Ryan Murphy’s Fox slasher 
comedy is like G/ee with a body count 

By DanielJ. Fienberg 

C REATED BY RYAN MURPHY AND GLEE 
partners Brad Falchuk and Ian Brennan, 
the new series Scream Queens initially 
resembles a bubblier spin on Murphy’s American 
Horror Story franchise. It’s a familiarity that 
passes quickly: The Fox show is lighter and live- 
lier, favoring comic gross-out moments over the 
primal terrors of its FX cousin. 

Scream Queens revolves around sorority 
Kappa Kappa Tau, fiefdom of the tyrannical 
Chanel (Emma Roberts), who treats her sis- 
ters like chattel. Abigail Breslin, Billie Lourd 
and Ariana Grande play minions who have 
ceded their own names to become Chanels (like 
erstwhile Heathers). Chanel has the perfect 
life plan, the perfect outfits and the perfect 
boyfriend, Chad (Glen Powell), but complica- 
tions arise in the form of a sorority-hating dean 
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(Jamie Lee Curtis) and a guy in a red devil mask 
killing people close to the sorority. 

Meanwhile, Kappa Kappa Tau is forced by the 
dean to bring on an ultra-inclusive pledge class 
that includes legacy Grace (Skyler Samuels), 
her roommate Zayday (Keke Palmer) and a girl 
in a neckbrace (Lea Michele), as well as a butch 
lesbian and a Taylor Swift-loving deaf student. 

The creators revel in writing mean girls, and 
Roberts spews her vitriol with gung-ho commit- 
ment that provides just enough of an underlying 
humanity. Playing a no-filter killjoy a la Sue 
Sylvester from Glee, Curtis has a twinkle in her 
eye that hasn’t been seen since 1994’s True Lies. 
But as the story’s straight woman and its most 



sympathetic figure, it is Samuels that confirms 
the potential some had spotted on ABC Family’s 
short-lived The Nine Lives of Chloe King. 

While AHS wants to give viewers bad dreams. 
Scream Queens goes for nervous chuckles with 
exaggerated bloodshed or the knowing wink of 
homage and parody. Murphy directed the first 
of the two season-opening episodes, and it’s the 
stronger one by a wide margin. The bitchiness 
seems bitchier, the political incorrectness more 
targeted and the kills giddier and more outland- 
ish. Whether the less assured second episode 
signals a future decline remains to be seen. 

Airdate 8p.m. Tuesday, Sept. 22 (Fox) 
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Think It Up 

STUDENT POWERED. TEACHER LED. CROWD FUNDED.* 
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INDUSTRY FOUNDATION 

THANK YOU 

FOR THINKING IT UP WITH US 



TO OUR PRODUCERS 
DEN OF THIEVES 

EIF PRODUCTION, CIVIC ENTERTAINMENT GROUP 
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TO OUR THINK IT UP INDUSTRY CHAIR RICHARD LOVETT AND THE ENTIRE TEAM AT CREATIVE ARTISTS AGENCY, 
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' AND TO THE MANY VOLUNTEERS WHO DONATED COUNTLESS HOURS TO MAKING OUR EVENT A SUCCESS 
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Think It Up is a program of the Entertainment industry Foundation (EiF), a 501(c)(3) charitable organization. 
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One Special Day. Sunday, September 27th. 

58 incredible speakers. 12 panels. 

Keynotes Candy Chang, the creator of the Before / Die project, 
and Nancy Giles, CBS Sunday Morning 



HOW TO BUILD YOUR MONEY A-TEAM 

ENCORE CAREERS 

WHAT EVERY WOMAN NEEDS TO 
KNOW ABOUT BREAST CANCER 

ALL I DO IS WORK. WHY DO I PUT 
MYSELF LAST? 

AGING PARENTS 

GOING THE ALTERNATIVE ROUTE: 
THE HOLISTIC APPROACH 



DON’T BE DEFINED BY A NUMBER: 
COMING TO TERMS WITH OUR AGE 

MAKING A DIFFERENCE 

THE LATEST INFORMATION ABOUT 
ALZHEIMER’S AND HEART DISEASE 

FIRE, EARTHQUAKES AND OTHER STUFF 

IF YOU SEE A NEED, FILL IT! 

WHEN SERIOUS ILLNESS OR 
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VENICE. CA - 3rd fir. Luxury Penthouse- Abbot Kinney blvd. 
2 bd, 2 bath. 2 gas/wood burning fireplaces 
perfect live/work, creative space 



Offered at 
S7,499/month 



Nkole Contreras 
Nourmand and Associates 
N kolecontreras com 
310-614-4952 




600 ft. private roof deck - incredible views 
secure, private 2 car garage, 
dumbwaiter. HVAC. All amenities 




Legal Notice NOTICE OF PROPOSED CLASS ACTION SETTLEMENT Legal Notice 

If You Are a Profit Participant on a Motion Picture Released by Universal City Studios for Home Video or Electronic Sell-Through, You Could Financially Benefit from a Class Action Settlement 



What Is This Settlement About? 

A settlement has been reached in a class action lawsuit over how Universal City Studios LLC (“Universal”) 
calculated profit participation relating to revenue derived from the sale of Home Videos (e.g. physical copies such 
as videocassettes, DVDs, and Blu-Ray) and Electronic Sell-Through (e.g. digital copies delivered for permanent 
download such as iTunes or Amazon) on certain motion pictures. The settlement is not an admission of wrongdoing 
and the Court has not decided who is right and who is wrong. Instead, the parties decided to settle the dispute. 

Am I A Class Member? 

You may be a Class Member if you are a person or entity (or their successors-in-interest, assigns, and heirs) who 
is a party to a “Class Profit Participation Contract” (defined by the Settlement Agreement as a Profit Participation 
Contract, entered on or before December 31, 2014, that does not include express provisions regarding the 
calculation of the Profit Participant’s Profit Participation with regard to Home Video Revenue and/or Electronic 
Sell-Through Revenue). To obtain more information regarding whether you are a Class Member, please visit 
www.UniversalHVSettlement.com or call 1-877-319-9141. 

What Does The Settlement Provide? 

This settlement provides Class Members with a: (1) $13 million Settlement Fund, which will be used to pay recouped 
profit participants who are already receiving profit participation on their contracts; and (2) $13 million Accounting 
Relief Fund, which will be used to credit the accounts of unrecouped profit participants who are not yet receiving 
profit participation on their contracts. You may receive benefits from either or both of these funds if you qualify. 
What Are Mv Potions? 

You have the following rights and options as a Class Member. You have to take action on or before November 
12, 2015 in order to exercise your legal rights and options under the settlement set forth below. Please visit 
www.UniversalHVSettlement.com or call 1-877-319-9141 for more information on how to exercise your rights 
and options. 



Remain Part of the 
Settlement Class 


If you also receive notice of this settlement in the mail, you do not have to 
take any action to remain part of the settlement class and be eligible to receive 
the benefits, payments and credits offered by the settlement. Payments and 
credits will be applied to eligible Class Members automatically. 


Become Part of the 
Settlement Class 


If you do not receive notice of this settlement in the mail and you believe 
that you may be an eligible Class Member, you can apply to take part in the 
settlement by visiting www.UniversalHVSettlement.com or calling 1-877- 
319-9141. 


Exclude Yourself 


Excluding yourself means you will be excluded from the class and get no 
navment or credits from this settlement. The iiidpment. whether favorable or 
not, will bind all members who do not request exclusion. 


Object to this Settlement 


You may tell the Court and parties about why you don’t like this settlement. 


Attend the Fairness Hearing 


Any member who does not request exclusion may ask to speak in court about 
your opinion of the settlement at the Fairness Hearing. The Fairness Hearing 
is currently scheduled for 10:00 a.m., on December 11, 2015 at Department 
323 of the California Superior Court, 600 South Commonwealth Avenue, 
Los Angeles CA, 90005. You may make an appearance through counsel if 
you so desire. 



How Can 1 Obtain More Information? 

This notice summarizes the proposed settlement. You can view the complete Settlement Agreement, Long Form 
Notice and certain court documents, and obtain more information on how to exercise your rights and options under 
the settlement by visiting www.UniversalHVSettlement.com or calling 1-877-319-9141. 
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A final look at the industry far and wide 



HARDLY THE USUAL SONG AND DANCE 

with eight world premieres, strong support for Latin American and Spanish projects and muy bueno 
Michelin-starred food, Spain’s Basque-city festival holds strong amid a crowded fall season By Pamela Roife 




T he SAN SEBASTIAN INTERNATIONAL FILM 

Festival used to market itself as the last big A-list 
event on the circnit, where awards contenders 
could get gala premieres and producers and distribu- 
tors could gain access to the Spanish market. But with 
smaller, younger festivals like Tellnride snagging world 
premieres and Toronto sucking up the awards-season 
oxygen, San Sebastian has had to reinvent itself to 
remain relevant. 

The seaside town in Spain’s Basque Country has 
a population of less than 200,000, but the 2014 
festival sold nearly 170,000 tickets. This year’s edi- 
tion also will play to the crowd with a section of 
huzzy “best hits you missed” titles from Toronto and 
sidebars designed to appeal to ordinary film fans. 

Still, professional attendance has shot up 36 percent 
dnring the past three years. Established as the world’s 
premier Spanish- speaking festival, San Sebastian has 
positioned itself as the go-to location for bnzzworthy 
projects from Latin America. Its Films in Progress com- 
petition gives buyers a glimpse at nearly finished 
movies from the region and awards postproduction and 
festival slots to winners. The key to San Sebastian’s 
heightened indnstry appeal has been its Europe-Latin 







SEPT. 18-26 
SAN SEBASTIAN, 
SPAIN 




America co-prodnction forum, launched in 2012, where 
prodncers and financiers from both regions can dis- 
cuss projects. This year, the forum will offer a Focus on 
Canada section, featuring a delegation of producers 
and distributors from that co-production powerhouse. 
“The co-production forum has revitalized us tremen- 
dously,” says festival director Jose Luis Rebordinos. “It’s 
brought in a lot of people who didn’t normally come, 
and people who were already coming are much hap- 
pier because they have more business options.” 

The festival promotes itself as an ideal hnb for 
the Enropean, Latin American and U.S. markets. 
That appeals to companies like Telefonica Studios, 
which has a hand in bine-chip projects that straddle the 
Atlantic from Argentina to Spain, including a few titles 
playing at the festival. “From a bnsiness standpoint, it 
is the most relevant film festival for the Spanish and Latin 
American industry,” says Telefonica production chief 
Axel Kuschevatzky. “Almost every one of Argentina’s entries 
at the Oscars played here, inclnding The Secret in Their 
Eyes and Wild Tales.” 

Despite being squeezed by a crowded fall festival season, 
San Sebastian features eight world premieres in this year’s 
Official Selection. The lineup includes two highly antici- 
pated titles from Spain: the world premiere of Alejandro 
Amenabar’s Regression, starring Ethan Hawke and Emma 
Watson, which will open the festival; and the Enropean 
premiere of Alex de la Iglesia’s My Great Night. 

“From art honse to mainstream films, from indie to 
potential Academy-winning features, San Sebastian has 
it all,” says Kuschevatzlg;', in fnll booster mode, who then 
mentions the city’s secret weapon: food. Renowned as 
the best place to eat in Enrope, it boasts the world’s high- 
est per-square-foot concentration of Michelin stars. E2223 



! 

I 




Basque 
in Flavor 
4 Ways 

INDUSTRY EXECUTIVES WILL 
choose various festivals on the 
circuit as being most important 
for business, but nearly all would 
agree San Sebastian offers 
the best foodie experience with 
IS Michelin stars sprinkled across 
eight top restaurants — includ- 
ing the world-renowned Arzak, 
Martin Berasategui, Akelarre, 
Mugaritzand Kokotxa. But some 
of the Basque Country’s most 
delectable treasures are served 
on toothpicks in the humble tapas 
bars crammed door-to-door 
in the old town. Called pintxos 
locally, the miniature gastronomic 
masterpieces are enjoyed best 
with a glass of txakoli — a slightly 
sparkly, very d ry white wine 
produced locally — or naturally 
fermented hard apple cider. 



Ganbara 
San Jeron imo 19 
An old-town must, this might 
be the most expensive local 
place. But the small $23 portions 
of grilled cepes with egg yolk 
are worth it, as are the spicy 
chistorra sausage pastries. 




Gandarias 
31 de Ago.sto 23 
This classic pintxos spot offers 
a wide range of meat and fish 
tapas. Try the solomillo (seared 
steak with green pepper) and 
the roasted duck. 



Txepetxa 
Peseaderia 5 
Called the "Sistine Chapel 
of anchovies,” this iconic 
but humble spot specializes 
in imaginative preparations 
oftinyfish, including sardines 
with asmear of blueberry jam. 



Borda Berri 

Fermin Calbeton 12 
Its melt-in-your-mouth veal 
cheeks and salted cod tacos are 
legendary. Borda Berri doesn’t 
display its pintxos on the bar top 
like other spots, but don’t be 
dissuaded: It is one of the best. 
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ZURICH FILM FESTIVAL 



‘IT’S RELEVANT 
AND LUCRATIVE’ 

Keynote addresses this year by Christoph WaLtz 
and director Marc Forster heLp give this 
Swiss festival a sense of time and ascendancy, 
as Local money pours in By scott Roxborough 

T he festival circuit isn’t easy these days. 
Established August events — from Locarno and Karlovy 
Vary to Moscow, Tokyo and San Sebastian — are fight- 
ing for survival. Tighter release windows, a weakened art 
house market and pressure from TV and digital have led to 
a general decline for all but a handful of must-attend fests. 

So how has the upstart Zurich International Film Festival, 
which celebrates its Ilth anniversary this year, managed to 
prosper? The 2015 edition will be Zurich’s biggest yet, with 
top stars (expected VIPs include Arnold Schwarzenegger, 
Christoph Waltz, Kiefer Sutherland, Ellen Page and 
Dev Patel), significant films (Scott Cooper s Black Mass, 
Todd Haynes’ Carol and Cesc Gay’s Truman are among 
the program highlights) and industry heavyweights, 
including Oscar-winning producers Harvey Weinstein, 
Steve Golan {Babet) and John Lesher {Birdman). 

From an industry perspective, Zurich, with French-, 
German-, Italian- and English-speaking populations, 
has the advantage of being a European microcosm. 

(It doesn’t hurt that the city is reachable by direct flights 
from both New York and L.A., every big city in Europe and 
much of Asia.) Zurich also has the highest concentration 
of cinemas in Europe, making it an ideal testing ground for 
new titles. 

“We have more world premieres this year than ever before, 
but that’s not our primary goal — what’s important is that 
we are a suitable platform for the producers and distributors,” 
says the fest’s artistic director, Karl Spoerri. “We want a big 
spectrum, from crowd-pleasers and films 
that can reach a wide audience to pure art 
house films.” 

Last year, the festival decided to lever- 
age built-in local assets by launching the 
Zurich Summit, an industry get-together 
set up in collaboration with film-finance 
forum organizers Winston Baker. “There’s 
a lot of money in Zurich and a lot of people 




SEPT. 24-OCT. 4 
ZURICH, 
SWITZERLAND 





1 The festival’s 
openingfilm. Matt 
Brown’s The Man 
Who Knew Infinity, 
stars Jeremy Irons 
(left) and Patel. 

2 Awards night will 
be held inside 
Zurich’s glamorous 
opera house, which 
was built in 1891. 



interested in investing in film, 
but the know-how was miss- 
ing,” says Spoerri. “The summit 
helps bridge that gap and gives 
different people in the industry 
— producers, sellers, agents, 
financiers — a place to meet.” 
This year’s Zurich Summit will 
include talent — both Waltz and director Marc Forster {World 
War Z) will give keynote addresses — and television. Thomas 
Ebeling, CEO of European broadcast giant ProSiebenSat.I, 
will present a keynote address, and the summit program 
will include top execs from the likes of Sky Europe, HBO 
and Vimeo. It’s a nod to the explosive growth in television 
and online drama production, which are both copying many 
of the financing models pioneered by the independent film 
industry. Another notable event: this year’s China panel, fea- 
turing Jack Gao of Wanda Media, Huayi Brothers’ Tao Liu and 
William Feng, general manager and chief representative for 



China for the Motion Picture Association. 



“With the festival or the summit, it’s all about getting the 
right mix,” says Spoerri. “It has to be relevant and lucrative 
enough to make it worth your while from a business stand- 
point, but it also needs to be catchy and entertaining.” fMi 




Where to Eat, Drink and Chill in Zurich 

The alpine city is awash in refined low-key luxury, but be prepared for sticker shock 



Widder Bar 

Switzerland’s best whiskey 
bar (250 single malts on offer), 
this cozy spot is perfect for 
unwinding after a premiere. It’s 
also Zurich’s top jazz location, 
so on some nights you can enjoy 
live music with your 10-year- 
old Laphroaig. Widdergasse 6 



Freitag 

The company’s flagship shop 
— a tower of 17 freight containers 
piled 85 feet — is a testament to 
the brand’s stylish product and 
recycling ethos and the perfect 
place to pick a one-of-a-kind tote 
sewn from a reclaimed truck tarp. 
Geroidstrasse 77 



Qua! 61 

The chill location, with views 
of Lake Zurich and the snow- 
capped Alps, will take the edge 
off any high-intensity business 
meeting. But Sunday brunch is 
where Quai 61 really shines as 
the ideal spot to ease into the day 
ahead. Mythenquai 67 



Dolder Grand Spa 

At this 43,000-square-foot 
spa, options range from 
the extravagant ($165 grand 
pedis) to the extraordinary 
($460 detoxifying spirulina body 
wraps). Services include plastic 
surgery and aesthetic dermatol- 
ogy. Kurhausstrasse 65 — s.r. 
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8 Decades of The Hollywood Reporter 

The most glamorous and memorable moments from a storied history 




Hearst was escorted 
byU.S. marshals 
In San Francisco on 
March 5, 1976. 



“In the long run, she made the right 
decisions after the kidnapping. She s 
alive, and most of the SLA are not.” 



JOHN WATERS, a friend of Hearst’s who directed her 
in such films as Cry-Baby, Serial Mom and A Dirty Shame 
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40 Years Ago, 
Patty Hearst’s 
Spree Ended 

W HEN PATTY HEARST 
premiered at Cannes, 
The Hollywood Reporter 
said the Paul Schrader 
drama starring Natasha Richardson 
had “the ideal screen material in 
the 1988 market: Beautiful heiress 
is kidnapped, terrorized, sexually 
abused, brainwashed and eventually 
turned into an urban guerrilla who 
helps rob banks while on the lam.” 
That in a nutshell was Patty Hearst’s 
life. Except now she’s a 6l-year-old 
Republican mother of two who Forbes 
says is worth S4 j 6 million. On Feb. 4, 
1974, the 19-year-old granddaugh- 
ter of publishing magnate William 
Randolph Hearst (he of Citizen Kane 
fame) was in her Berkeley, Calif., 
apartment doing her homework 
when she was kidnapped by a radical 
group calling itself the Symbionese 
Liberation Army. The SLA planned 
to ransom her. But after two months 
of torture and deprivation while 
blindfolded in a closet, the teenager 
joined the group. Taking the name 
“Tania,” Hearst later drove the get- 
away car in a bank heist that resulted 
in one woman’s death. It would be 
19 months before Hearst was captured 
(Sept. 18 is the 40th anniversary of 
her arrest) and convicted. President 
Carter commuted her seven-year 
sentence to the 22 months served; 
President Clinton granted her a full 
pardon. In retrospect, Schrader says 
doing a film about Hearst “isn’t the 
right format. There’s too much mate- 
rial and time span. Like with O. J., 
you do it in a 10-hour miniseries.” 
As for the effect of the kidnapping on 
Hearst (who in 2013 suffered the loss 
of husband Bernard Shaw, her body- 
guard during the ’70s), friend John 
Waters, who’s put her in his movies, 
says: “It’s over, and she’s completely 
moved on. ... I wish I could get her 
to start working again. She’s a funny 
actress.” — bill higgins 
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Thank you for your generous support throughout the year and on 

Television’s Biggest Night! 
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German Watchmaking Art since 184 ^. 



Senator Observer. Precision at first sight: The Senator Observer takes up the features of historical observation watches. Super-LumiNova coating on the hands, numerals 
and indexes assures optimal legibility. The harmonious arrangement of the small seconds, power reserve and Panorama Date displays lends the dial Its clear face. The heart 
of the watch beats with the precise rhythm of an automatic manufactory movement. To learn more, please visit www.glashuette-original.com or call us at 866-382-9486. 



